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An Unusual Shipment of Diamonds from British Guiana. 


(See Text on Page 55) 
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: No period of our history had more charm than the 
days of old Virginia when living was an art and hos- 
pitality something more than a passing gesture. The 
spirit of those years with their leisurely graces has been 
caught in the Richmond pattern of Alvin Solid Silver. 
It has the timeliness of true art, and its appeal will 
hold throughout the generations that silver endures. 
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ALVIN SILVER CO. 
Factories, Sag Harbor, N. Y. 


20 W. 47th St. 20 Maiden Lane 10 So. Wabash Ave. 209 Post St. 
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Getting Diamonds in Guiana’s Jungle 











Wm. LaVarre Tells of Conditions Under Which Natives Must Live Who Seek 
Diamonds in the Wilds of British Guiana 














OME very interesting information on the 
conditions under which diamonds are 
mined in British Guiana appeared in a re- 
cent issue of Printers’ Ink Monthly, in an 
article by William La Varre, entitled “Jun- 
gle Traders Along Fading Frontiers.” Mr. 
La Varre, who has been mining diamonds in 
Guiana for many years and been responsible 
for our principal source of supply from that 


country, knows his subject as few writers 
do, and although he is treating of the jungle 
and conditions there, a considerable portion 
of the article is devoted to the subject of 
diamond mining. 
Speaking of diamonds that were discovered 
” miles back from the coast, he says: 
Their occurrence originally was of such 
4 nature as to hold no charms or success for 
the white man. The climatic and physio- 
graphic conditions of the interior were very 
much against its development. There were 
no trails of any sort, and everything that was 
carried into the back country had to be pad- 
dled up the torrential rivers, through a mul- 
titude of vicious rapids, at an average cost 
of eight cents a pound for transportation. 


“But these placer deposits containing gold 
and gems enticed many of the black laborers 
from the coastal plantations. Their pay had 
been two shillings a day. When a few of the 
earlier adventurers returned from the jungle 
with diamonds which they sold for more 
cash than they had ever possessed, and made 
a great show of their good luck to their 
friends, several thousand laborers threw 





AN OUTPOST IN BRITISH GUIANA, WHERE TRADERS RESORTED TO THE OLD LAWS OF PRIMITIVE 
EXCHANGED BEING FOR DIAMONDS BROUGHT IN BY THE BLACKS 


down their tools and started for the interior. 
This new freedom appealed to them, after 
so many years of servitude on the rice and 
sugar estates. 

“When the blacks began leaving the coast, 
following closely the route taken by the first 
discoverers, a Portuguese and a Chinaman 
who had each been making a good living 
keeping a chain of small shops in the coastal 
villages, joined the ranks of the interior- 
bound horde. Their dream and policy was 
quite tersely explained by the Chinaman, who 
said: ‘Me no tak’ chance. Let black man 
do plenty of that. Black man find diamond, 


a’light, me going to sell him somet’ing good 
to eat. 
hey?’ 


Make 300 per cent. plofit. Good, 


“As events proved, it certainly was. 

“In order to get their supplies into the in- 
terior the traders built 48-foot canoes, ca- 
pable of holding seven tons. Four and one- 
half tons was of cargo, and the 24 black men 
who were to act as paddlers brought the gun- 
wales of the canoe almost to the water’s 
edge. The earlier blacks had made the trip 
up the river in small canoes, which was a 
risky business, resulting in many accidents. 
The traders offered the blacks a passage in 
their heavy boats, provided each man pad- 
dled. As a bonus the trader gave the men 
sufficient rations to last the 16 days of the 
trip, and a little left over for a grubstake 
when they should arrive in the interior and 
take to the forest. They did not begrudge, 


BARTER, THE GOODS 





it seems, the labor required to get the heavy 
boat through the river, carrying produce 
which the trader schemed to sell to them at 
a later date, if they were successful, at 200 
per cent. or more profit. Hundreds of them 
were rushing from the coast to the little set- 
tlement of Bartika, the jumping-off place at 
the mouth of the Mazaruni River, and there 
would never be enough boats available to 
take all the men.” * * * 

After discussing the introduction of the 
trader into the jungle, the developing of the 
trading industry up to 1920, Mr. La Varre 
continues : 

“The industry, as young as it was, thus 
progressed within a year to quite flourishing 
dimensions, because the traders usually put 
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their profits back into their endeavors, re- 
sulting in a constant increase in business. 
But now the trader was forced not only to 
trade for diamonds, but to buy them in the 
interior for cash. The miners were finding 
a good many hundreds of carats each month. 
Giving cash was not what the trader wanted 
to do, as it cut down one side of his profits ; 
so he quickly devised a means of inducing 
the blacks to hand the cash back to him 
again. This he tried to accomplish by bring- 
ing up supplies of gaudy clothing and gaudi- 
ly labeled canned goods of every cheap de- 
scription, which he sold for very high prices. 
He even carried a line of cheap jewelry, and 
then concentrated on selling liquor. When 
everything else failed, the sight of long rows 
of whiskey and gin bottles induced the black 
man to part with his cash. 

“The miners. on,leaving the trader’s boat, 
struck off into the forest, looking for gold 
and diamonds, and did not return until they 
had found some. If they were unsuccessful 





NATIVES DIGGING 


at first, they ate very seldom. When they 
found a diamond they came back to the 
traders and purchased new supplies. Some- 
times they bought only the barest necessities, 
sometimes they bought everything—accord- 
ing to the degree of success they had had. 
“That was the condition in 1920. There 
were some six or seven thousand blacks in 
the interior. Supplying these miners were 
not more than five traders. 
_ “In 1921 an American organization went 
into the interior of Guiana, working on a 
very different plan from either the Portu- 
guese or the Chinese traders. This organiza- 
tion had sufficient capital to plan for large- 
scale development of the resources. It built 
“ initial fleet of a score of heavy cargo 
“ats, and painted them bright red and blue. 
Tn Georgetown, the capital city, it installed 
itself in offices which had been formerly used 
by a local bank. This gave the new com- 
pany an immediate ascendancy over the other 
traders, who had small, dark offices up two 
tights of stairs in the side streets. The 
‘lacks, at first astonished that any other or- 
“anization than a bank would dare to take 
Up offices in such a pretentious, though rela- 
twely very cheap, building, accepted forth- 
with the supposition that the new company 
- Powerful and stable, and would do great 
“ings in the interior, 
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“Capable supervisors saw to it that the 
equipment of each boat was of the best qual- 
ity, and that the tent cloths for the paddlers 
were absolutely waterproof. The men who 
paddled the boats of the other traders fre- 
quently complained of getting wet at night 
under leaky cloths. Other supervisors were 
sent into the. interior, first to build a central 
station immediately above the rapids, on the 
edge of the still water, with instructions to 
set up a large warehouse which would pro- 
tect great quantities of merchandise and food 
supplies. Secondly, they were to build small, 
yet neat and capable, outposts in each local- 
ity where there was any important mining 
going on. Both these divisions were put un- 
der way at the same time. The other trad- 
ers, rising up in arms against this intruding 
organization, threatened to put their trading 
posts near any station the organization built. 
The company, as if to save them the trouble, 
built an outpost next door to each trading 
post of the other traders. Prospecting par- 


FOR DIAMONDS 


ties .were sent out to prove new ground, 
which was opened up free to all the blacks 
who wanted to come in. 

“An order was given to a local flagmaker 
for a quantity of pennants, made of bright 
red cloth with a blue diamond center. When 
finished the smaller pennants were flown on 
a slender staff amidships of each boat. A 
large one was flown over the Georgetown 
office building, and others were raised to the 
tops of the flagstaffs in the trading stations 
which belonged to the company. This flag 
was the first uniform attempt at advertising 
in the diamond fields. To some it seemed a 
small and inconsequential thing based on 
vanity, but behind it there was nothing but 
business. * * * 

“Three new boats were brought out from 
the ‘States,’ one a speed-boat for very quick 
transport; one a powerful towing boat for 
work above the rapids in the long stretches 
of still water, and a lighter launch which 
was designed for traveling up and down 
through the rapids. The blacks, on first be- 
holding the swiftly-moving boats. stopped 
short in whatever work they were doing and 
exclaimed: ‘Hot dog! Gasoline boat! 
Now we gettin’ civilized!’ 

“The heavier launch was kept continually 
busy, towing night and day through the up- 
per reaches of the river, from one outpost to 
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another. Besides attracting the keen interest 
of all the blacks, the launch saved much 
money in time, towing as it did sometimes 
seven heavily laden boats overnight to a dis- 
tance their paddles could not have pushed 
them in three days. The faster boats were 
used by white supervisors in making quick 
trips between the stations, inspecting the 
work and regulating the minute affairs of 
the whole organization. 

“Provisions, merchandise and equipment 
were ordered direct from manufacturers in 
the United States and Canada, through a 
purchasing agent in New York who had had 
long experience with the needs of the coun- 
try. The canned goods were not of the 
cheapest, but of the best grade, as was the 
merchandise. There was a great deal of 
material bought also from the army stores, 
things like messkits, ponchos, knapsacks, 
hunting knives and knicknacks. * * * 

“There were several side-lines installed. 
One was a doctor, sent into the interior with 
a large supply of medicines, to establish a 
dispensary at the central station. He also 
made weekly trips to all the outposts of the 





A BOATLOAD OF BLACKS ON THEIR WAY UP THE RIVER TO THE 
DIAMOND FIELDS 


company, treating all those who were sick. 
Initially this was a philanthropic move, but 
later the fee paid by those who could afford 
it, and the medicine sold—far below the for- 
mer list price—made it quite profitable. 
Then there was a post-office established at 
each station, where the miners could write 
and post letters to their friends and rela- 
tives on the coast. These letters were sent 
on convenient boats and mailed in George- 
town at the company’s expense. * * * 

“Naturally, this new organization met with 
immediate and violent disfavor among the 
other traders and their constituents. But the 
organization was ignoring them and paying 
exceptional attention to the thoughts of the 
black miner. It concentrated on getting be- 
neath his skin, making him, by little things, 
feel that all who dealt with the larger or- 
ganization were a part of it, and that it was 
interested in each individual among them. 
Their grievances were listened to, they were 
helped in cases of especial trouble, and ad- 
vised of new methods of working. Yes, 
there was more to the enterprise of the new 
company than the flying of red and blue 
flags. 

“On the other hand, the traders had car- 
ried on rather distant relations with the 
black man, making him feel whenever pos- 
sible that he was practically in their servi- 
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tude. So, after a few months, the blacks 
seemed partial to dealing entirely with the 
white men who were in the interior for the 
new company. They accepted paper checks 
in payment for their diamonds, written out 
under their own directions, either payable to 
themselves or to friends or relatives to whom 
they would send them in Georgetown. Fre- 
quently the blacks, on discovering valuable 
gems, fearful that someone might steal them, 
would rush to the nearest outpost of this 
company and exchange their diamonds for 
non-negotiable checks, which they themselves 
could cash when they safely arrived in the 
city. And their respect was held by the fact 
that no matter how many receipts a man 
had, or how suddenly he appeared, he could 
get his money at once through the little 
opening in the paying-teller’s cage at the 
Georgetown office. The black man liked get- 
ting his money in such state, frequently hir- 
ing an automobile or a carriage to bring him 
auspiciously up to the office doorway. The 
fact that a black miner would stop a com- 
pany’s launch in midstream and hand over 
hundreds of dollars’ worth of diamonds with 
no other security than a piece of signed pa- 
per meant a great deal to this new organiza- 
tion, and the miners’ confidences were never 
violated. 

“The prices which had previously prevailed 
were carefully studied. It was found that 
the traders had formerly fixed their prices 
irrespective of actual costs, overhead and 
estimated profit. There had been no con- 
sideration of bulk or weight.: The trader 
had simply thought, in an offhand way, of the 
highest price he could possibly make the 
miner pay, and had stuck to it. For instance: 
A package of 12 needles sold for 24 cents in 
Georgetown. The traders sold each needle 
for 24 cents. A legal blank, used for filing 
application for a mining claim, and notice of 
a location, cost at the Department of Lands 
and Mines 25 cents. The trader in the in- 
terior made the blacks pay as high as $25. 
A tom-iron, used in mining, costing in 
Georgetown $1.50, was sold quickly at $30 
and more when unfortunate miners broke the 
ones they had brought with them. 

“The new organization suddenly published 
a price-list based on a careful estimate of 
original cost, plus overhead, plus profit of 
100 per cent. over all the material it sold. 
It arranged that some articles, like rice, 
sugar, cocoa, and condensed milk, salt pork 
and salt beef, be sold at a figure lower than 
100 per cent., so that, as it advertised, the 
necessities of life might be within reach of 
all, rich and poor. * * * 

“Throughout all its operations the new 
company adhered to a systematic plan which 
had been previously worked out, based, first. 
upon the fact that there was enough gold 
and diamonds in the interior to provide a 
very good livelihood for 20,000 or more 
blacks; and, second, upon the fact that these 
men were available from the coastal planta- 
tions should conditions be such that their in- 
terest was once aroused and facilities were 
offered for their conveyance and existence 
m the jungle. The job of taking several 
thousand blacks into the jungle, feeding 
them and bringing them safely out again, all 
the while allowing them their personal free- 
dom in the matter of finding their own dia- 
monds, was rather a strenuous enterprise. 
The prices paid for diamonds had been 
sed entirely upon weight, without regard 


ba 


THE JEWELERW’ 


for quality. This company’s prices were 
based on individual quality. Therefore when 
any miner found an especially good stone he 
would travel for miles to sell it in the right 
place, certain that he got paid for the par- 
ticular qualities of the gem he sold, and not 
just because it weighed a certain number of 
carats. Likewise, when a miner found some 
badly flawed stones, he frequently sold them 
to the smaller traders, because they paid 
more for weight. The smaller traders could 
no longer subsist on paying the top prices 
for bad stones, and so they gradually did 
less and less business. 

“When any miner found a large diamond, 
the company, if it purchased it, advertised 
the fact in the city newspapers, giving a pic- 





TRADING POST OF THE DIAMOND DIGGERS IN THE 
HEART OF THE GUIANA HINTERLANDS 


turesque story of its discovery, showing the 
blacks at home just what Abraham Jones 
had done. Thus the company promoted a 
general feeling that to go into the jungle 
looking for gold and diamonds was a man’s 
job, colorful, glamorous and romantic. The 
blacks who went in were made to feel that 
they had undertaken a great quest. They 
were knights—dark knights, if you will. 
They were ‘pioneers.’ Yes, that was the 
word that struck their fancy—pioneers! It 
was not long before they were working 
themselves into a frenzy of excitement, la- 
boring day in, day out, competing with each 
other for the glory of the week’s largest dia- 
mond. The trading posts of the large or- 
ganization became the social center about 
which all the miners collected over week- 
ends, having a spree, meeting friends and 
replenishing their provision supply. 

“Fifteen thousand blacks were in the in- 
terior and at the end of 1922 had taken out 
165,000 carats of diamonds and_ 11,000 
ounces of fine gold. In 1923 the production 
was over 200,000 carats. 

“That jungle is far away, and most busi- 
ness men will perhaps seldom hear of it. A 
few wholesale houses will get orders now 
and then for large quantities of high-grade 
canned goods and merchandise, and will 


wonder what it is all about—where so much 
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choice selections of food and clothing are 
being resold. 

“It is a big world and there are many busi- 
nesses in it, but none more strangely fas- 
cinating than this of opening up a virgin 
land, and making a tremendous enterprise 
out of the possibilities of its resources.” 


[\Note—The illustrations herewith, except 
the one on the front cover, were loaned by 
Printers’ Ink Monthly—Envrtor.] 








Silver Plate Exigencies 





N an article entitled “L’Orfévrerie fran- 
Gaise moderne,” Gaston Verenne says, in 
one of last year’s issues of Art et Decora- 
tion, some interesting things as to the pro- 
duction of silver plate. We give transla- 
tion of an excerpt from the same. 

“To create a modern table service (cou- 
vert), spoon, fork and knife, is one of the 
most formidable enterprises. When, in fact, 
you come to think of the diverse possibilities 
that present themselves, in spite of every- 
thing, in constructing a chair, a cupboard, a 
bedstead, we stop with the general given 
data that are imposed all at once by tradi- 
tion and destination of the object of furni- 
ture. But with a fork, a spoon, everything 
is mathematical, definite, every particulariza- 
tion of form for its purpose. The problem 
is no easier when it comes to teapots, coffee 
pots, sugar basins, creamers or plates, vege- 
table holders, sauce boats, or even crumb 
scrapers, bonbonnieres, etc. First of all, 
What is a teapot or a coffee pot? A pot for 
hot water. And as Falize has said: ‘A hot- 
water pot that is destined to hold coffee, tea, 
or other liquid must have a solid balance; 
that is to say, a base proportioned to its 
height, an easily seized handle, permitting 
the vase to be carried in equilibrium without 
burning or soiling one, and a spout or an 
issue by which the liquid can be poured 
without accident. Any apparatus that does 
not fulfill these foreseen conditions, what- 
ever its beauty or its richness, is bad, be- 
cause it is ill-constructed and illogical.’ 

“Having satisfied these conditions, and 
they take the lead over al] others, to what 
resources can the goldsmith have recourse 
to the end that the selected object leaving 
his hands does not have a simple geometrical 
or architectural beauty, but with a smile at 
its destiny, a charm that holds our attention 
and which will not be asked for in a super- 
added decoration more or less happily adapt- 
ed to this object? It will be necessary to 
remember, first of all, that every substance 
calls for a profile of its own. A teapot of 
porcelain does not have the same contour as 
a silver teapot. Silver has an aspect of bar- 
renness which procelain does not have. We 
commonly correct it by certain work on the 
metal. It is easy to attenuate the austerity 
of silver when the practique is handwork 
done on the metal. <A coffee pot made out 
of a sheet of metal and driven out and con- 
tracted with the hammer, has evidently an 
appearance more seductive than can be given 
by casting or turning. But if a Mono- 
Herzen continues with luck to be faithful 
to this practique, it is not possible to con- 
demn the mechanical processes. It is neces- 
sary simply to make the best of the possi- 
bilities.” 
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Analyzing The Appeal In Deltah Pearls 
Selling The Customer 


PEARLS—High Quality The First Consid- line of clasps has ever been manufactured 
eration. In selling Deltah Pearls, you can than those which mount Deltah Pearl neck- 
always feel confident you are offering the _ laces. 

finest quality attainable at the price. Never CASE—The gift case is important—it helps 
do we sacrifice quality to any other consid- create the proper impression. But the case 
eration. Always remember the pearl neck- i, merely an accessory to the actual article 
lace remains long after the box has been beins sold—the necklace—and as such 
discarded and forgotten. should never form a large proportion of 
CLASP—The Clasp lends the “jewelry the total cost of the whole item. It is our 
touch” to the pearl necklace. A fine clasp strong conviction that an elaborate costly 
will help to keep the customer well satisfied case, which forms a large part of the value 
with her purchase. Deltah clasps are all of the article, gives rise to suspicion in the 
artistic, all well made, always pieces of mind of the prospective purchaser and 
jewelry. It is a recognized fact that no finer hinders rather than helps the sale. 


Building Good Will 


Satisfaction After The Purchase—Only by offering high- Guarantee—Satisfaction insured by the Deltah Pearl 
guarantee insures you against future worries. ( 
Advertising Which Stimulates Profit—The wide spread 
national advertising continuously appearing in news- 
papers and magazines inspires a woman with a feel- 
ing of pride in her ownership of a fine Deltah Pearl 


est quality in the pearls themselves can you be sure 
that the necklace you have sold will be a source of 
satisfaction to the wearer. Women compare pear] 


necklaces as they compare all other jewelry and 


articles of wear. The Deltah Pearl necklaces you sell, necklace. A happy customer is a customer who will 
by comparison, make your customers more and more repeat. Deltah Pearl advertising helps to keep a 
satisfied with their purchases. customer happy. 
t 
L Heller €Son, me. . 
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The News from England 








Conditions in the Diamond Market—Exhibits at Wembley Show Include Display 
of Diamonds—Jewelry, Watch and Clock Section at British Empire Fair 
at Wembley Attracting Much Attention—News from the 
Gold Mines—Jewels Worn at Recent Social Functions 




















Loxpon, June 9—With the continued 
scarcity in the sought after goods making 
itself felt and the applications for sights 
of the rough shipments greater than ever 
it is not surprising that the diamond market 
on the whole is exhibiting a rising tendency 
and that everything points to much higher 
prices for polished stones very soon, In 
some of the cheaper grades prices have risen 
considerably of late. Referring to this rising 
tendency Backes & Strauss, dealers in pre- 
cious stones, Holborn Viaduct, E. C., say: 
“There is not much change in the state of 
the market. The demand for rough con- 
tinues as lively as ever, and the applications 
for sights of the South West African dia- 
monds have been enormous, so much so that 
many intending buyers were unable to cover 
their requirements. A very large number 
of buyers have lately visited the two Con- 
tinental cutting centers of Amsterdam and 
Antwerp, and although Americans _ pre- 
dominated, merchants from many European 
countries were in evidence. With so many 
different interests represented it is not sur- 
prising that every class of goods is in de- 
mand. 

“There is a pronounced scarcity in fine 
quality brilliants in sizes from quarters and 
upwards, and this is the more surprising 
when one considers that up to a very short 
lire ago only the cheaper grades were in 
demand, Quarters, particularly, are most 
difficult to find in straight sizes and high 
prices are being paid for well made clean 
goods of this size. In melées the cheaper 
grades have risen a good deal of late and 
the same applies to small brilliants in sizes 
runing from 20 to 30 per carat. The 
market on the whole shows a rising tendency 
all round. Taking the rough prices that are 
being freely paid, as a basis, it is practically 
certain that polished will be much higher 
within a very short time.” 

* * x 

A center of attraction at the South African 
pavilion of the Wembley show is the dis- 
play of rough diamonds by the London Dia- 
mond Syndicate and the demonstration of 
cutting and polishing precious gems in full 
View of visitors. A complete exhibit of the 
media used in preparing diamonds for the 
market is shown. The magnificent stones 
sent to the exhibit by the Diamond Syndicate 
occupy a position of honor inside strong glass 
covered cabinets that have brilliant interior 
lighting. The rough goods vary in size from 
‘tones nearly as large as a walnut down to 
the tiniest gems. 

xk * x 

A tour of the jewelry and watch and clock 
section at the British Empire show at 
Wembley reveals the fact that some new 
Processes for the impersonation of semi- 
Precious goods have been invented. Green- 


hill & Sons, Ltd. show some excellent 
Products in imitation of semi-precious stones 
for all kinds of ornamental work 


Suitable 





and manufactured from a new composition 
known as “‘crystalline.” 
x x * 


The British Horological Institute has a 
trade exhibit of watches, clocks and barom- 
eters, including the latest electric clock now 
shown to the public for the first time and 
operating by means of powerful continuous 
motion. Thomas L. Mott, of Birmingham, 
shows just how effectively the wings of the 
golden green Brazilian butterfly lend them- 
selves to all forms of decorative art. Wilson 
& Gill have a very fine display of diamonds, 
pearls and empire gems. 

x ok 


The British Platinum and Gold Corpora- 
tion which is working in Colombia announces 
an interim dividend of 24 cents per share 
payable July 2. It was announced earlier in 
the year that a second dredge had commenced 
working and that the hope of a dividend 
was being revived. This is the company’s 
first distribution, 

x ok * 

Reports from Australasia apropos of gold 
mining indicate that at two different places 
(Waihi in New Zealand and Adelong in 
Australia) encouraging finds are being made. 
The latest developments at the lowest levels 
at the famous Waihi gold mine have proved 
to be much better in a commercial sense than 
the London directors ever anticipated. 

x * * 

Viscount Long presided at the Empire 
Mining and Metallurgical Congress which 
opened at Wembley this week and he had 
a lot of interesting things to say apropos of 
gem and gold mining within the British em- 
pire. Seventy-five per cent., or around 
$270,000,000 of the world’s gold yield in 
1923 was produced within the empire, he 
said. Other points made by Lord Long 
were: that the six greatest gold mines in 
the world are situated in the empire, that 
another great mine which promises to be 
extremely rich, has been discovered this 
year in northern Ontario, and that the em- 
pire’s diamond production in 1920, the 
“boom” year, was 3,195,000 carats, the 
world’s total being 3,608,000 carats. The 
Premier mine, near Pretoria, said the vis- 
count, last year yielded 535,378 carats 
although the average depth of the mine has 
been increased by only six inches. The 
famous Cullinan diamond was found in the 
Premier mine. 

x k x 

One of the finest display of gems seen in 
social circles here this year was in evidence 
at the Royal Caledonian Ball the other 


night. A diamond and emerald tiara was 
worn by the Duchess of Atholl. Princess 
Arthur of Connaught wore a diamond 


bandeau. The Duchess of Oporto was wear- 
ing an all-round diamond band. The 
Duchess of Buckingham wore a fine tiara 
and emerald necklace. Lady Glentanar dis- 
played a wonderful diamond ornament in 
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rising sun design. Another fashionable guest 
wore a diamond comb tipped with pearls. 
The Hon, Lady Burn wore a diamond tiara 
and necklace, her gown being sewn with rows 
of diamond stars and pearls. The wealth of 
precious gems displayed indicated with what 
esteem first class jewels are held by the 
aristocratic classes this side. The value of 
the gems run into millions of dollars. 








Recent Publications 





American Buyers’ Guide 1924-25 containing 
a source of supply and handbook of information 
for American buyers of Central European merchan- 
dise. Edited and published by the Committee of 
the Publication of the American Chamber of Com- 
merce in Berlin. Cloth, 296 pages, 5% x 9%. 
Price, $3.50. 

HIS work, one of the many publications 

of the American Chamber of Commerce, 
situated at 59 Frederick St., Berlin, may 
prove of interest to merchants and manu- 
facturers in many lines who deal not only 
with Germany but Central Europe. This is 
the first issue of an annual publication 
specially prepared as a reference book and 
guide for American houses, composed of in- 
formation obtained from 2,500 members of 
the Chamber which was organized in 1903 
by American citizens engaged in business in 
Berlin. The present president of the organi- 
zation is Frederick W. King, of the Mer- 
genthaler Linotype Co., New York, whose 
portrait appears as a frontispiece to the 
volume and who signs the introduction. 

The first 89 pages are devoted to articles 
upon various commercial subjects such as, 
the purchase of real estate in Germany by 
Americans, the protection of American patent 
rights in Germany, the facilities offered by 
German Chambers of Commerce in Europe, 
foreign trade connections, a list of the foreign 
embassies and consulates in Berlin, articles 
on marking and shipping goods, etc., prin- 
ciples of the law in respect to German mer- 
cantile associations, etc., and these are fol- 
lowed by special tables and articles, such 
as a list of industrial affairs and exhibitions, 
in Germany and other Central European 
States, foreign currency and its abbreviations, 
equivalents of American and foreign weights 
and measures, a list of industries and their 
economic requirements, etc, 

There is a table of American exchange 
rates in Berlin from 1919 to 1923 which 
will prove interesting as it shows the gradual 
drop of the mark (or increase of the value - 
of the dollar) from January, 1919, up to 
November, 1923. At the prewar rate, the 
dollar equalled 4.197 marks; at the begin- 
ning of 1919, it had increased to 7.95 marks 
and gradually rose, slowly at first, until the 
rate reached 101 marks to the dollar on Feb. 
5, 1920. The dollar became worth 1,000 
marks Aug. 15, 1922; became worth over 
1,000,000 marks on July 30, 1923; 11,000,000 
marks on Aug. 30 of the same year; 
132,000,000 marks on Sept. 17; 1,200,000,000 
on Oct. 8; 1,300,000,000 on Nov. 1; 
2,520,000,000 on Nov. 15; and 4,200,000,000 
marks on Nov. 20, a figure which continued 
up through December of that year. 

Pages 129 to 176 are given over to an 
alphabetical list of the firms doing an export 
business in Germany and Central Europe, 
followed by a classified list of merchandise 
of various kinds of the firms doing business 
in these lines with their names and addresses. 
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LETTERS TO THE EDITOR 





Schumann Sons Explain Essential Points in 
Controversy Over Pearl Necklace 


New York, June 16, 1924. 
Editor of THE JEWELERS’ CIRCULAR: 

We note an article in your issue of June 
11, 1924, with regard to an action now pend- 
ing in the Supreme Court, New York Coun- 
ty, brought by Henry FE. Schinzel against 
our firm to recover the purchase price of a 
pearl necklace. 

We write this letter for the purpose of 
informing the trade, through you, about the 
facts connected with this action. On Jan. 
2, 1921, our firm, in good faith and in the 
regular course of business, sold a pearl neck- 
lace to Mr. Schinzel for the benefit of his 
wife. We accepted his note for the pur- 
chase price, which was duly paid in June, 
1921. At the time of the delivery of the 
note, we delivered our receipt in full, in ac- 
cordance with our usual custom, to dispose 
of transactions of this kind. A dispute arose 
between or firm and Mr. Schinzel in the 
month of Oct., 1921, over a charge of $100, 
which we made for a diamond clasp for this 
necklace, which on Feb. 16, 1921, we deliv- 
ered to Mr. Schinzel in exchange for the 
clasp already on the necklace when we sold 
it. The new clasp was a more valuable one 
than the old one on the necklace at the time 
of the sale, 

In the regular course of our business, we 
billed Mr. Schinzel for this clasp on the first 
of every month following, and it was not 
until Oct., 1921, that the bill was questioned. 

We insisted upon payment of this item, 
with the result that late in Dec., 1921, 
Schinzel’s lawyers wrote us a letter de- 
manding the sum of $14,000, upon the theory 
that a verbal agreement had been made by 
our representative to him, agreeing to re- 
purchase the necklace for $14,000, in the 
event that Mr. Schinzel wanted to resell it 
after he had paid $16,399.95. This alleged 
agreement we promptly repudiated. 

Following our repudiation, a suit was 
brought against us for $14,000 upon the con- 
tract theory. Our attorneys filed an answer 
and the case was reached in its regular or- 
der for trial in the month of April of this 
year, when the plaintiff came into court with 
an amended complaint setting up a new cause 
of action and at the last minute charging our 
firm with fraud. This claim we vigorously 
denied. 

We are calling the above facts to the at- 
tention of the trade in order that the trade 
may understand fully the importance of this 
case. If every person who purchases jewel- 
ty in this city is to be permitted to go into 
court at a later date and repudiate the sale 
under an alleged verbal contract for the re- 
purchase, then no retail jewelry house in this 
city can continue its business upon the as- 

surance that sales made in the regular 
Course of business are final and absolute, un- 
less a regular bill of sale for the jewelry 
8 made and recorded, in addition to the 
usual receipt, which is delivered in all such 
Cases, Jewelry, more than any other com- 
Modity, is subject to market fluctuations. If 
Customers purchase jewelry from retail 
Jewelers or from retail houses for the pur- 
Pose of investment, instead of use and adorn- 
ment, the jewelry house is placed in the most 
“nusual and extraordinary position, if when 
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the market falls, the customer is permitted 
through our courts to assert a claim of 
verbal contract for repurchase or resale in 
a desperate effort to win back, if he can, the 
purchase price through the agency of our 
courts. 

We shall defend this claim vigorously and 
with all our resources. Our attorneys ad- 
vise us that we have a good, substantial and 
meritorious defense. 

Trusting this communication will be given 
the same publicity as your article of June 11, 
we beg to remain 

Yours respectfully, 
SCHUMANN SONS, JEWELERS, INC. 
Per C. W. Schumann, 








Plans Completed for Annual Convention of 
Indiana Retail Jewelers’ Association at 
at Lake Wawasee, June 29-30 
and July 1 


INDIANAPOLIS, Ind., June 19.—Reginald 
W. Garstang, secretary of the Indiana Re- 
tail Jewelers’ Association, has announced the 
complete program for the convention of the 
organization to be held June 29 and 30 and 
July 1 at Lake Wawasee, Ind. About 125 
jewelers from all parts of the State are ex- 
pected to attend. 

Although the convention proper will not 
open until Monday, June 30, most of the 
jewelers will arrive on the preceding day 
and a get-together meeting has been ar- 
ranged. Jewelers also will register at the 
South Shore Inn, Lake Wawasee. 

Opening the meeting Monday morning, 
Ralph Roessler, president of the State as- 
ciation, will deliver a welcoming address. 
Mr. Roessler also will speak on the tax 
problem, telling of the work of the Special 
Excise Tax Elimination Committee of the 
national association. He was chairman of 
this committee. Committees to report Tues- 
day afternoon will be appointed at this ses- 
sion. Joseph Mazer, who is regarded as 
the “poet-laureate” of the jewelry trade, and 
who has been identified with the national 
association for some time, will speak. 

Following an address by Frank Wade, of 
Indianapolis, on the subject, “Diamonds and 
Other Precious Stones,” at the Monday af- 
ternoon session, delegates will participate in 
a number of contests. The annual banquet 
will be held Monday evening at the South 
Shore Inn. 

An address by Miles Robertson, of the 
Oneida Community, Ltd.,. will open the 
Tuesday morning session. William Rindt, 
of Richmond, and W. E. Webster, of Chi- 
cago, superintendent of the Illinois depart- 
ment of the Pinkerton Detective Agency, 
will speak at this session. Tuesday after- 
noon there will be addresses by Harper 
Ransburg, Indianapolis cut glass manufac- 
turer; William Cooper, an officer of the na- 
tional wholesalers association; Claude 
Wheeler, of THe JEWELERS’ CircuLar, and 
Walter Mellor, field secretary of the national 
retailers’ organization. The convention will 
close with an election of officers. 








Charles P. Woodbury, president of the 
Cady & Olmstead Jewelry Co., was one of 
the general committee to entertain the 
Shriners during the convention held in 
Kansas City, Mo. 
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HOLD INTERESTING MEETING 


Members of Canton District 24 Karat Club 
Entertain Delegation from Akron Club 
at Monthly Gathering 


Canton, O., June 19.—With an array of 
good speakers on the program, and the 
largest attendance in the history of the club 
in attendance the Canton district 24 Karat 
Club held a most enthusiastic meeting at 
Hotel Courtland, Wednesday night. Special 
guests of the Canton club were a delegation 
of prominent Akron retailers, all members 
of the Akron 24 Karat Club. 

The principal speaker of the evening was 
Jack Moore, secretary of the Akron Retail 
Merchants’ Association and identified in 
some way with a dozen other retail mer- 
chants’ bodies in greater Akron. Mr, Moore 
spoke to the jewelers on association work in 
general, the aim of such an organization and 
what is to be accomplished by banding to- 
gether those of any one line of business. He 
outlined in detail what retail merchants of 
Akron are doing in this regard. He also 
spoke at length on the good a Better Busi- 
ness Commission does in a community, and 
told how many times this association had 
protected the retail jeweler from fraud and 
imposters. Mr. Moore spoke along these 
lines because the Canton club recently ap- 
pointed a committee to investigate the advisa- 
bility of organizing a Better Business Com- 
mission in Canton. His talk was greatly 
appreciated and according to officers of the 
Canton club, was one of the most educational 
of any made before the club in. recent 
months. 


J. C. Duncan, president of the Ohio Retail 
Jewelers’ Association, spoke at length on the 
coming State convention to be held at Cedar 
Point, and urged a 100 per cent. attendance 
of the membership at the State meeting. He 
announced the chief speakers of the State 
meeting, together with their subjects, told 
of the arrangements in detail.what was in 
store in the way of entertainment for both 
members of the association and ladies and 
assured those who planned to attend that 
the meeting in July would be one of the most 
important from a legislative standpoint held 
in the history of the association. 

Glenn P. Heckert, secretary of the State 
association, also of Massillon and who at- 
tended the meeting gave some interesting 
facts about the tax issue, which so vitally 
concerns retail jewelers at this time. He 
told of what had been accomplished in the 
past and what was contemplated for the 
future along this line. He urged co-opera- 
tion of every member of the association 
bringing to a realization the elimination of 
the excise tax on jewelry. 

Other informal talks were given following 
the dinner which was served at 6.30, places 
for more than 30 having been reserved by 
C. A. Poet, who had charge of the arrange- 
ments. The meeting was originally planned 
for Bender’s Cafe, but owing to the large 
attendance the place was changed at the last 
minute. Large attendance was present from 


both Alliance and Massillon. 

The July meeting of the Canton district 
24 Karat Club will be dispensed with owing 
to the State convention, according to officials 
of the club, and the next meeting of the club 
will be held the second Wednsday in August 
at Alliance. 
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WATCH TRADE OF ANTUNG 
Consul Reports on Opportunity of American 
Manufacturers to Build Up Trade in 
Time Pieces in This Part of China 

Wasuincton, D. C., June 18.—Various 
hindrances in trade hitherto have prevented 
American manufacturers from developing to 
a profitable extent the active market for 
watches, clocks, optical goods and jewelry 
in Antung, China. To reach this market 
American goods have had to pass through 
one or more hands in Shanghai, making the 
local cost abnormally high as compared to 
similar Japanese and European goods. 

It is now possible for American manu- 
facturers to do business directly with Antung 
merchants in such light and expensive mer- 
chandise because the Antung Post Office 
recently was authorized to handle interna- 
tional money orders, reports Consul William 
R. Langdon to the Department of Com- 
merce. Substantial sums of money now 
may be sent to the United States through 
the local Chinese Post Office by means of 
successive remittances of $100, the maxi- 
mum allowed at one time and large quan- 
tities of goods can be shipped quickly and 
cheaply through the mails in return in 
parcels not exceeding 22 pounds in weight 
at a rate of 12 cents per pound, U. S. cur- 
rency, or 24 cents Mexican. 

It is believed that a good parcel post 
business in watches and jewelry can be built 
up by mailing catalogs and price lists to the 
several dealers in Antung. These stores 
have a large transient custom in addition 
to the resident trade. Ten of thousands of 
coolies from other provinces of China en- 
gaged in the seasonal industries of the re- 
gion are in the habit of spending a few days 
and a portion of their season’s wages in 
Antung on the way home to their villages, 
and they invariably visit the jewelry and 
novelty stores during their stay in the city. 

According to official statistics for 1923, 
6,342 clocks and watches, valued at $17,346, 
were imported into Antung from foreign 
ountries. As the only foreign country hav- 
ing direct trade with Antung is Japan, these 
figures may be taken as representing Japan’s 
share in the watch and clock trade of the 
port and surrounding region. The official 
statistics do not take into account the large 
quantities of clocks and watches imported 
from Shanghai and other Chinese ports 
which have already passed the customs 
there, 

The total annual sales in Antung, based 
upon a store-to-store inquiry, are approxi- 
mately as follows: Wrist watches, 12,000 
pieces, average retail price $2 each; pocket 
watches, 5,000 pieces, average retail price $3 
each; wall clocks, 12,000 pieces, average re- 
tail price $2.65 each; standing clocks, 7,500 
pieces, average retail price $1.50 each. 
\bout 50 per cent of the watches sold are 
Swiss. The remainder are of American, 
Japanese and German origin in about equal 
Proportions. The clocks are mostly of 
apanese make, although of late German 
Clocks have been entering the market in in- 
Creasing numbers. 

Vell-to-do Chinese, of whom there are 
many in Antung and the surrounding towns, 
are discriminating watch buyers. A richly 
“mamented watch, which is a good time- 
“eeper as well, is the tvpe which sells best 
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among this class. Price, within reasonabie 
limits of course, is a secondary consideration 
to them. While gaudy appearance also is 
desired by the poorer classes of Chinese, 
the price is of paramount importance. It is 
believed that a combination of striking de- 
sign and low price would prove very popu- 
lar among these classes. 

Wrist watches are in greatest demand at 
present. The most popular types, even 
among men, are those designed particularly 
for women’s use, namely, the square, rec- 
tangular, hexagonal, and enameled dial types. 
Gold-filled watches, invariably will be given 
preference over silver and nickel watches. 
Sporting and luminous dial wrist watches 
are not in demand. 

Round and hexagonal wall clocks are the 
standard timepieces of Chinese hongs and 
homes in Antung. These are supplied ex- 
clusively by Japanese clockmakers. The 
cost of transportation of such bulky articles 
makes it almost impossible for American 
manufacturers to compete on this type of ar- 
ticle. In standing clocks, types having the 
dial set in as ornamental and flashy sur- 
roundings as possible are the most popular. 
Gilded figures appear to be particularly well 
liked. There is a good opportunity in this 
line for American manufacturers provided 
transportation costs can be kept at a low 
figure. 

About 12,000 pairs of eyeglasses are sold 
in Antung each year. About half of this 
number are of American manufacture, and 
the other half of Chinese and Japanese 
makes. Binoculars, opera glasses and mag- 
nifying glasses also are in good demand. 

Gold and silver jewelry of Chinese design 
and local make, crude in workmanship but 
of intrinsically valuable materials, is most 
popular among the native population of 
Antung. Nevertheless, there is also a good 
market for imitation jewelry, notably gold- 
filled chains of all descriptions, wrist-watch 
bracelets, rings, bracelets and earrings. 

Other articles handled by all watch and 
jewelry stores are fountain pens, metal peri- 
cils, fancy penknives, safety razors, etc. 








A Word Concerning Trade Papers 





VERY line of business has at least one 

trade paper devoted to its interest and 
of what earthly use would it be if not read? 
Its object is to promote better business, 
create new ideas and render service. 

Get in the habit of reading your trade 
papers, for it is necessary to your progress 
and helps you in the solving of your 
problems. If you cannot read them all 
thoroughly, delegate some capable person in 
your employ to do so, picking out the inter- 
esting and salient features for your perusal. 

There is much information to be gained 
relating to the entire field of your particular 
industry and new ideas are brought to your 
attention through the medium of your trade 








paper. It is a valuable asset, so do not 
neglect it, 
Norbert’ Danz, with Ezra F. Bowman’s 


Sons, several weeks ago hurt an arm, but 
it was only thought to be sprained. Sev- 
eral days ago a physician discovered that 


a bone had been broken and had knit to- 
gether wrong. It had to be broken over 


and re-set. 


HELD UP AND ROBBED 


Three Bandits Visit San Francisco Jewelry 
Store and Two Escape After Auto- 
mobile Accident 

San Francisco, Cal. June 18.—Three 
automobile bandits, in broad daylight and 
in one of the busiest sections of San Fran- 
cisco, robbed the jewelry store of Coleman 
Attell, 1211 Fillmore St., of $20,000 in gems 
and cash on the afternoon of June 7. A 
car drew up at the door. One of the three 
men remained at the wheel and the other two 
hurried into the shop with drawn guns, or- 
dering the four men there to “Keep ‘em up.” 

While Coleman Attell, his two sons, 
Theodore and Jerome, and George Lawton, 
part owner of the store, stood with hands 
up, covered by one of the men, the other 
rifled show cases, show window and the 
safe, while pedestrians, outside, feared to 
act. Having obtained their loot, the two 
bandits jumped into the waiting automobile, 
which the third man drove off at high speed, 
but at Gough and Oak Sts., he crashed into 
a car, driven by Mrs. M. B. Lewis, both 
machines being demolished. 

One of the bandits was pinned beneath 
the wreckage. Both he and Mrs. Lewis, 
while not severely injured, were taken to the 
Central Emergency Hospital. The other 
two bandits, meanwhile, made their escape, 
on foot. The same evening, detectives 
trailed Lester Cook, a hunchback, to 3808 
17th St., and allege they found some of 
Attell’s stolen property. Shortly afterwards, 
Roy Cook and Mrs. Ruth Cook, wife of 
Fred Cook, brother of Roy and Lester, were 
arrested in a Mission St. restaurant. Mrs. 
Cook gave up $315, alleged to be part of the 
loot, given her by Fred Cook, who had made 
good his escape. The hunchback brother 
was not in the hold-up, but it is alleged he 
was found with some of the stoien property. 
It is believed that Fred and Roy Gook, with 
Van Walton, injured in the wreck, were 
the men who held up the Attell store. Most 
of the loot has been recovered. 

Three days later, an unmasked, daylight 
bandit, robbed the North Sacramento 
branch of the California National Bank in 
Sacramento and escaped in a hail of bullets 
with $2,000. He is believed to be Fred 
Cook, the Fillmore St. robber. He had a 
companion, waiting in an auto outside, and 
both eluded pursuit, later abandoning the 
auto, which was identified as having been 
stolen from Irvine, a San Francisco jitney 
driver, who identified Fred Cook’s photo 
as the auto thief. He stole the car, made 
good his escape to Sacramento, held up the 
bank there and, at present writing, is still 
at large. Police records show that Fred 
and Roy Cook were known, some years ago, 
as youthful thugs. Fred was released from 
the State Reform School, at Ione, three 
years ago. 





A. D. Woodbury, who has been for the 
past 20 years manager of the Besse-Avery 
system store in Kansas City, is now asso- 
ciated with the Cady & Olmstead Jewelry 
Co. as general manager. Mr. Woodbury 
is known as one of the most aggressive and 
most successful merchants in this territory. 
He is well known in both civic and social 
circles, is a member of the Merchants’ As- 
sociation, of the Meadow Lake Golf Club 
and of the 


Community Golf Club. 
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PUBLICITY SUGGESTION 





Milwaukee Jeweler Offers Ideas As to 
Program for Advertising the 
Jewelry Trade 


MILWAUKEE, Wis., June 21.—Jewelers of 
America should take a tip from the archi- 
tects, and launch a gigantic educational pub- 
licity program through the feature columns 
of the newspapers. That is the latest and 
newest publicity thought that has sprung 
from the fertile mind of Henry Rank, of the 
well-known Milwaukee retail jewelry firm 
of Rank & Motteram, and chairman of the 
advertising committee of the Milwaukee 
District Jewelers’ Club. 

A workable plan, similar to that in vogue 
under the Architects’ Small House Bureau, 
might well be adapted to the needs of the 
jewelers, according to Mr. Rank, who has 
given the matter careful consideration. It 
would be one of the most economical, and in 
the end perhaps one of the best publicity 
campaigns that could possibly be undertaken, 
declares Mr. Rank, who is perhaps better 
acquainted with the jewelers’ publicity 
problems than any other individual in this 
section of the central west. 

In outlining the general details of the 
plan, this jeweler declares that a regular 
column, or columns, could be devoted in the 
papers at regular intervals, probably weekly, 
‘o giving an illustrated article on the latest 
designs created by the jewelers’ art. The 
column could also be devoted in part to the 
education of the public regarding the proper 
silverware or jewelry for every occasion, 

Such a plan, he declares, would be of great 
value as a feature in the newspapers, who 
would no doubt publish it free of charge as 
cheerfully as they do the architectural pub- 
licity. It would have an intrinsic educational 
value for the readers of the papers, which 
would make it a widely read department. 
In addition to this, and of primary interest 
to the jewelers themselves, would be the 
importance of such a column as a stimulant 
to the popularity of the best types of mer- 
chandise carried by the jewelers. 

“Jewelers have an advertising problem all 
their own,” Mr. Rank declared in stressing 
the importance of a feature such as this. 
“The nature of the business makes it in- 
cumbent upon our publicity not to stress the 
price consideration, which is used as one of 
the greatest sales impelling factors in many 
other kinds of advertising. We find our- 
selves practically restricted to educating the 
public to an appreciation of the value of our 
goods, and an educational publicity cam- 
paign is, of course, the most delicate type 
ot all advertisements to handle. 

In view of the difficulties that have been 
‘ncountered in raising funds sufficient to 
tarry through a really beneficial advertising 

plan through the usual channels, the fact 
that a publicity campaign of this type would 
Cost extremely little, is a feature that par- 
tenlarly endears it to the hearts of the 
Jewelers who have been approached on the 
subject. Practically the only expenses in- 
volved would be those attendant upon having 
amici expertly prepared, _and dis- 
a to the press of the nation, Mil- 
re on Jewelers who have been solicited 
— on the matter declare that if 
Paypal pains were taken in arranging the 
and incorporating the proper sub- 
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ject matter, they could be of even greater 
value to the papers than those distributed 
by the architects, 

It is pointed out that whereas only a rela- 
tively smal) percentage of newspaper readers 
are directly interested in the building of 
homes, the matter of correct jewelry and 
proper silverware are subjects that have a 
direct bearing upon every individual. It is 
not everyone who is privileged to own or 
to build a house, but everyone, without ex- 
ception, should take a keen interest in the 
articles carried in the stocks of the jewelers. 

“Any publicity of this nature has a 
further characteristic that would be of im- 
mense value to the industry,” Mr. Rank de- 
claied. “The nigre fact that it is appeariig 
gives a certain ‘tone’ to the business that 
can be procured in few other ways. It 
would serve to awaken in the public mind a 
realization that the jewelry business is an 
institution rather than an industry, and that 
the jeweler serves a distinct artistic need in 
the community.” 

Like most of Mr. Rank’s ideas, this plan 
has ali the characteristics of practicability 
that advance it from the category of an idle 
dream into that of a workable plan. Opinions 
from jewelers all over the country are 
solicited by Mr. Rank and his Milwaukee 
jewelers’ publicity workers, who hope to 
see something along this line adopted in the 
near future, 








Program Arranged for Meeting of Ohio 
Retail Jewelers at Cedar Point, 
July 14, 15, 16 and 17 


MASsILLon, O., June 19.—Plans for the 
annual State convention of the Ohio Retail 
Jewelers’ Association scheduled for Cedar 
Point, July 14, 15, 16 and 17, have been 
practically completed and the official pro- 
gram will be issued to the membership soon 
after July 1, according to J. C. Duncan, 
president, and Glenn P. Heckert, secretary 
of the State association, both of this city. 

Mr. Duncan, with the assistance of Mr. 
Heckert has lined up a very fine program 
of speakers, their subjects being varied 
enough to be entertaining as well as educa- 
tional. In addition to this an enjoyable 
entertainment program has been arranged 
and there will be nothing lacking in this 
respect. 

Mr. Heckert has only recently completed 
his jaunt around the State in the interests 
of the association’s year book. He reports 
advertisements of 110 jobbers and manufac- 
turers will be inserted in the 1924 year book 
and that from this source approximately 
$2,600 will be derived, this going toward 
defraying the expense of the coming con- 
vention. 

Mr. Duncan and Mr. Heckert have just 
completed sending out to the retail jewelers 
of Ohio 1,261 bulletins which contain inter- 
esting news of the coming convention, to- 
gether with data on the tax issue, and 
attached to the bulletin is an application 
membership blank for the association. Mr. 
Heckert said a very pleasing response re- 
sulted from this method and that a host of 
acknowledgments from members over the 
State came in unsolicited regarding the late 
bulletin. 

Mrs. E. B. O. Smith, 
secretary of the Ladies’ Auxiliary 


Lancaster, O.. 
of the 
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Ohio Retail Jewelers’ Association, reports 
that a good percentage of the wives of the 
members will attend the State convention. 
She has circularized a mailing list and re- 
ports that the response has been most 
encouraging. 

Both Mr. Duncan and Mr. Heckert have 
been hard at work the past several weeks on 
convention details and both officials reported 
to the representative of THE JEWELERS’ Cir- 
CULAR that the attendance at the State meet- 
ing this year should be the largest in recent 
years. Nothing is being left undone to make 
the meeting one of the biggest successes 
since its organization and it is hoped that 
the response will be as near 100 per cent. as 
possible, 

Here is a partial list of the speakers and 
their subjects as arranged by Mr. Duncan 
and Mr. Heckert for the Cedar Point 
meeting : 

“Too Much Credit,” J. Weir Coover, sec- 
retary-treasurer the Gendron Wheel Co.’ 
Toledo, O. 

“Whence the Repair Man of the Future,” 
John T. Faig, president the Ohio Mechanics 
Institute, Cincinnati, O. 

“The Horological Institute of America,” 
Mr. Dobbs, of the Webb C, Ball Co., Cleve- 
land, O. 

“How to Increase the Average Sale,” W. 
H. Farley, the National Cash Register Co., 
Dayton, O. 

“The American National Retail Jewelers 
Association,” Edward H. Hufnagel, president 
the American National Retail Jewelers’ 
Association, Mount Vernon, N. Y. 

Banquet ‘address, “Burying the Hammer 
and Buying a Horn,” Thomas Brooks 
Fletcher (lecturer and humorist, national 
reputation), the Brooks Fletcher Institute, 
Cleveland, O. 

“Our Competitors—Do They Help or 
Hurt Our Business?” H. C. Greer, director, 
Bureau of Business Research, Ohio State 
University, Columbus, O. 

“Modern Merchandising,” (illustrated) 
Miles E. Robertson, Assistant Director of 
Sales, the Oneida Community Co., Oneida, 
N. Y. 

“Making the Passers Buy,” (window 
trims), Raymond Hay, Ohio Wesleyan Uni- 
versity, Delaware, Ohio. 

“Turning Disguised Losses Into Recog- 
nizable Profits,’ E, E. Marshall, president 
the C. & E. Marshall Co., Chicago. 

“Radio,” F. D. Urie, assistant director 
Elgin Observatory, Elgin, III. 

“Jewelry Advertising That Gets Results,” 
F. W. English, Manager of Advertising 
“Square Deal Miller,” Detroit, Mich. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 

Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
June 17, 1924. 34% 69% 67 
June 18. 1924. 35 69% 67% 
Tune 19, 1924. 34% 69% 67 
June 20, 1924. 3443 69% 67% 
June 24, 1924. 34% 69% 67 
June 23, 1924. 34% 69% 66% 








Frank C. Hyde & Co. will move from the 
Whedon Block to a new store on College 
Ave., Appleton, Wis. 
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UR> plants 
in Barcelona, 
Spain produce the 
largest quantity” of 
fine pearls in the 
world. That is why 
we can and DO give 
the greatest pearl 
necklace values 
ever offered by 
any manufacturer 
anywhere— 
“Values beyond 
comparison” is 
a slogan and a 
FACT with OMAR. 
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| 300,000 necklaces always in stock for 


quick delivery—from $2.50 to $75. boxed 
complete in beautiful, original casey. 


Write for catalog 


INDRA PEARL COMPANY ~ 392 FIFTH AVE. 
NEW YORK PAKis BARCELONA 
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HERE is more 

behind OMAR> 
Pearls than VALUE 
alone. There is the 
power, the prestige, 
the sales value of 
National ¢Adver- 
tising to millions of 
women—the best 
buyers of pearls in 
your City’ whom 
we direct to your 
store for OMAR> 
sales -nd profits. 
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OFFICERS ELECTED 





Members of Chicago Jewelers’ Association 
Show Approval of Present Administra- 
tion at Luncheon Held at Mandel’s 


Cuicaco, June 18.—The unanimous ap- 
proval of the administration of the affairs 
of the Chicago Jewelers’ Association during 
the past year was given the officers at the 
regular monthly luncheon meeting held in 
the Ivory room of Mandel’s yesterday. 

Guy V. Dickinson, of the Elgin National 
Watch Co., was re-elected president, Frank 
Milhening, of J. Milhening, Inc., vice-presi- 
dent, and Chas. Gustafson, of C. H. Knights- 
Thearle Co., secretary and treasurer. Di- 
rectors elected to serve two years are: A. C. 
Becken, Jr., Lou G. Buss, of Buss, Linthi- 
cum & Thorsen; Arthur L. Fuller, of Towle 





GUY V. DICKINSON, RE-ELECTED PRESIDENT 


Mfg. Co., and Wilder G. Harris, of Norris, 
Allister-Ball Co. 

After lunch was finished President Dickin- 
son called the meeting to order and the 
reading of the minutes of the previous 
meeting were dispensed with. The report of 
the treasurer showed a very substantial bal- 
ance in the treasury. 

The membership committee submitted a 
favorable report upon the applications of 
Helbein-Stone, Inc., L. Seligman & Co., and 
Eisenstadt Mfg. Co., all of which were 
unanimously elected to membership. 

In the absence of J. T. Montgomery, 
chairman of the building committee, the 
President read some communications from 
the agency that has the matter of central 
building in charge. It was stated that all 
plans of the corporation that is building 
the new home for jewelers on Water St. 
have been approved by the city of Chicago 
and the National Board of Fire Under- 
Writers, that the organization and financing 
ot the corporation are complete and the 
rection contract has been let. This con- 
tract provides for a maximum cost and a 
guarantee that the portion to be used by 
members of the jewelry and kindred trades 
will be ready for occupancy by May 1, 1925. 

M. M. Hart, for the golf committee, re- 
ported that the events and prizes for the 
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outing on the 24th had been arranged and 
promised a real golf day for those who 
attend. 

Just before the report of the nominating 
committee President Dickinson gave a short 
review of the work of the past year and 





FRANK MILHENING, VICE-PRESIDENT 

thanked the membership for their earnest 
co-operation during that time. He referred 
to the success in every drive for funds that 
were made and congratulated the associa- 
tion especially upon the progress made to- 
ward securing a central business location. 





CHARLES SECRETARY-TREASURER 


GUSTAFSON, 


Mr. Dickinson also praised the Golden 
Roosters for the part they have taken in the 
social affairs of the trade which has done 
so much to promote good will among mem- 
bers of the trade. 

Upon motion of A. W. Sproehnle a rising 
vote of thanks and confidence was given the 
officers for their untiring efforts during the 
past year and pledging co-operation during 
the coming year. 
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Beryl 





ERYL is commonly one of the accessory 

minerals in pegmatites, where it occurs in 
well developed crystals. These crystals are 
occasionally ‘very large, instances being 
known where single crystals weighed as 
much as 3,000 pounds. Practicaly all the 
production of beryl has been as a by-product. 
of feldspar and mica mining operations car- 
ried on in the pegmatites of Maine, New 
Hampshire, Connecticut, New York, North 
Carolina and California. 

Transparent crystals of beryl have long 
been valued as gems, the green and blue 
varieties, emerald and aquamarine, being 
particularly popular, states W. M. Myers, 
assistant mineral technologist, Department of 
the Interior, in Serial 2587, recently issued 
by the Bureau of Mines. Colorless, yellow 
and pink beryls have also been found and 
utilized as gems. Transparent beryl suitable 
for gems is, however, very rare; practically 
all the beryl found is translucent or opaque, 
and worthless for this purpose. 

In feldspar and mica mines it has been 
the practice of workmen to break up any 
beryl crystals which they encountered in 
search of transparent fragments which might 
have gem value, discarding the rest of the 
material as worthless. Until recently this 
opaque beryl was considered to possess prac- 
tically no commercial possibilities, although 
small amounts have been _ occasionally 
shipped to Germany for the manufacture of 
beryllium salts and metallic beryllium which 
is said to alloy with iron, forming beryllium 
steels possessing very desirable properties. — 

Investigations by the Bureau of Standards 
have shown that when beryl is substituted 
for feldspar in the manufacture of porcelain 
in amounts varying from 25 to 45 per cent of 
the total mixtures, the other components 
being silica and clays, a product is obtained 
which displays a very high electrical re- 
sistance and low thermal expansion. This 
porcelain is therefore considered a very 
promising material for electrical uses. Due 
to the scarcity of beryl there has been no 
commercial production of this type of por- 
celain. 

The annual production of beryl in the 
United States is not accurately known; it 
probably does not exceed 10 tons. As no 
localities are known where beryl occurs in 
such quantities that it can be profitably 
mined for itself alone, the Bureau of Mines 
considers it doubtful if the production will 
ever be sufficiently large and constant to 
supply any commercial demand. The present 
supply of beryl is obtained from mines 
operated primarily for the production of 
feldspar and mica. Mining operations are 
very irregular as only the high-grade pockets 
are worked. In deposits from which beryl 
has already been obtained it is possible that 
the poorer rock which is left in place may 
contain considerable beryl. Whether it could 
be profitably extracted is very doubtful as 
beryl is quoted at present at $0.04%4 a pound 
with a very limited demand. 

Beryl suitable for gems has been found in 
many foreign localities, especially Brazil and 
Madagascar. While no definite information 
is available it is possible that these countries 
might be able to produce a considerable ton- 
nage of material suitable for electrical por- 
celain, if the demand should arise. 
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Wheeler imitation Pearls are manufactured for us in the finest laboratory in 
France. They have been imported and sold exclusively by our organization 
for years. Every beauty and the exquisite lustre of the natural pearl is retained 
in these necklaces. We believe there is no superior on the market. Their out- 
standing Quality has proved to be entirely in keeping with the highest 
standard of excellence represented by the Wheeler trade mark and they carry 
the guarantee of satisfaction that applies to all Wheeler merchandise. 





Every woman appreciates that Wheeler Pearls are not the ordinary kind 
and she is pleased to find their cost is no higher. If you want the best value 
in imitation pearl necklaces you should see this remarkable Wheeler product. 
We are always glad to submit these necklaces for the closest examination and 
comparison. 


The Wheeler trade mark is your 
guarantee of Quality and Satisfaction. 
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LAST HONORS PAID 





Funeral of Walter B. Frost, Editor and Pub- 
lisher of “The Manufacturing Jeweler” 
Attended by Many Prominent Men 
in the Industry 


ProvipENCE, R. I., June 21.—The funeral 
of Walter B. Frost, for nearly 40 years 
editor, publisher and owner of The Manu- 
facturing Jeweler, was held from his home, 
233 Ohio Ave., Thursday afternoon at 1 
o'clock and was attended by a large gather- 


ing of relatives, friends and associates. 
Among the latter, representing the jewelry 
industry, were the following: President 





WALTER B. FROST 


THE LATE 
Edgar M. Docherty (Wm. C. Greene & 
Co.), Past President Everett L. Spencer 
(E. L. Spencer Co.) and Theodore W. Fos- 
ter (Theo. W. Foster & Bro. Co.), of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association; President Henry 
Wolcott (Wolcott Mfg. Co.), and Secre- 
tary Horace M. Peck, of the Manufactur- 
ing Jewelers’ Board of Trade; President 
Samuel B. Levy (V. E. Black & Co.), of 
the Manufacturing Jewelers’ Golf Associa- 
tion; Harold H. Price (Tilden-Thurber 
Corp.), of the Town Criers, and William H. 
Mason, of THE JEWELERS’ CIRCULAR. 
Charles FE. Hancock (Chas. E. Hancock 
Co.), and Edward I. Mulchahey (Chas. 
Sidney Smith Co.) were present represent- 
ing the Providence School Committee, of 
which Mr. Frost had been a_ prominent 
member for 21 years. Other members of 
the School Committee attending were l’resi- 
dent Judge Howard B. Gorham, Secretary 
Henry B. Rose and Superintendent Isaac 
0. Winslow. Delegations were also present 
from the Sons of the American Revolution, 
Rhode Island Press Club and other or- 
ganizations, 

The services were conducted by Rev. 
John Wesley Annas, pastor of the Washing- 
ton Park Methodist Episcopal Church, and 
were very simple, consisting of reading of 
Scriptural passages, a poem, “Now I Lay 
Me Down to Sleep,” and prayer. The array 
of floral tributes was one of the largest 
seen in this city for a long time, being 


THE JEWELERS’ 





massed about the room, in which the casket, 
completely hidden by flowers, rested. The 
bearers were Mr. Frost’s two sons, W. Louis 
and Harry B. Frost, William E. Tefft and 


William W. Lyon, of the editorial staff of 


The Manufacturing Jeweler, and George 
Darling and Roy Brown, nephews of the 
deceased. Immediately following the serv- 
ices, the funeral party left for Rehoboth, 
Mass., where the body was buried among 
Mr. Frost’s ancestors. 


Mr. Frost died suddenly last Monday eve- 
ning, being stricken by an apoplectic shock 
on the platform of the Providence Commer- 
cial High School when, following an eloquent 
address to the members of the graduating 
class, he turned to take up the diplomas 
which he was to distribute to the gradu- 
ates. He was taken in an unconscious con- 
dition into the ante-room, where he was 
attended by physicians, who were in at- 
tendance at the exercises, but he died in a 
few minutes. He had been in his usual 
health and had been at his office during the 
day and his death came entirely without any 
premonition. 

Walter Bliss Frost was born in this city, 
Aug. 24, 1852, the son of the late William 
Frederick and Lois Maria (Bliss) frost, 
his grandfather being William R. Frost, a 
member of the manufacturing jewelry con- 
cern of Frost & Mumford, who a century 
ago was in business at Cady’s Lane, off N. 
Main St. He was a direct descendant of 
Elder Edmund Frost, who settled in Cam- 
bridge, Mass., in 1635, and Thomas Bliss, 
one of the founders of Rehoboth, Mass., in 
1643. He received his early education in 
the public schools of this city, after which 
he attended the East Greenwich (R. L.) 
Academy, from which he graduated in 1876. 

Upon the completion of his studies he be- 
came a reporter on the Providence Evening 
Press and four years later was made night 
editor of the Morning Star, as the morning 
edition was called. In 1885, upon the death 
of its founder, John A. McCloy, he became 
editor of The Manufacturing Jeweler, which 
in 1893 he purchased and became its editor 
and publisher, a position he retained until 
his death. 

Mr. Frost was a typical Rhode Islander 
—high principled, broad minded, patriotic 
and public spirited. Careful and conserva- 
tive in all his dealings, he never advocated 
or engaged in any forward movement with- 
out a full understanding as to where or 
what it might lead. With the same high 
standards of idealism he published weekly 
The Manufacturing Jeweler, which he 
edited solely from the manufacturing jewel- 
ers’ point of view, and devoted exclusively 
to the service of the manufacturers and for 
the betterment and general welfare of that 
industry. 

He was elected a member of the Provi- 
dence School Committee in 1903 and had 
served continually with that body until his 
death. For a number of years he had been 
chairman of the sub-committee on high 
schools. He was also a member of the 
New York Trade Press Association, New 


England Trade Press Association, the Rhode 
Island Press Club, the Town Criers, Rhode 
Island Society of the Sons of the American 
Revolution, Turks Head Club and the Wash- 
ington Park Yacht Club, of which he was 
a past president. 


For many years he was 
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an ardent yachtsman and was the owner 
of several fast boats. He was the possessor 
of many prizes and cups won in competi- 
tions, not only in Narragansett Bay, but in 
other sections of the country. 

He was Grand Chief Templar of the Or- 
der of Good Templars of Rhode Island, for 
four years, and in 1902 was one of the 
American delegates to the international con- 
vention of the order in Sweden. He was a 
member of the International Jury of Awards 
at the St. Louis Exposition in 1904 and 
served in the same capacity at the Panama- 
Pacific Exposition in 1915. He was also 
present at the coronation of King 
George V. 

On Sept. 13, 1876, he married Miss Alice 
A. Barber, of E. Windsor, Conn., who sur- 
vives him. Besides his widow he leaves two 
sons, Walter Louis Frost, an attorney of 
this city, and Harry Barber Frost, who was 











associated with him in the publishing 
business. 

ELECT OFFICERS 
Members of Wilmington, Del., Jewelers’ 


Association Choose Leaders and Plan 
for Outing and Other Events 


WILMINGTON, Del., June 21.—Wilmington 
jewelers met last week and elected officers, 
made plans for an active 12 months, named 
a committee to arrange for a picnic and 
discussed interesting details of the business. 
Charles M. Banks was elected president; 
Meyer Poland, vice-president; Elwood A. 
Davis, secretary and T. Gilpin Massey, 
treasurer, 

One of the first and urgent items of busi- 
ness was the naming of a committee to 
arrange for the picnic. This committee as 
selected comprises M. Wells, chairman; Abe 
Gordon, T. Gilpin Massey, F, Brofsky, Mrs. 
Joseph Kern, Mrs. George Kleitz and 
Charles E. Lebet. The committee is to 
arrange for the picnic at Lenapex Park, Pa. 
As the plans were made it was decided to 
close all jewelry stores on Thursday, July 
17, at noon. The jewelers and their families 
and the employes and their families will 
drive in automobiles to the park and one of 
the first activities will be a baseball game 
between the diamond setters and the pivot 
polishers. There is a silver cup for which 
these two teams are striving. The pivot 
polishers have won one game and if the 
diamond setters win this year, then a third 
gaime next year will be necessary to decide 
the champion, 

Sports of varied character will be arranged 
for those who do not play baseball and prizes 
will be awarded the winners. Basket sup- 
per will be taken along by each family and 
it is planned by the committee to have 
community singing. 

The committee in charge of the arrange- 
ments for the convention of the Maryland- 
Delaware Retail Jewelers’ Association re- 
ported progress, the committee not being able 
to close its affairs owing to several bills not 
having been settled. 

It was decided to meet the first Monday 
evening in each month beginning in the Fall. 
At these meetings, matters of interest to 
the craft will be threshed out and the meet- 
ings will also be made as much of a social 
affair as possible. 
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THE THIERS PEARLS 





Further Details As to the Historic Neck- 
lace Recently Sold at Paris 


Further details in connection with the sale 
of the famous Thiers pearl necklace at th 
Louvre auction, Monday, June 16, were made 
known last week by the jewelry house of 
Cartier, New York, for whose account the 
necklace was purchased at the auction. 

The sale of these pearls was authorized by 
the French Parliament, Dec. 9, 1923, on the 
basis of the precedent established on May 12, 
1887, by the sale of the Crown diamonds 
from the Louvre. The decision that the 
pearls be sold from the Louvre was reached 
only after agreement between the Minister 
of Fine Arts, the members of the Paris Con- 
servatoire and the museum lawyers, and in 
agreement with the heirs of M. and Madame 
Thiers and of Mlle. Dosne, the sister of 
Madame Thiers. 

The auction was directed by F. Lair-Du- 
breuil, president of the Chamber of Ap- 
praisers, assisted by his colleagues, H. Bau- 
doin and A. Lainay. 

The proceeds were divided into three equal 
parts for three organizations. First, the 
Louvre, which already has two rooms filled 
with the collections of the former president 
of the Republic; second, the Thiers Founda- 
tion, which assists young professors; and 
third, the Dosne House of Refuge. 

Experts examined and appraised the 145 
pearls of which the necklace is composed. 
They were: H. Vever, Boucheron and Mar- 
cel Aucoc, for the Ministry of. Fine Arts; 
Hughes Citroen, Louis Aucoc, G. Roger 
Sandoz, and, for the representatives of the 
Dosne line, M. M. Georges Falkenbert and 
Robert Linzeler. The 145 pearls weighed 
2,136-94/100 grains. 

The history of the necklace bears witness 
to the taste and foresight of the wife of the 
former president of France. Madame Thiers 
died in Paris, Dec. 11, 1880, and bequeathed 
to the Museum of the Louvre the art ob- 
jects collected by her husband, inclusive of 
her own “necklace of Oriental pearls,” com- 
posed of two complete rows and a third in- 
complete. 

She left the use of her entire fortune to 
her sister, Miss Dosne, who renounced the 
inheritance June 10, 1881. The necklace was 
then given to the Louvre by Mr. Bazin, no- 
tary, and Mr. Bapst, jeweler, of Madame 
Thiers. It was then composed of 145 pearls. 
That is to say, more than the necklace had 
contained when it was worn by Madame 
Thiers at the presidential receptions in the 
halls of the Prefecture de Versailles. 

Madame Thiers, whose husband was the 
first president of France after the war of 
1870, possessed only 106 pearls in 1880. But 
she had given to her sister a chain of 36 
pearls, which her sister enriched still fur- 
ther, and which undoubtedly went to com- 
plete the unfinished row. It is, therefore, the 
double necklace of the two sisters, reunited 
Into one single one after the death of the 
elder, which composed the famous necklace. 
_ The pearls are large, round and astonish- 
ingly rose colored. The weights of the three 
largest individual pearls are 51, 39 and 36 
grains, respectively. The aggregate weight 


'§ considerably over 2,000 grains. 
This internationally known necklace has 
heen exhibited for many years at the Louvre 
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Museum in the great hall in the Gallery of 
Apollo. 

When the necklace was auctioned off, it 
was stated that it had been bought for an 
American purchaser, but no name was given 
in the press despatch. Later it was definitely 
affirmed that the purchaser was Cartier, by 
a representative of this house, although sev- 
eral newspapers published. a story to the ef- 
fect that it had been bought for a jewelry 
firm of Chicago and New York, 








GET VALUABLE LOOT 





Between $8,000 and $10,000 Worth of 
Diamonds and Jewelry Taken from 
Detroit Jeweler by Three Bandits 


Detroit, Mich., June 21.—Diamonds and 
jewelry, valued between $8,000 and $10,000, 
were taken from Albert Saliter, jeweler, 
8917 Oakland Ave., by three youthful ban- 
dits at 11:45 a. m., Thursday, who held him 
up at the point of revolvers. They made 
their escape in an automobile. 

Mr. Saliter said that one of the bandits, 
apparently about 18 years old, entered the 
store first and asked to be shown something 
suitable for a wedding present. Mr. Saliter 
began to get some jewelry and while his 
back was turned ,the bandit produced the 
revolver with which he made the jeweler 
lie down behind the counter. 

The other two then entered, he said, and 
scooped up everything valuable in his front 
window and the showcases in the store. 

Pedestrians were passing the store while 
the robbery was in progress. 








W. S. Metcalf Retires After 53 Years as a 
Manufacturing Jeweler 


PLAINVILLE, Mass., June 21.—William S. 
Metcalf, one of the most prominent jewelry 
manufacturers in this vicinity and head of 
the Plainviile Stock Co., is retiring from 
active business. 

Mr. Metcalf started with G. Demarest & 
Co., of Plainville, in 1872, at a pay of 14 
cents per hour, and a year later was made 
bookkeeper, with the task of opening the 
mail, attending to all correspondence, card- 
ing the jewelry, billing, keeping the books 
and paying the bills assigned to him. In 
1876 he became a member of the firm, 
which became known as the Plainville Stock 
Co., and in 1913 he purchased the interests 
of Edward P. Bennett, the last of the origi- 
nal founders of the concern. He continued 
the business until five years ago, when his 
son, Leroy Metcalf, was admitted as partner. 

After a continuous service of almost 53 
years, Mr. Metcalf plans to retire from ac- 
tive work. Much of his time in recent years 
has been spent on the road, and he is one of 
the best-known members of the jewelry fra- 
ternity. 

The business is expected to be continued 
by his son, Leroy Metcalf. 








The display window in the jewelry store 
of W. A. Kaffenberger, St. Louis, Mo., was 
recently smashed and about $247 worth of 
articles taken. Shortly afterwards a colored 
man was arrested and a number of the stolen 
articles found in his possession and others 
on the premises where he lived. The pris- 
oner is now being held for trial. 
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SALESMAN ROBBED 





Traveling Representative of Cincinnati, O., 
Concern Finds Trunks Looted When 
He Returns to Hotel Room 


CINCINNATI, O., June 21.—Those officials 
of Joseph Noterman & Co., who remained 
at the headquarters on Race St., were mak- 
ing an inventory Saturday to determine the 
exact amount of the loss incurred in the 
robbery of George Detmering, one of their 
traveling representatives at Toledo, O., late 
Thursday night. Roland Noterman and Leo 
Gossling were going over the books while 
Edgar Noterman was in Toledo trying to 
assist Detmering in securing some trace of 
the robbers who appropriated the contents 
of a trunk and also took a ring portfolio. 
Detmering was a guest at the Waldorf Hotel 
in Toledo, which has been the scene of four 
jewelry robberies within the last 18 months. 

It was estimated at first that Detmering’s 
loss would be in the neighborhood of $35,000. 
He left Cincinnati last Monday and had 
been scheduled to be on tour until the Fourth 
of July. through northern Ohio and Michi- 
gan. After being out for a little while 
Thursday evening he returned to the Wal- 
dorf Hotel and chatted with the house de- 
tective before going to his room. The door 
was locked just as he had left it but when 
he turned on the light he saw that his trunk 
had been emptied and that the ring port- 
folio was gone. Immediately notifying the 
management, Detmering made his own in- 
vestigation but could not find the slightest 
kind of trace. 

The trunk, which he took on the trip, was 
especially fitted with two locks but these 
had been pried open with a screwdriver and 
all of the drawers were dumped into a 
satchel apparently. Detmering, who is vice- 
president of the Noterman company, gat in 
touch with Edgar Noterman, who left Cin- 
cinnati Friday. Word was expected at the 
local office late Saturday. The jewelry was 
insured. 

The Noterman robbery is the fourth of 
its kind within the last year and a half and 
jewelry men here expressed the belief Satur- 
day that a crusade would be started to 
create protection for jewelry men in Toledo. 
All of the robberies occurred at the Waldorf 
Hotel. 








Death of Elmer H. Heath 


Boston, Mass., June 19—Elmer H. 
Heath, who had been in the jewelry busi- 
ness for many years in Neponset, died sud- 
denly, June 17, at the age of 63 years. 

He was a native of Belfast, Me., and came 
to Boston when a small boy. : Early in life 
Mr. Heath was with the Stearns Lumber 
Co., but subsequently turned his attention to 
the jewelry business, which he had followed 
for 25 years. 

His survivors are a son, Dr. Elmer H. 
Heath, and a daughter, Mrs. Lois Heath 
Marshall, both living in Dorchester. ‘Mr. 
Heath was a member of the Christian 
Science Church and of the Neponset Lodge 
of Odd Fellows. 








The will of Charles E. Brothers, New- 
comrerstown, O., who died recently, has been 
filed. The major portion of his estate goes 
to his widow. 
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Boston Jewelers Enjoy Annual Outing 








All Attendance Records Broken at 36th Annual Event Held at Pemberton Inn, 
Hull, Mass. 

















Boston, June 18—New England’s new 
weather man cooked up a broiling hot day 
for the 36th annual outing of the Boston 
Jewelers’ Club at Pemberton Inn, Hull, and 
then he turned on nature’s electric fan of 
welcome sea breezes to temper the rays of 
“(ld Sol” and made it a wonderful day for 
the record number of 200 members in attend- 
ance. The largest previous figure was 176. 

By divers routes and from the highways 
and byways of Old Nantasket the “Hub” 
‘ewelers streamed into the famous old inn. 
Secretary Albert R. Kerr, the efficient and 














Fr. R. 


HOLLISTER, PRESIDENT 


indefatigable generalissimo of the innumer- 
able details that go to make up a successful 
outing, pronounced himself as satisfied that 
each and every member had a wonderful 
time, He was ably assisted by Frederick 
R. Hollister, James S. Blake, Edward A. 
Bigelow, Frank T. Cram, William L, Stone, 
J. Charles Stever and James H. Parks. 
Before satisfying the “inner man” some of 
the members played quoits and tennis, while 
others renewed old acquaintances. President 


\e 


Hollister passed the word along that all 
business cares and worries were to be 
checked at the door. And by the same 
token the order was carried out to the 
letter. “Hail, Hail, the gang’s all here!” 
seemed to be the official anthem for the day. 

There were plenty of early arrivals for 
everybody was glad to escape from the 
sweltering city. 

At 6:30 “chow call” was sounded and the 
broad, airy dining room was soon filled. 
F. R. Hollister, the club’s president, bellowed 
forth from the “bridge” that any complaints 
should come to “the old man.” 

With the Inn’s famous 10-piece orchestra 
creating harmony and a few good singers 
vocalizing in the dancing pavilion the mem- 
bers of the club sat down to contemplate a 
menu that would warm the cockles of a 
gourmand’s heart. Here it is: 

Steam Cultivated Duxbury Clams 
Drawn Butter 
New England Fish Chowder 
Boston Crackers 
Olives Rolls and Butter Radishes 
Half Broiled Spring Milk Fed Chicken 
French Fried Potatoes String Beans 


Ice Cream Assorted Cakes 


Cheese Toasted Crackers 


Demi Tasse 

Edward Kirby’s offering received such an 
ovation as would make John McCormack 
jealous. A rumor was current, unconfirmed 
as yet, that scouts for the Keith Circuit are 
on the trail of “Sam” Tyack, of Shreve 
Crump & Low’s, with lucrative contracts 
to feature his solo act. His songs concern- 
ing the remote possibility of rainy weather 
caused gales of laughter to sweep across 
the broad, cool dining room. 

Tyack’s skits in rhyme really needed no 
frills, but to add thrills he tacked on several 
dancing stunts which would have made Irene 
Castle’s eyes turn emerald with envy. 

While the big-ring show was going on in 
the main dining room groups of friends 
staged side-shows which also made a hit 
with the jewelers, The orchestra’s renditions 
also contributed to the gaiety of the evening, 
furnishing many popular airs which gave the 
members and guests an opportunity to inhale 
much needed ozone, and to exhale notes of 
harmony, with a trifle of discord which was 


MEMBERS AND GUESTS OF THE BOSTON JEWELERS’ CLUB WHO ATTENDED THE 30TH ANNUAL OUTING AT PEMBERTON INN. 
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drowned in the general chorus Of voices. 

After the dinner was over the merriment 
continued with unabated zeal, either in the 
rooms of the nearby hotel, or along the 
piazzas, or along the strands of the seashore. 
But wherever you went there was always 
a bunch of fun furnishers whose sole aim 
seemed to be to excel one another in emitting 
the most mirth and good-fellowship. 

And it was with regret that they all heard 
the siren of the steamer, along about 10 
o’clock, which summoned them “all aboard” 





ALBERT R. KERR, SECRETARY 


for Boston. The trip back to the “Hub” 
continued the hubbub, somewhat subdued by 
the narrow confines of the hull of the ship. 

The unlimited success of the picnic was 
due to the energies of the officers who un- 
doubtedly staged the best outing on record. 
They were President Hollister, Vice-Presi- 
dent Edward D. Cole, Secretary Kerr and 
the directors, James S, Blake, Edward A. 
Bigelow, Frank T. Cram, William L. Stone, 
J. Charles Stever and James H. Parks. ' 








Redecoration and rearrangement of the 
display rooms of Mulford Jewelry Co.’s 
store, Memphis, Tenn., is being carried out 
following an auction sale which was recently 
concluded. The quarters will be consider- 
ably larger. L. G. Bolt, manager of the 
store, left for Chicago recently to purchase 
stock, 
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PUBLICITY CAMPAIGN 





List of Nominees for Election of Advertising 
Committee of National Jewelers’ Pub- 
licity Committee Sent Out to 
the Trade 
Newark, N. J., June 23.—A list of nomi- 
nees to the trade for the election of the ad- 
vertising committee of the National Jewelers’ 
Publicity Association has been sent out from 
the headquarters of the association at 31 E. 
Kinney St., and jewelers are asked to mark 
the ballots and return them as soon as pos- 
sible. The names submitted on the ballots 
have been selected with a view of qualifica- 
tion, experience and location so that the va- 
rious sections of the country may be repre- 
sented, also the various branches of the in- 
dustry. Time did not permit the securing of 
acceptances from the various nominees. It 
is believed, however, that those elected will 
be willing to serve the industry in a matter 

of such importance. 

The eight men who will be selected to 
serve on the advertising committee to super- 
vise and direct expenditure of the publicity 
fund will have an important work in hand. 
The ballot as sent out through the offices of 
the National Jewelers’ Publicity Association 
follows : 

The Ballot for the Election of Advertising 
Committee 

MANUFACTURERS 
Cuas A. WHITING 

of Whiting & Davis Co. 
Gus H. NIEMEYER 

of Handy & Harman. 
CarRL LESTER 

of Krementz & Co. 
Ernest Fauys 

of Joseph Fahys & Co. 
W. A. KINSMAN 

of Towle Mfg. Co. 


WHOLESALERS 
Wm. H. Joers 

of Hayden W. Wheeler & Co. 
SypnEy Y. BALL 

of Norris, Allister-Ball Co. 
Geo. G. GAMBRILL 

of Eisenstadt Mfg. Co. 
Frep B. HuRLBURT 

of H. O. Hurlburt & Sons. 
Henry R. ARNOLD 

of D. C. Percival & Co. 


IMPORTERS 


LeopoLp STERN 
of Stern Bros. & Co. 
JosepH H. MEYERS 
of Joseph Meyers & Bros. Co. 
Lee REICHMAN 
of Reichman Bros. 
Frep H. Gruen 
of Gruen Watch Co. 
Epwarp HERSCHEDE 
of Herschede Clock Co. 


RETAILERS 
Henry W. RANK 

of Rank & Motteram Co. 
Gro. A. Brock 

of Brock & Co. 
ALFRED MorrELL 

of Black, Starr & Frost Co. 
C. J. BrorHERLy 


Treas., Am. Nat. Retail Jewelers’ 
Ass. 


THE 
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ARTHUR A. EveErRTS 
of Arthur A. Everts Co. 


Note: Read Carefully 


In accordance with terms of campaign for 
the direction and supervision of the Pub- 
licity Fund that each subscriber would have 
the opportunity to vote for the selection of 
the Advertising Committee, the nominating 
committee herewith respectfully submit list 
of nominees. 

You are to vote for two names in each 
bracket. 

Polls close July 1, 1924 

Majority vote will constitute an election. 

Mark ballot with X or +. 

Return ballot immediately to 

The National Jewelers’ Publicity 
Association, 
31 E. Kinney St., Newark, N. J. 
(Signed ) 
H. E. Sweet, 
R. F. Simmons Co. 
Cuas. A. WHITING, 
Whiting & Davis Co. 
Gro. G. GAMBRILL, 
Eisenstadt Mfg. Co. 
Epw. H. Hurnacet, President, 
The Amer. Natl. Retail Jlrs. Assn. 


NOMINATING COMMITTEE. 








Kansas City Wholesaler Describes Conditions 
in Europe As Noted on a Two 
Months’ Trip 


Kansas City, Mo., June 20.—Eugene 
Kiger, of the C. A. Kiger Co., wholesale 
jewelers, has just returned from a two 
months’ business trip. to Europe. His tour 
included England, Holland, Germany and 
France. In speaking of the trade conditions, 
Mr. Kiger said: 

“In England there is considerable unem- 
ployment at the present time, although con- 
ditions are improving slowly. The large 
diamond cutting factory at brighton, how- 
ever, is not working at this time. The In- 
dustrial Fair at Wimbledon, which is under 
the auspices of the British Government, is 
drawing millions of visitors. In fact, is per- 
haps one of the greatest affairs of its kind 
in all times. It not only portrays all the 
industries of England, but all of her colonies 
as well. 

“Conditions in ‘Germany are really very 
bad. Contrary to public opinion things are 
really very high instead of cheap. The mer- 
chants have to pay as high as 40 per cent 
for borrowed money, which naturally is re- 
flected in their selling prices. Conditions in 
the occupied territory, the Ruhr district, are 
especially bad. Under ordinary circum- 
stances this is a wonderful industrial region; 
factories and smokestacks being thick for 
miles almost as far as the eye can reach. 
However, now but very few of them are 
working due to the French occupation. 

“The only means of existence for the thou- 
sands of workers is simply the food they 
can obtain from their small garden patches, 
which are certainly worked to the extreme 
corners. From the train one can see the 
whole family, men, women and children, out 
working the fields from dawn to dusk. The 
German government is, of course, some- 
what unstable, consequently the people as 
a whole are uncertain, and, in slang ex- 
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pression, are like chickens with their heads 
off. 

“The only people well off in Germany now 
are the very rich, who, as a whole, have 
little regard for their poor and spend lav- 
ishly in the cafes and amidst the luxuries 
of nearby countries. Germany now uses 
the renton or gold mark, which is worth 
about 24 cents in American money. A great 
deal of the old inflated currency is still in 
circulation. One gold mark is worth one 
billion of the old paper marks. 

“The visitors are taxed quite heavily. The 
writer’s hotel bill was supposed to be 16 
renton marks a day, which would be the 
equivalent of $4. However, when it came 
time for settlement after all the taxes were 
added it really amounted to a total of 
about $10. 

“In Amsterdam there was some complaint 
as to business, but the buyers were really 
plentiful, embracing several from America, 
South America, India, China, etc. The mar- 
ket is very stiff; in fact, many buyers left 
without purchasing as much as contemplated 
because of high prices. This condition was 
especially noticeable in Antwerp, where the 
cutters are paid in francs, which advanced 
sharply after their noticeable decline in 
March. At least a dozen representatives 
of the Soviets may be seen at all times 
around the Amsterdam hotels. They are stil} 
selling confiscated jewels. 

“Paris seems to be enjoying the greatest 
prosperity of all Europe just now. It is 
almost impossible to obtain hotel accommo- 
dations. Considerable advantage is being 
taken of the tourist, in fact, in an expres- 
sion of many dissatisfied visitors, the French 
will almost pay their war debt from this 
source this year. The Olympic games are 
bringing thousands and thousands. The de- 
mand for big gems is very noticeable in 
Paris. Diamonds from two to 10 carats 
are especially in demand. The French are 
not so exacting as to perfection as are the 
Americans. It is truly a jewelry market 
of the world. 

“Words are almost inadequate to describe 
the magnificent jewels of the Rue de La 
Paix. Flexible bracelets are much in de- 
mand and those of the most popular style 
are as wide as one inch in many cases. Ear 
drops in long fancy styles are very 
popular.” 








On Thursday, June 19, 100 employes of 
Heeren Bros. Co., Pittsburgh, Pa., jour- 
neyed up the Allegheny River to Verona for 
the annual company picnic at the Duquesne 
Canoe Club. The weather was ideal for the 
fine program of games and water sports 
arranged by the committee. Tennis, quoits, 
swimming and canoeing all had their share 
of attention, but the feature event was the 
baseball game between the factory boys and 
the team representing the executive and sales. 
departments. The victory of the latter team 
gave them possession of the trophy, which 
had been held by the factory team for a 
number of years. Every one thoroughly en- 
joyed the supper which was served on the 
lawn, after which dancing, music and gen- 
eral good fellowship contributed to the en- 
joyment of the day. Employers and em- 
ployes alike pronounced the outing the most 
successful yet held. 
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RETAIL CREDIT MEN MEET 





Jewelers’ Group Conference at Annual 
Convention in New York Discusses 
Many Angles of Credit 


Jewelers from various parts of the country 
interested in credit matters attended the 12th 
annual convention of the National Retail 
Credit Men’s Association, which came to a 
close at the Waldorf-Astoria, New York, 
last Friday. About 16 jewelers were pres- 
ent and during the four-day convention they 
held an interesting conference at which the 
credit question was thoroughly discussed. 

In the absence of Gabe Hausmann, of 
Hausmann, Inc., New Orleans, La., Henry 
Waszowski, of the same concern, acted as 
chairman of the jewelry group. A confer- 
ence was held on Wednesday afternoon and 
was attended by Max Frankel, credit mana- 
ger for Colman E. Adler, New Orleans, La. ; 
Percy McCracken, Pittsburgh, Pa.; Lewis 
R. Salahes, of Spector’s, Inc., Bridgeport, 
Conn.; W. G. Thurber, of the Tilden-Thur- 
ber Co., Providence, R. I.; O. P. Gibson, 
credit manager for the White Bros. Co., New 
Orleans, La.; Edgar H. Bowers, of Wm. 
Wise & Son, Brooklyn, N. Y.; J. G. Ost, of 
the Cowell & Hubbard Co., Cleveland, O.; 
C. J. Weikert, of the Enggass Jewelry Co., 
Detroit, Mich., and Mr. Murphy, of Black, 
Starr & Frost, New York. H. Victor 
Wright, of Wright, Campbell & Ginder, Los 
Angeles, Cal., attended the convention, but 
was not present at the conference. 

The discussion started at 2 o'clock on 
Wednesday afternoon and was not con- 
cluded until 6 o’clock in the afternoon. The 
credit question as it affects the retail jeweler 
was taken up, and it was indicated that there 
is a general letting down of collections. It 
seemed to be the opinion that during the last 
six months collections have been bad. There 
also seems to be, according to those at the 
conference, a tendency on the part of the 
public to inquire for special terms of credit, 
and as a result there appears a leaning to- 
ward slow paying. It was thought, there- 
fore, that a definite arrangement regarding 
terms of payment, instead of leaving this 
question open, should be made with the cus- 
tomer when he seeks credit. 

On the last day of the convention, the 
jewelry group made its report, signed by 

Max Frankel, who acted as secretary for the 
jewelers. This report reads as follows: 

“The jewelry group conference of which 
Henry Waszowski, of Hausmann’s, Inc., 
was chairman and Max Frankel, of Coleman 
E, Adler, secretary, both of New Orleans, 
was the largest attended of this group since 
the national organization has been in exis- 
tence. A series of questions was prepared 
and answered by the various credit men and 
a general discussion followed in which every 
phase of the many difficulties which beset 
the Jewelry credit managers throughout the 
country, especially when immediate action 
was asked to decide large credits, was held, 
and we feel sure that all the credit mana- 
gers of this group will go home with a 
broader gauged view and the satisfaction of 
having really learned something that will be 
ol inestimable value in handling future dif- 
feult problems.” 

Before adjourning it was the consensus of 
all present that these group conferences 
should be continued, as they were the means 
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of gaining more knowledge by this method 
than the general discussion on the conven- 
tion floor. 








BANDITS ROB TRAVELER 


Loot Valued at $35,000 Taken from Sales- 
man for Chicago Concern on His 
Way to Milwaukee 





MILWAUKEE, Wis., June 20.—Three armed 
motor bandits held up Abe Zusman, travel- 
ing sales representative for the Temple 
Jewelry Co., Chicago, and made their escape 
with $35,000 worth of diamonds and other 
costly jewels, on the road between Chicago 
and Milwaukee. Zusman, in his report to 
the Milwaukee police, declared the robbery 
to have been perpetrated as he was motoring 
from Chicago to this city. 

He stated that the bandit trio drove up 
alongside of him in a large black touring 
car, and crowded him off the road. After 
both machines had come to a stop, they held 
him up at the point of a gun, and searched 
him for valuables. The loot is said to have 
contained 12 trays of gold and platinum 
rings, 100 watches and other pieces in addi- 
tion to the diamonds. 

The road where the daring robbery took 
place is bordered by the country homes of 
wealthy Chicagoans. Many of the houses 
are set far back from the highway, which is 
bordered in places by high trees and dense 
artistic shrubbery, calculated to obstruct the 
view from the street into the private 
grounds, and incidentally have a vice versa 
effect as well. 

Zusman obtained a good description of the 
bandits, as well as of their large black tour- 
ing car, but was unable to ascertain the 
license nuniyer of the outlaw vehicle. Lake 
county authorities, in whose jurisdiction the 
hold-up was staged, have organized a posse 
to scour the countryside for men of the 
description given by Zusman, and are fur- 
ther investigating the affair in the hope of 
recovering the loot. 








GETS LOOT WORTH $2,000 


Bandit Holds Up Watchmaker in East St. 
Louis Store and Escape the Police 


St. Louts, Mo., June 20.—Just inside the 
door of the Vahlman Jewelry Co, store, 119 
Collinsville Ave., East St. Louis, in full view 
of passerby, a bandit held up Walter Merz, 
watchmaker, and escaped with diamonds and 
jewelry valued at $2,000 at 11 o’clock on 
Wednesday morning. 

Merz, who was alone, was working at his 
bench in the front of the store. The bandit, 
whom he describes as a small young man of 
dark complexion, well dressed in a blue serge 
suit, told him he wanted to look at some 
wrist watches. After inspecting the watches 
for a few minutes, he selected one and 
reached in his pocket as if he were getting 
the money with which he would pay for 
the watch. 

Instead, he drew a revolver and com- 
manded Merz to “put them up or I'll kill 
you.” Merz was marched to the rear room. 
The bandit opened the safe, secured one tray 
of diamond rings, and then went to the front 
of the store and took two trays of diamonds 
from the window. He then took several 
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trays of watches, relieved Merz of his wallet 
containing $7. 

Merz was commanded to wait in the rear 
room for five minutes. “Wait until you 
hear the car that will pick me up,” the hold- 
up man told him. 

Mrs. Theodore Vahlman, the proprietor 
of the store, had gone to St. Louis on busi- 
ness and apparently the bandit had waited 
until Merz was alone, as he came in shortly 
after Mrs, Vahlman had left. 

The bandit overlooked a valuable diamond 
bracelet which had been brought to the 
store for repairing, and about $50 in cash 
which was in the cash drawer. 








Many Philadelphia Jewelry Concerns Mnov- 
ing to New Locations in That City 


PHILADELPHIA, Pa., June 21.—The jewelry 
district of Philadelphia is suffering from a 
severe attack of “movitis” just now and for 
various reasons a number of firms and in- 
dividuals are either changing their location 
or about to do so. One reason is high rents, 
which in the case of Philadelphia office 
buildings, especially in the jewelry section, 
have reached extortionate heights, while 
two long established firms are compelled to 
change because the building which houses 
them has been sold and is to be remodelled 
and the rentals, of course, increased. As 
already announced, the firm of J. F, Blisard 
& Co., for many years in the Bowes build- 
ing at Sansom and §, 8th Sts., will move 
July 1 to 132 S. 8th St. where workmen are 
now busy renovating and fitting the building 
for occupancy as a jewelry jobbing house. 
Another tenant of the Bowes building, Matz 
& Co., has obtained a fine location at 111 
S. 8th St., where they will occupy the entire 
second floor for their manufacturing jewelry 
business. The firm has been in its present 
location for several years and has a well 
established Philadelphia trade, 

William May, manufacturing jeweler, for 
many years at 136 S. 8th St., will move to 
new quarters in the Matz building, just 
renovated at 720 Sansom St., and will occupy 
the rear of the first floor. 

L. L. Gander, diamond setter, at 136 S. 
8th St., has just moved to new quarters at 
802 Chestnut St. Mr. Gander has just ad- 
mitted his brother Edward, formerly of St. 
Louis, into partnership, and the firm will be 
known as L. L. Gander & Co. 

F’, Treitman, watchmaker, who has quar- 
ters with Matz & Co., in the Bowes build- 
ing, will move with that concern to its new 
location. S, Dvinsky, watchmaker to the 
trade for many years at 127 S. 8th St., has 
also joined the moving caravan and will have 
quarters at 713 Sansom St., which are now 
being fitted up. 

Rothmann & Meyers, watchmakers’ mate- 
rials and jewelers’ findings, at 136 S. 8th 1 
will also be soon numbered among the mov- 
ers. It is understood they have purchased 
the building adjoining their present location 
and will move within a few weeks. 








G. D. Stryker and L. R. Matthews, Port- 
land, Ore., are two young men who recently 
arrived in that city and made arrangements 
for the opening of a jewelry store in the 
Opera House Block in the room on Oak St., 
across from the Silverton Service Station. 
The store was opened to the public on June 7. 
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—MAZER KNOWLEDGE— 


Gained on both sides of the counter, is one of the reasons why this business 
is growing healthily and steadily. We know the problems that the retailer 
has to solve, having had many years of retail experience, and we have built 
our present wholesale lines of Loose Diamonds and Single Stone Diamond 
Rings to meet his Cost, Credit and Profit problems, thus making ours a service 
plan, plus. If you will investigate our values, you will better understand our 
claim. 


JOSEPH MAZER CO., INC. 


DIAMONDS 
170 BROADWAY -i- -i- NEW YORK 


= Jobbing Jewelers can also profit through our plan especially worked out for THEM. 
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A.N.R.J.A. CONVENTION 





Plans Under Way to Make Meeting at 
St. Louis, Aug. 26-29, a Record Breaker 
St. Louts, Mo., June 21.—Early indica- 

tions are decidedly for a record-breaking 

convention at St. Louis, Aug. 26 to 29. St. 

Louis and Kansas City jewelers are working 

very hard to make this meeting a wonderful 

success, and the convention of the Missouri 

Society of Retail Jewelers, to be held at the 

Hotel Statler on Monday, Aug. 25, will 

doubtless bring out a large number of Mis- 

souri jewelers, who will stay throughout the 
national convention. 

The main or office floor of the Hotel 
Statler will house a fine lot of exhibits. 
These will be in the small dining rooms on 
either side of the main dining room, which 
will be given over to the convention sessions. 
Each exhibit hall will have its own entrance 
and the layout will be practically identical 
ineach. The erection of booths, decorating, 
lighting, etc., for the exhibits will be done 
by the Webster Decorating Co., St. Louis, 
this firm having handled the same work at 
the national convention in St. Louis in 1917. 

The first, second and third sample-room 
floors will have numerous exhibits. Ap- 
plications have been received from many 
manufacturers and wholesalers to date, and 
there is no doubt that the exhibits shown 
will be attractive, complete and representa- 
tive. 

The program of addresses, papers, etc., is 
in the hands of President Hufnagel, who 
promises talent that will prove a treat to 
all who attend, and everyone knows that 
President Hufnagel’s hobby is a program 
that will be instructive as well as interesting. 

Now that there has been a substantial re- 
duction in the war tax on jewelry and kin- 
dred lines, retail jewelers everywhere should 
feel that they can afford to get together and 
celebrate the partial removal of this unjust 
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burden, and this will doubtless be reflected 
in larger crowds at both the national and the 
Missouri State conventions. 

President Woodbury, of the Missouri So- 
ciety of Retail Jewelers, has appointed con- 
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assigned each of them will be completely done, 
President Woodbury states that the manu- 
facturers, wholesalers and retailers of Kan- 
sas City are planning to attend in a body. 
Application has been made for special 
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ment and transportation; finance; program 
and speakers, and reception. All of these 
committees will work for both conventions 
and the personnel ensures that the jobs 
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same method that was in operation both at 
Cincinnati and Providence. This means a 
round trip fare of one and one-half one way 
fare, provided the necessary number of cer- 
tificates are turned in. There is little doubt 
of this, for both at Cincinnati and Provi- 
dence the number required was largely ex- 
ceeded. 

All who attended the St. Louis national 
convention in 1917 had a wonderful time. 
They will want to go back again, and no 
doubt will have just as happy and profitable 
a visit this year as in 1917. 

Probably no city in the United States is 
more admirably located for convention pur- 
poses than is St. Louis. Right in the heart 
of a dense population, with easy access of 
thousands of jewelers, and with at least 1,000 
of them not over 200 miles from the city, 
there can be no excuse for a small attend- 
ance. 

St. Louis will see the greatest gathering 
of retail jewelers the country has ever 
known. It will be well for all who intend 
to be there to make their plans early and to 
arrange for hotel accommodations. 

The welcome sign will be out all over the 
city and jewelers who do not come to par- 
ticipate in the convention will afterwards be 
sorry they missed the big love feast and 
celebration. 

The diagrams herewith show the conven- 
tion hall and exhibit space on the main floor 
and the first sample room floor. On the 
second sample room floor the exhibit rooms 
will be 206, 212, 214, 216, 218, 222, 224, 228, 
and on the third sample room floor, rooms 
304, 306, 308, 310, 316. 
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The man who solders 
with a Hoke-Jewel is cen- 
turies ahead. 


Solder gold, white gold, 
silver, platinum; weld, melt, 
braze, anneal,—broad or :; 
thin flame;—regulated at a 
touch. Big time saver. 

Speed and quality work, 
—better, quicker, cheaper; 
uses ordinary gas and oxy- 
gen. Why not put a Hoke- 
Jewel at every bench? 
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JEWELERS TECHNICAL ADVICE C9 
22 ALBANY St NEWYORK CITY » 
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Manufacturer of Glass Stones 


imitation precious stones, synthetic stones, as also pearls 
for manufacturing all kinds of jewelry wants wholesaler 
(cash purchaser). Would be willing to charge himself with 
purchases at Gablonz for an important firm on a commis- 
sion basis. Write to “Imitation Stones” Rudolf Mosse, 
Advertising Bureau, Reichenberg, Czecho-Slovakia. 
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Genuine 


Stone Necklaces 


of every description 


We will be glad to submit you a 
selection on memorandum 


Giuseppe D’Elia 


INCORPORATED 


45 W. 34th St. 
New York 
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Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 





Price One Dollar 





The Jewelers’ Circular Publishing Co. 
11 John Street New York, N. Y. 
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SENT TO PRISON 





Samuel Gerst, Former New York Diamond 
Importer, Gets Indeterminate Sentence 
Following a Plea of Guilty to At- 
tempted Grand Larceny, Second 
Degree 


Samuel Gerst, who formerly conducted a 
diamond business at 71 Nassau St., New 
York, but who was arrested last September 
on a charge of grand larceny, was sentenced 
last Friday by Judge Francis X. Mancuso, 
in Part 7, Court of General Sessions, to 
serve an indeterminate term in the peniten- 
tiary. Although Gerst had been indicted on 
four different charges of grand larceny in 
the first and second degrees, he was allowed 
to plead guilty to a charge of an attempt 
to commit grand larceny in the second de- 
gree. His plea on this charge covered the 
four indictments. In’ sending Gerst to the 
penitentiary the prisoner must serve at least 
six months but not more than three years. 

Gerst, as it will be recalled by the trade 
in New York, disappeared the latter part of 
October, 1922, and on the same day, it is 
claimed, he gave checks which came back 
due to insufficient funds and also issued 
notes which were not met. The National 
Jewelers Board of Trade immediately offered 
a reward of $1,000 for the apprehension of 
Gerst. In September, however, Gerst gave 
himself up to the police authorities. Shortly 
after an involuntary petition in bankruptcy 
was filed against him, and it is claimed that 
he had assets of $600 while his liabilities 
totaled about $46,000. 

When Gerst was arraigned on the in- 
dictments in September, he was released in 
$5,000 bail after pleading not guilty to all 
of the charges. Since that time the case has 
been pending. The indictments against 
Gerst were found on Nov. 24, 1922, and 
named four different concerns in the trade 
as complainants. One indictment charged 
Gerst with the larceny of a bracelet mount- 
ing valued at $180 from the Anchor Jewelry 
Co. Another claimed that on October 30, 
1922, he got a bracelet worth $1,200 from 
A. Jaffe & Son. The larceny of another 
bracelet belonging to Jack Silverfield was 
charged in another indictment. This bracelet 
was worth $925 and it is claimed was taken 
by Gerst on Oct. 28, 1922. William and 
Leo Hauser are named as complainants in 
another indictment which charged Gerst 
with the larceny of precious stones on Oct. 
31, 1922, worth $359. 

: When Gerst was originally arraigned in 
September, 1923, he entered a plea of not 
guilty to all the indictments but on June 20, 
last, changed his plea to one of guilty of 
attempted grand larceny in the second de- 
gree. In the report made to the court by 
the probation officer, Gerst, it is claimed, 
was born on June 24, 1899, and has been 
married for two years. He has been living 
with his mother-in-law on Madison Ave., 
ed York, For two years, this report 
tated, he imported and sold diamonds with 
- office at 71 Nassau St., and continued 
until the concern went into bankruptcy 
n 1923. He also acted as a diamond broker 
ge concerns for three years and had 
wh _ at 68 Nassau St. The prisoner also 
ts | € probation officer that before going 

usiness, he worked as salesman in New 
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York and Boston. The statements attached 
to this report showed that Gerst owed Leo 
Hauser, 87 Nassau St., the sum of $5,070, 
while to Jack Silverfield, 2 W. 46th St., he 
is indebted for $925 for a bracelet; to B. & 
I. Moskowitz, 71 Nassau St., he owes $3,737 ; 
to the Anchor Jewelry Co., 71 Nassau St., 
$970, and to A. Jaffe & Son, $1,200 for a 
diamond bracelet. 

The case caused a great deal of interest, 
particularly in the diamond trade in New 
York and it is believed that the punishment 
meted out to Gerst will prove as an object 
lesson and deterrent to those contemplating 
similar frauds. All credit is due to the 
interest and activities of the creditors in- 
volved in pushing this matter, particularly 
William Hauser, who, upon learning the 
date of sentence, informed all the creditors 
and requested them to be in court. As a 
result, when the case came up for final dis- 
position, most of the creditors were on hand. 
A meeting of the finance committee of the 
Board was held with the creditors of Gerst 
on Nov. 4 at the Board’s offices, following 
which the organization got in touch with 
District Attorney Banton, calling his atten- 
tion to the case and recommending some 
drastic action. Theodore H. Ward, assistant 
district attorney, prosecuted the case. 








Jewelry Salesman Charged with Selling Em- 
ployer’s Jewelry and Using Funds 
for Wedding Expenses 


PHILADELPHIA, Pa., June 21.—Cupid is to 
blame for the troubles of Julius Greenberg, 
a Camden, N. J., jewelry salesman, who was 
arrested in this city on a complaint sworn 
to by his employer, Albert Steinberg, jeweler 
at 1320 Park Boulevard, Camden. Mr. 
Steinberg, in his affidavit on which Green- 
berg was arrested at his home, 4237 Ogden 
St., this city, sets forth that the young man 
had been in his employ for some time and 
was apparently reliable and honest. Con- 
sequently he felt no hesitancy in giving him 
jewelry valued at about $800 with which he 
was to visit a list of customers which Mr. 
Steinberg had prepared. Several of them 
had promised to purchase and all young 
Greenberg had to do was to deliver the 
goods. 

Greenberg, according to his employer, had 
no trouble at all in selling the goods. In 
fact he worked fast and disposed of all the 
lot in less than the time expected. But he 
failed to return to the store, and Mr. Stein- 
berg did not see him for several days. 

In the meantime, the jeweler had done a 
bit of detective work and discovered, he says, 
that his energetic young salesman had not 
called upon any of the customers he had 
been told to but instead had pawned the 
jewelry, most of it in this city. With the 
proceeds he had opened a charge account for 
furniture and other household equipment and 
had used the balance for wedding expenses, 
the bride being a Philadelphia girl, who had 
supposed her husband was on a honeymoon 
vacation from his work. The wedding, 
which took place last Sunday, was a fairly 
elaborate one, and Mr. Greenberg was liberal 
with Mr. Steinberg’s money in entertaining 
relatives and friends. 

Greenberg was arraigned before Magis- 
trate Holland in Central Court and held 
without bail for extradition to New Jersey. 
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CONVICTED OF MURDER 
Youths Accused of Killing East Baltimore 
Jeweler Found Guilty After a Trial 
Covering Nearly Two Weeks 


Battimore, Md., June 21.—For 10 days 
Claude Dobbs, George Gross, Thomas 
Mullan and Thomas J. Foran have been on 
trial for killing Louis Cohen, jeweler before 
Chief Judge J. P. Gorter and Associate 
Judges Robert F. Stanton and Eli Frank of 
the Supreme Bench. For eight days testi- 
mony for the prosecution and defense was 
offered. For two days counsel for the State 
and for the defense argued the case before 
the three judges. The trial has been re- 
garded as one of the most important in the 
criminal annals of the city. 

All of the accused pleaded not guilty. It 
was incumbent upon State’s Attorney Her- 
bert R. O’Conor and the Police Depart- 
ment to prove them guilty. In his closing 
argument, which lasted nearly three hours, 
State’s Attorney O’Conor asked the court 
for a verdict of guilty with the extreme 
penalty of hanging. Argument in the case 
was closed at 10 o'clock last night. Chief 
Judge Gorter announced that the court will 
spend several days reviewing the testimony 
offered at the trial. 

The decision of Chief Judge Gorter and 
Judges Stanton and Frank is expected to 
be delivered in open court June 25. Four 
hundred men and women, some of them rela- 
tives of the slain jeweler, packed the court 
room to hear the closing arguments. Piece 
by piece, Mr. O’Conor reviewed the testi- 
mony. The confession of Mullan, one of 
the defendants, was admitted as evidence 
against Mullan only. Mullan later repudi- 
ated his confession but Detective Captain 
Burns and Mr. O’Conor declared that the 
confession was the key to a bulk of cor- 
roborative evidence. In his argument Mr. 
O’Conor declared that Mullan’s confession 
contained 103 facts, 77 of which were cor- 
roborated by the defendants and the remain- 
ing 26 facts were corroborated and proved 
by witnesses for the State. Mr. O’Conor 
told the court that the case against the ac- 
cused had been clearly proved through the 
testimony of the State’s 45 witnesses. 

Thrilling arguments were advanced by 
Leonard Weinberg, former United States 
District Attorney Robert A. Carman, Ellis 
Levin, and George W. Cameron for the ac- 
cused. A forceful attack was made on the 
inability of the prosecution to produce the 
pistol used in the killing or the recovery 
of the stolen gems from the window of the 
Cohen jewelry store. Strenuous effort was 
made to impress the court with the impor- 
tance of many witnesses who testified that 
Foran was in Philadelphia on the day of 
the murder. Other argument was based on 
the testimony of alibi witnesses who testified 


for Foran, Gross, Dobbs and Mullan. 


(ee 


Battimore, Mp., June 24.—Dobbs, Gross, 
Foran and Mullan (Dobbs, according to 
witnesses, the actual slayer) were found 
guilty of first degree murder by the three 
trial judges Monday afternoon. The 
sentence which was not announced can be 
either hanging for Dobbs, as the actual 
slayer, hanging for all or life imprisonment 
for each of the convicted murderers. 
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Company 


6 West 48th Street, New York 





Miners, Cutters and Importers 


Gems of Every Description 





We specialize in 


Rubies, Emeralds, Sapphires 


Of all sizes for all purposes 


and Carry a Particularly Well Assorted Stock of 
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Black Opals 


and Other Semi-Precious Stones 
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BRACELETS 
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Strand Ropes 





We specialize in repair- 
ing and restoring all 
kinds of pearl jewelry. 


Frank C. Osmers 


" 2 West 47th St., New York, N. Y. 


Telephone Bryant 5523 
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STONES 


of every description in 

precious and imitation. 
We can fill your mail orders 
promptly, at the right prices. Also 


Stone Seal Engraving and Ea 
crusting Lapidary Work. 


Kroner, Hyman & Co,, !n«. 


51 Maiden Lane New York City 
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Furnished for Any Sis 
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61 Beekman St. New Y# 
—— 





Established 1886 


CHARLES KOHLBUSCH 


Manufacturer 


Fine Balances and Wei 
FO) 


. R ALL 
120 Hutton St.,. Jersey Clty, B+ 
y Phone, Webster 664 








i a ee ey 





















ES 


e& 


= ss la 


ee 
a 





\ 





June 25, 1924. 


BUFFALO AUCTION ORDINANCE 


Text of Amended Legislation Which Will 
Become Effective Within a 
Short Time 


BurraLo, N. Y., June 21.—Buffalo jewel- 
ers have won their fight for an auction ordi- 
nance designed to restrict the operation of 
concerns which depend largely upon mis- 
representation of merchandise for their exist- 
ence. By a unanimous vote the city council 
on June 18 passed the measure sponsored by 
the Buffalo Better Business Commission and 
it will become effective 30 days from that 
date. 

It is true that the auctioneers, who per- 
gstently opposed the ordinance, succeeded in 
having the measure amended. The principal 
concession they obtained was that which per- 
mits them to conduct sales until 10 o'clock 
a night. In its original form the ordinance 
limited the operation of these auction sales 


to sundown. 
The ordinance as finally adopted reads: 
That sections 1 and 2 of Chapter XXIV 
of the Ordinances of the City of Buffalo be 
and the same are hereby amended to read as 


follows : ‘ 
CHAPTER XXIV 


AUCTIONEERS AND AUCTIONS 


Section 1 (1) No person shall act as a public 
auctioneer of personal property and no person shall 
hold or cause to be held any public auction or pub- 
lic venue of personal property within the City of 
Bufalo without first obtaining a license from the 
mayor. Every applicant for such a license shall 
furnish to the mayor evidence that he has complied 
with the laws of the state of New York regulating 
auctions and auctioneers. No person shall receive 
or be entitled to receive a license under the pro- 
visions of this section unless he be a person of good 
moral character and shall furnish satisfactory 
evidence thereof to the mayor. For every such 
license the mayor shall charge and the city shall re- 
ceive a license fee of ‘one hundred and fifty (150) 
dollars a year or fraction thereof; provided, how- 
ever, that where the unexpired license period hereby 
established shall not exceed six months the fee shall 
be at the rate of twenty-five (25.00) dollars. The 
licensee or his agent may at any time during the 
license period surrender said license and shall be 
entitled to a refund of twelve and fifty hundredths 
(12.50 dollars for each wholly unexpired month 
for which said license fee was paid; provided that 
no such refund shall exceed one hundred (100) 
dollars. No refund shall be made after revocation 
of the license as provided by Section 3, subdivision 
1, of this chapter. Every license shall expire on the 
first day of June next succeeding the day on which 
it is granted. Every such license shall contain the 
name and the residence, address of the auctioneer 
to whom it is issued and no other person than fhe 
one named therein shall act as auctioneer under 
such license. 

(2) No auctioneer of personal property shall 
misrepresent the quality, kind or value of any 
article at any auction sale. 

(3) Any person, firm or corporation selling, dis- 
posing of or offering for sale at such public auction 
any gold, silver, plated ware, precious stones, 
Watches, clocks, jewelry, books, bric-a-brac, rugs, 
Clothing, china, porcelain, crockery, glassware, art 
80008, linens, laces or leather goods, shall in describ- 
ing the same be truthful in respect to the character, 
quality, value, kind and description of the same and 
any statements, cral or written, regarding the same 
shall be considered as warranties. 
sea a auctioneer of personal property after of- 
“an tor sale and selling | at public auction any 
ang a the manner prescribed by law shall there- 
. ng — any article in lieu of that offered 

5) x hased by the bidder. ; 
rs fo, 2 grany, firm or corporation, shall sell or 
goods, Part by auction or advertise for sale any 

» Wares or merchandise falsely representing or 
eee that such goods, wares or merchandise 
tock — or in part a bankrupt or insolvent 
Sake 2 — goods or goods saved from fire or 
try a statements as to the purchase, his- 

ally aracter of such goods, wares or mer- 
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(6) No person, firm or corporation shall sell, or 
offer for sale in the city of Buffalo by auction a 
stock of merchandise which by advertisement, sign, 
postal or otherwise, such person, firm or corporation 
advertises or represents or states as being of, or any 
part of goods belonging to, or kept in the business 
of another person, firm or corporation without hav- 
ing filed in the office of the Chief of Police of the 
city of Buffalo an inventory of such stock of mer- 
chandise, duly supported by affidavits setting up the 
quantity, quality, kind or grade of each item 
thereof. To such inventory shall be attached an 
affidavit that such inventory is in all respects true 
and correct. In the case of an individual such affi- 
davit shall be made by him as such; in the case cf 
a firm it shall be made by one of the partners; and 
in the case ef a corporation it shall be made by an 
officer of the corporation. Such inventory and 
affidavits when so made shall be kept on file as part 
cf his public records by the Chief of Police. 

Section 2 (1) No person, firm or corporation 
shall sell, dispose of or offer for sale at public auc- 
tion between the hours of 10 o’clock in the evening 
and 8 o’clock the following morning any gold, pre- 
cious stones, watches or jewelry, and at any public 
auction held between the hours of 10 o’clock in the 
evening and 8 o’clock the following morning none 
of said articles shall be given away, disposed of or 
offered to any person as a gift, premium, bonus or 
inducement to purchase any other article or com- 
modity. 

(2) No person shail act as a by-bidder, or what 
is commonly known as a “capper,” “booster,” or 
“shiller’ at any public auction or place, or offer or 
make any talse bid cr offer any false bid to buy 
or pretend to buy any such article sold or offered 
for sale at any nublic auction sales. 

That Chapter XXIV of the Ordinances of the city 
of Buffalo, be and the same is hereby amended by 
adding thereto two new sections to be known as 
Sections 3 and 4 and to be known as follows: 

Section 3 (1) Whenever the mayor believes that 
sufficient cause exists therefor or in the event that 
a money judgment shall be recovered for or a con- 
victicn had of a violation of any of the provisions 
of this chapter he may upon his own motion or upon 
ce mpliints made by any person, revoke any license 
issued hereunder. Before so revoking any license 
he shall cause to be served upon such licensee a 
notice specifying the grounds of complaint or the 
alleged reascns for revocation, which notice shall 
fix a time and place at which the mayor shall hear 
and determine the said complaint, and the service 
of such notice shall not be less than three days 
prior to the time therein fixed for the hearing, The 
person against whom said complaint is made shall 
have an opportunity to be heard in answer to said 
complaint and at the time specified in said notice 
and to make defense thereto. The mayor may re- 
voke the license of any person against whom charges 
brought as above are, in his opinion, substantiated; 
provided, however, that when a license is revoked 
the mayor shall notify the licensee in writing and 
give the reasons for such revocation. 

Section 4 (1) Any person, firm or corporation 
who shall viclate or fail to refuse to comply in any 
way with any of the provisions of this chapter shall 
be liable to a fine or penalty of not more than two 
hundred and fifty (250) dollars for each cffense; 
and in case the person convicted of such violation 
is fined and does nct immediately pay such fine or 
penalty he may be committed to the Erie County 
penitentiary for the term of one day for each and 
every dollar of said fine or penalty not paid, not 
exceeding six months. 








Raphael van Dam, manager of the Am- 
sterdam branch of the firm of Edward van 
Dam, one of the largest diamond cutting con- 
cerns in the world, has been awarded the 
Medal of the Order of King Albert by the 
Belgian government. This is in recognition 
of the fact that the firm took care of 1,000 
Selgian refugees who fled to Holland dur- 
ing the World War and were cared for by 
the firm in the Amsterdam factory. Henry 
van Dam, manager of the Antwerp branch 
of the business, has been awarded the exalted 
honor of knighthood by the Belgian govern- 
ment for his work in building up the dia- 
mond industry in Antwerp. The firm em- 
ploys a large number of cutters in the Ant- 
werp factory. The concern is well known in 


this country and has a large New York of- 
fice. 


S. C. CURTISS DEAD 


Well Known Chicago Watchmaker Works 
Proficiently at His Calling Up to 
His Eighty-eighth Year 


Cuicaco, June 21.—The funeral and burial 
of Steven Charles Curtiss were held in El- 
gin, Ill., today, where he died on Thursday 
after two weeks of serious illness. 

The career of Mr. Curtiss as a watch- 
maker and repairer of watches is a most 
remarkable one. For 72 years he has been 
engaged in this business and even at the age 
of 88 and up until only a few weeks ago 
he successfully repaired the finest and most 
complicated watches. For the past 20 years 
he has been in business for himself and 
maintained an office in the Stewart building, 
at 108 N. State St., in this city. 

Deceased was born in Meadville, Pa., Jan. 
18, 1836, and began his career as a watch- 
maker in that city in 1852. For a short time 
he worked at the trade in Cleveland, O., and 
then removed to Elgin, where he worked 
for the Elgin National Watch Co. and con- 
ducted his own business in that city until 
his removal to Chicago 20 years ago. 

Mr. Curtiss was a charter member of the 
Central Church of Free Methodists and was 
one of its organizers more than 55 years 
ago. He is survived by one daughter Mrs. 
L. Welch, of Los Angeles, who came to be 
with him during his late illness, a son Milton 
Curtiss and three grandchildren. 








Members of Pennsylvania Retail Jewelers’ 
Association to Hold Annual Meeting 
at Lancaster, Aug. 5 and 6 


PHILADELPHIA, Pa., June 21.—Following 
a conference here between William F. Sell- 
ers, of Altoona, president; William Sutton, 
secretary, and William Bode, treasurer, of 
the Pennsylvania Retail Jewelers’ Associa- 
tion, it was decided to hold the annual meet- 
ing at Lancaster with a two-day session, 
Aug. 5 and 6. The program has not yet 
been arranged but will be settled upon at an- 
other conference to be held soon. The ses- 
sions will be held and headquarters estab- 
lished at the Brunswick Hotel. 

There are several matters of interest to 
the trade, especially in the State scheduled 
to be taken up at the convention, and a large 
attendance of members of the association is 
looked for, while it is already certain that 
the manufacturing and jobbing interests will 
have a large representation. The fact that 
the date for the convention is later than 
usual is due to the long illness and recent 
death of the father of President Sellers, 
which prevented Mr. Sellers giving the ar- 
rangements his full attention during his time 
of trial. 

Lancaster jewelers and manufacturing in- 
terests already are at work on a program 
of entertainment that will leave the dele- 
gates nothing to desire and everything points 
to a gathering that will not only be profit- 
able for the retailers who attend but pleasant 
in other ways. Although Philadelphia has 
no retailers’ organization, a large number 
of the jewelry houses here will be repre- 
sented at the convention. 








Mobslidt & Stamm will open a jewelry 
store at 303 Main St., Davenport, Ia. 
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‘Creasure Solid Silver 


STERLING 925/1000 Fine 









When a Governor’s Daughter Buys Her Silverware in 1924} 


| 
| 


She selects Solid Silver in a Period Style 
and the “William and Mary” is her Choice 












The Omaha Daily News—-Thursday, June 12, 1924, 


Governors Daughter Buys 
































“Willi nd Mary’’ Set |-| |: 
F When William marries Mary, isn'tpurchased a complete set of “William ¢ 
it altogether fitting that their silver-{and Mary” silverware in Omaha, | Te v 
Monday. b 






























































4 ware should be in the “William and 

Mary” pattern‘ Oh seen di : f i 
At least that’s the line of logic it we had only thought o1 a Som st 
followed by Marylouise Bryan, daugh-|er, we might have furnished our Fret { 
ter of Governor Charles Bryan, and | home in designs of the ‘William and | oie te 
her finance, William Ernest Harns-| Mary’ penod,’ laughed Miss Bryan | John a 

in berger, of Aashland, who are to be|over the long distance today. “It| Hatt 
wed in the governor's mansion,| would have been rather a sentimen- ne r 
j- | June 18. tal thing to do But the fitness of}, 7 
Miss Bryan and Mr Harnsberger the combination didn't occur to us.” | py, Ns 
ae ge ie = Pe a en ee eS ees Wil - 
hardware firm of St_Jesenh, died to-| pe hi 
day at a lnr- hi 
~As PVA 2 - 
Printed above, is a reproduction of a news me 
. . vr . , 0 
item clipped from The Omaha Daily News. 2 
tie 
The name alone could not have been sufficient inducement for Miss “ 
yeqqe : Tr W 
sryan to select the William and Mary Style. The pattern was i 
selected first—because it was made in Sterling Silver and second— 
because the design appealed to her as being beautiful and correct. 1% 
: . . ; De 
Whenever people of refinement and good taste buy silverware, ie 
they choose solid silver. The love of respectability, permanence és 
of family name and continuity of station have always been best dia 
established and perpetuated in Sterling Silver Tableware. ring 
= . ° ae ° ve e 7 ‘ * ° pay 
lreasure Solid Silver in the William and Mary Style is enjoying : 
much favor with discriminating brides because of its extreme to 
artistry, downright beauty and exceptional appropriateness to diar 
the decorative scheme of fine homes. The public has also been pled 
quick to appreciate the fact that its authentic source assures its R- 
correctness and permanent good taste. 
ihe 
Dled 
ateg 
for 
4 ROGERS, LUNT & BOWLEN CO. y! 
é . : —— . Ane . 
mora” «Silversmiths “~~, Creators of Distinctive Tableware ™ tof 
GREENFIELD“ MASSACHUSETTS Wat 


























OBJECT TO DISCHARGE 
Creditors of Cyril B. Weinberg, Former 
Denver Jeweler, Charge Violation of 
Bankruptey Act in Opposing His 
Release from Debt 


Denver, Colo., June 19.—The discharge 
of Cyril B. Weinberg, defunct Denver 
ieweler, from bankruptcy by the United 
States District Court in Denver is objected 
to by a group of creditors on the ground 
that he has committed an offense under the 
bankruptcy act. 

Documents formally setting forth this 
allegation have been filed with Frank Mc- 
Laughlin, referee in bankruptcy, by the law 
frm of Rogers, Johnson & Fuller, repre- 
gnting the California Jewelry Co., Fruden- 
heim Bros. & Levy, and a dozen or more 
other firms, and by T. J. O’Donnell, ap- 
pearing for A. Edward Fisher of the Fisher 
Importing Co. 

The objections filed with Referee Mc- 
Laughlin charge that Weinberg fraudulently 
concealed, while a bankrupt, property and 
assets belonging to his estate from the trus- 
tee, Albert G. Craig, Denver attorney. It 
js alleged that the value of the precious 
stones and jewelry which he has concealed 
from his creditors or disposed of before they 
were paid for have a total value of 
$40,419.95. 

Of this amount, it is alleged, a description 
cannot be given of articles of jewelry to the 
value of $29,190.28, for the reason that Wein- 
berg, during his last six months in business, 
failed to keep any books or records of his 
stock, and for the further reason that he 
had failed to give any information in regards 
toa description or the whereabouts of these 
atticles of jewelry. 

In addition to the jewelry valued at $29,- 
1%)28, the objections filed with Referee Mc- 
laughlin charge he concealed from _ his 
trustees certain other property belonging to 
his estate, and he is accused of destroying 
his books or concealing or secreting them 
irom his trustee in bankruptcy. 

As a further objection to his discharge 
from bankruptcy his creditors allege that he 
omitted to state in schedule B of his petition, 
which purported to be a report of all proper- 
ues, any statement of moneys, assets and 
Properties, and this was done, it is alleged, 
with intent to conceal his true financial con- 
dition, 

_ The complaint charges that on April 13, 
123, Weinberg delivered to Max Cook, a 

fiver pawn broker, with intent to hinder, 


tefraud and delay his creditors, three 
— rings, valued at $957.60; 11 


vamond rings worth $1,540, and six diamond 
"ings worth $228 each, which he pledged and 
pawned for $1,526.34. 

_ April 20, 1923, it is charged, he delivered 
—. an assortment of rings set with 
. s and valued at $5,087.22, which he 
Dedged and pawned for $3,184.95. 


May 22, 1923, the complaint sets forth, he 


delivera : i 

ee three diamond rings to Cook. 
hie were worth $1,010.60, and were 
Dedged for $750. None of these items, 


“cording to the complaint, had been paid 

" by the bankrupt. 

= 9, 1923, to July 9, 1923, he is alleged 

— delivered precious stones, bracelets, 
thes and assorted jewelry worth $4,000, 
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which he pledged for 65 per cent of their 
true value. 

May 15, 1923, it is charged, he pawned 
with Arnold Wolff, another Denver pawn- 
broker, a diamond worth $1,306.25, and re- 
ceived $1,000. 

For a diamond ring and bracelet valued 
at $1,100 Weinberg is alleged to have re- 
ceived $675 when he pawned them with 
Wolff on March 19, 1923. 

In addition Weinberg is accused of having 
represented that the value of his goods on 
hand approximated $29,618 when it was not 
worth more than $20,000. 

The charges made against Weinberg in 
the documents filed by the two groups of 
creditors are substantially the same and the 
general accusations against the defunct 
jeweler are similar. 

In addition to the objections filed by 
creditors, another action was started during 
the last week by Mrs. Anna Fertle Wein- 
berg, who has presented a claim to the 
referee for $12,331.10, covering a loan of 
$10,000 and interest from July 9, 1923. Mrs. 
Weinberg is the bankrupt’s wife, and the 
daughter of S. Fertle, New Orleans, La., 
pawn broker. 

The creditors allege that on March 12 to 
‘March 31, 1923, Weinberg pawned property 
worth $10,000 with Fertle for $6,000. 

Referee McLaughlin has set June 24 as 
the date on which the claim of Mrs. Wein- 
berg will be heard. 








New England Jewelers Identified with Com- 
mencement Exercises at Brown 
University 


ProvipeENcE, R, I., June 21.—The past 
week marked the 156th Commencement of 
3rown University with its class reunions, 
commencement exercises and other gather- 
ings in which a number of those associated 
with the manufacturing jewelry industry 
were prominently identified. At the com- 
mencement day parade Martin S. Fanning, 
91, and Frank W. Matteson, ’92, were divi- 
sion aides, 

William A. Viall, secretary of the Brown 
& Sharpe Mfg. Co., was host to 30 members 
of the Class of 1884 at its 40th reunion at 
the Hope Club. 

A. Tingley Wall, of A. T. Wall Co., was 
one of the 19 members of Class of ’85, who 
motored to Shawme Farnat Sandwich, Mass., 
down to Cape Cod, where dinner was served. 

Henry D. Sharpe, president-treasurer of 
the Brown & Sharpe Mfg. Co., entertained 
the members of ’94 at his Summer home at 
Nayatt, R. I., where golf, tennis, bridge, 
mah jongg and other out-door and in-door 
sports were enjoyed. Luncheon was at the 
Squantum Club and dinner in the evening at 
Carr’s. Mr. Sharpe was elected class treas- 
urer, 

Frank W. Matteson, ’92, a director at Gor- 
ham Mig. Co., and Martin S. Fanning, 791, a 
former manufacturing jeweler, were guests 
at the reunion of the Class of 93 at the 
Senator Nelson W. Aldrich estate at War- 
wick Neck, a clambake being served at the 
Tea House overlooking Narragansett Bay. 

William P. Otis met with Class of ’96 at 
the Pen and Pencil Club for dinner and 
James O. Otis, ’97, participated in his class 
reunion at the Wannamoisett Country Club. 

Alfred K. Potter, vice-president of the 
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Gorham Mfg. Co., was one of the 35 mem- 
bers who sat down to the reunion dinner of 
Class of 1902 at the Agawam Hunt Club 
and among those at the dinner party of Class 
of 1905 at Jim Smith’s Inn, at Pawtuxet, 
were Fred B. Thurber, of the Tilden- 
Thurber Corp., this city, and Frederick 
Schwinn, of the Robbins Co., Attleboro. 

Albert W. Clafflin, of George L. Clafflin 
Co., was one of the 25 who played golf and 
dined at the reunion of the Class of 1906 at 
the Wannamoisett Country Club and Julius 
A, Saacke attended the steak dinner of Class 
of 711 at the Twin Elm Farm in Harmony, 
ae 

Alfred B. Lemon, of E. L. Logee Co., 713, 
attended his class reunion dinner at Jim 
Smith’s Inn, Pawtuxet, and Morgan W. 
Rogers, of Parks & Rogers, was elected 
treasurer of the Class of 714 at the 10th re- 
union held at the American Legion Country 
Club at Quonset, at which there were 40 
members present including one from Japan 
and one from Burma, India. 

Stanley H. Lyons, of the Lyons Mfg. Co., 
and Frederick A. Ballou, Jr., of B. A. Ballou 
& Co., Inc., were at the reunion of Class of 
16 at the Hotel Dreyfus and Benjamin H. 
Slade, 718, of Westcott, Slade & Balcom, 
entertained at Laneway Farm, Taunton, with’ 
luncheon at the Taunton Golf Club, and 
later dinner at the Metacomet Golf Club 
in East Providence, 

Joseph H, Gainer, Mayer of Providence, 
who is known to jewelers throughout the 
country through his frequent addresses at 
jewelers’ gatherings here, was awarded an 
honorary degree of A.M., his citation read- 
ing: “For eleven years Mayor of the second 
city in New England, who, as lawyer, as 
magistrate, as civic leader, has earned the 
unswerving confidence of men of all parties 
and creeds and by sincerity, simplicity and 
integrity has put richer meaning into the 
phrase ‘American citizen.’” 








Kansas City Wholesale Jewelers’ Association 
Holds Dinner and Business Meeting 


Kansas City, ‘Mo., June 19.—The whole- 
sale Jewelers’ Association met Tuesday, 
June 17, at the Kansas City Athletic Club. 
Following a dinner came a discussion of 
business topics. 

A committee was appointed to make plans 
for the wholesalers in regard to the two 
conventions to be held in St. Louis, Aug. 
25-28. The members of the committee are 
E. O. Baumgarten, chairman; H. H. Kiger, 
of the C. A. Kiger Co., and C. FE. Thistle, 
of the Woodstock-Hoefer Jewelry Co. 

George P. Jackson, public accountant and 
tax expert, made an address upon the new 
revenue bill as it pertains to the paying 
of an income tax and of the section in par- 
ticular pertaining to the jewelry tax. Al- 
though there have been no rulings, as never- 
theless some points of the new laws were 
not clear to jewelers so Mr. Jackson was in- 
vited to give this talk. 








Olean, N. Y., jewelers will close their 
places of business early during the Summer 
months. Stores will be closed at 5 o’clock 
afternoons, with the exception of Saturday, 
when they will remain open until 8 o’clock 
in the evening. 
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New Jersey Jewelers Hold Big Convention 








Inspiring Addresses and Excellent Social Program Features of Fifteenth 
Annual Gathering at Asbury Park—Officers Re-elected 
and Resolutions Adopted 

















Asspury Park, N. J., June 23.—From the 
standpoint of enthusiasm and attendance the 
15th annual convention of the New Jersey 
Retail Jewelers’ Association, which came to 
a close here tonight, was the finest ever held 
by the organization. Activities started as 
early as yesterday morning with the arrival 
at the Coleman House of a few jewelers 
from various parts of the State, and by 4 
o'clock in the afternoon the convention head- 
quarters swarmed with members and guests. 


The addresses delivered during the two 
sessions and at the banquet tonight were un- 
usually interesting and inspiring, and the 
many helpful suggestions and remarks made 
by the speakers, if applied by the jeweler to 
his business, will more than repay those who 
attended. 

Starting with a shore dinner last evening, 
there was not an idle moment during the 
jewelers’ stay at this famous seashore re- 
sort. The business sessions today were well 
attended, and after dealing with many sub- 
jects of vital interest to retail jewelers, the 
members adopted resolutions and _ then 
brought the day’s deliberations to an end by 
re-electing all the officers, with the exception 
of one vice-president. 


Sunday 

Indications that there would be a record- 
breaking attendance at this convention of 
New Jersey jewelers was apparent by 5 
o'clock Sunday evening, when those in charge 
of the registration booth announced that 165 
had affixed their names to the roster. Dur- 
ing the day automobiles arrived at the Cole- 
man House carrying jewelers from almost 
all parts of the State. 

As fast as the members with their wives, 
families and guests arrived, they registered 
and were given convention badges. Until 
5 o’clock the time was spent in greeting old 
acquaintances and making new ones, but be- 
fore long the gathering teok on the appear- 
ance of a big family reunion. 

The first feature of the convention was as 
usual the annual shore dinner, which was 
held this year at the beautiful Deal Inn, at 
Deal, N. J. Automobiles conveyed the 
jewelers and their guests to the Deal resort, 
and by 5:30 p. M. every one was seated at 
tables set out around the edge of the huge 
dancing floor, in the center of the dining 
room. While a palatable meal was being 
served an orchestra played, some of the 
diners leaving their food to enjoy dancing. 
A professional entertainer also led in the 
community singing, which served to enliven 
the affair. 

At the end of the dinner Conrad J. Broth- 
erly, who acted as master of ceremonies, an- 
nounced that Joseph Mazer, who was to 
speak, had not put in an appearance and his 
absence proved a distinct disappointment. 
Mr. Brotherly took this occasion to present 
a man who he described as the “senator from 
Milwaukee.” This speaker proved to be the 
entertainer who led in the singing 


same 





earlier in the evening and his talk was amus- 
ing. He furnished practically all of the 
other entertainment of the evening, reciting 
some of the famous and humorous “Virginia 
Judge” stories and impersonating Harry 
Lauder, the Scotch comedian. 

After Mr. Brotherly called attention to the 
importance of attending the sessions, the 
jewelers and their friends enjoyed more 
dancing and at intervals left in automobiles 
to return to the Coleman House. 


Monday 
MORNING SESSION 
The first business session of the convention 
was called to order at 10 A. M., in the south 





J. R. TACK, PRESIDENT 


parlor of the Coleman House, with about 45 
jewelers present. As the session progressed 
the room gradually filled up and before long 
almost ali of the chairs in the hall were oc- 
cupied. 

After a few preliminary remarks, Presi- 
dent Jean R. Tack called upon Secretary 
Richard P. Hartdegen to read the minutes 
of the last annual convention. A brief sum- 
mary of what was done at the 1923 conclave 
was followed by a financial report, which was 
submitted by Treasurer A. J. Jaeckle. The 
report showed the association to be in a 
healthy financial condition. A few telegrams 
were read from members regretting their in- 
ability to attend and one from the American 
Fair Trade League. 

The next feature on the program was the 
annual report of President Tack. This reads 
as follows: 

ADDRESS OF PRESIDENT TACK 


Fellow jewelers, manufacturers, wholesalers, re- 
tailers, and other members of the craft and guests. 
Even after the many times that I have stood be- 
fore you, it always gives me a thrill of pleasure to 
be with you, my old friends, at this annual gather- 
ing of men connected with the jewelry industry. 
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Each time seems to cement more closely the friend. 
ship and feeling of confidence existing between us 
It is good for men to dwell together in harmony 
and nothing in this wide world promotes harmony 
so thoroughly as the getting-together, the acquain. 
tance, the “know” of the men with whom we 
in business contact. It has been said that “A man 
is known by the company he keeps,” as the jeweler 
is known by the character of the jewelry he sel 
The jewelry business is largely confined to gifts 
so it would seem wise to try to impress on the 
buying public the slogan, “Let your jeweler 
your Gift Counselor.” 

Your officers have made efforts to interest the 
State Legislature in some bills very desirable ty 
the jeweler in restricting auctions and other ques. 
tionable business methods. Our very able counsel 
Joseph Wolber, is not with us, but he is still busily 
working on these bills and will bring them before 
the legislature again this Fall. 

Our association is running along smoothly—qe 
have a good list of members and our treasury js jp 
a fine healthy condition. Our meetings are fairly 
well attended and the mid-Winter carnival, held jp 
Newark, was a marked success. 

Your officers are always desirous of having the 
members keep in touch with the doings of the 
association and will welcome advice and sugges 
tions from all, in the hope of making our associa. 
tion a benefit to the industry at large as well as to 
its members. 

Now a word about organization. As civilization 
advanced organization advanced with it.  Fint 
came the iselated savage; then the scattered 
families; then the tribes in villages, and finally the 
cities and nations. These made war one against 
the other in an effort to annihilate the antagonist 
or competitor, and, to a great extent—but with re 
finement in the method—this warfare is still going 
on, The better educated and more highly civilized 
the individual, the country or the world, the more 
it is borne in upon our senses that annihilation, 
disorganization and demoralization is the very 
worst possible attitude to take. Organization up 
lifting, upbuilding, construction, make for world. 
wide progress and, like charity, bless the donor 
more than the receiver. The tendency in every 
direction in every wholesome endeavor is to get 
together—helping one another—in every practical 
way. The retail jeweler is menaced in more ways 
than one. Single handed he is almost surely 
doomed to defeat. 


le 


Let me submit these questions: What proportion 
of jewelry, watches, silverware and clocks was sold 
in jewelry stores 75 years ago? 

By far the preponderant proportion. What pro 
portion of the jewelry, watches, silverware, and 
clocks, say in this year of grace 1924, is being sold 
in department stores, clothing stores, hardware 
stores, grocery stores, drug stores, and above all, 
by mail order houses, installment stores, and re 
tailing wholesalers? 

Personally, I believe by far the preponderant 
proportion. 

Whatever the ratio is, gentlemen, why is this 
conditicn as it is? 

Are we going to sleep peacefully on until our 
entire line has been absorbed by other interests, of 
are we going to bestir ourselves and adopt modert, 
more aggressive and business-getting methods? The 
real test of our ability lies before us, not behind, 
and the cther business houses which have acquired 
a liberal share of our lines are not going to give it 
up without a terrific struggle. 

Primarily, the object in forming our jewelers 
association was for the purpose of retaining all of 
the business that was left, now we are going to # 
out not only to do this, but grow proportionately 
with other lines, and in this growing recover all wt 
lost. And how, you ask, is this miracle going ™ 
be accomplished. The answer is by backing tht 
National Publicity Campaign and showing people 
the necessity of jewelry as the furriers showed 
them the necessity of Summer furs. . 

You all know of the campaign of the National 
Publicity Bureau, of which you will hear in det 
later from Mr. Coffey, and I would suggest that 
the jewelers in every community get together # 
follow up the national advertising with collect 
advertising of their own in each city. This would 
have a wonderful effect on the buying public ant 
make their minds more open and receptive whe 
the retail jeweler advertises individually. , 

Many merchants are complaining that business 
is slow, and I’ll say that if many merchants wou 
make actual comparison of their business this yea 
“many merchants” would find that they are wi 
little if any behind other years. ti 

Reports show that in spite of the unseasonane 
weather, which no doubt retarded sales ™ home 
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ines, retail stocks are low. This means that later 
puying is going to boost business—perhaps we 
jewelers won't feel it as soon as some of the other 
ines. But someone is doing business and some of 
this is bound to find its way to the jeweler. 

Crop conditions are good and at favorable prices. 
Employment is holding up and earnings are high, 
s let’s get our nationally advertising campaign 
going as quickly as possible so we can get the full 
benefit of its power this coming Fall. 


E. H. Quigley, secretary to Edward H. 
Hufnagel, president of the American Na- 
tional Retail Jewelers’ Association, followed 
with an interesting talk on what the national 
association is doing. 

Many helpful suggestions and some good 
sound advice were given by Henry R. 
Arnold, vice-president of the National 
Wholesale Jewelers’ Association, the next 
speaker presented. Mr. Arnold explained 
the wholesalers’ position in the jewelry busi- 
ness and pointed out why the middleman is 
a necessity in the industry. 

Mr. Arnold advanced some excellent 
proven methods of turning over dead stock. 
Package sales, conducted honestly, is legal 
and has proven an excellent way of getting 
rid of stock long thought obsolete, ex- 
plained Mr. Arnold. He recited some actual 
experiences where a number of New Eng- 
land retailers had disposed of this class of 
goods advantageously. . Mr. Arnold also up- 
held and recommended honest auction sales 
as an excellent way of clearing the shelves 
of dead stock. 

Before concluding Mr. Arnold urged the 
use of window displays furnished by con- 
cerns doing national advertising, pointing out 
that he knows from personal experience, 
where these displays have helped sell more 
of the article it advertised. 

The concluding talk of the morning session 
was made by P. J. Coffey, chairman of the 


National Jewelers’ Publicity Association. 
Mr. Coffey’s address on the “Million 
Dollar Publicitiy Fund” was in part as 


follows : 


ADDRESS OF P. J. COFFEY 


It is with pleasure that I greet you, officers, 
members and guests at your annual convention of 
the New Jersey Retail Jewelers’ Association. 

I have been asked to appear before you and talk 
on the subject of publicity for our industry. I 
appreciate perhaps it is somewhat tiring to hear 
my voice so often at your gatherings, but the 
speech I have to present to you is an all important 
me for our industry and I do not believe too much 
tan be said or too often to point out the urgent 
need of getting launched on our publicity work. 

The Publicity Association has spread the need 
throughout the trade papers, through its own 
literature and through many men throughout the 
industry who have given their time to acquaint the 
trade in the various sections of the country with 
the plan and purpose of this movement. 

The New Jersey trade has risen to the occasion 
4 evidenced by the response by the signing of their 
pledges, though there still remain many who must 
’e convinced within our ranks that publicity costs 
money, if it did not it would not be effective. 

lL want to most emphatically state that his pub- 
‘tity movement is going to be successful, not be- 
cause I happen to be chairman of the Executive 
Committee, or on account of any individual, but be- 
cause the plan is sound and conforms to up-to-date 
vusiness methods, and for the further reason you 
Pa Not going to allow the business of our industry 
continue to drift and diminish. 
The Preservation of your business and that of 
- entire industry depends for its future success 
Pie 4 sound, sane and practical national publicity 
oem One that takes in all branches of the 
a od and one that creates a market for our 
i a backed by an association that will provide 
ei ition service to the retailer, wholesaler, im- 
Porter and manufacturer. 
. i may feel that I have overdrawn the picture 
you may think the statements are exaggerated. 


th 
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Some may even think that I have reached the point 
of being egotistical, but let me draw to your atten- 
tion the following extract from an article appear- 
ing in a fashion paper issued this month: 

“Wear positively no jewelry except your string 
of real pearls at throat and wrist. No rings. Ear- 
rings are not for the smart debutante. You may 
think they are amusing and quaint and love the 
way they feel, but if you want to be well dressed 
don’t. If you want to be dressed up—that’s another 
matter.” 

If articles of this character does not bring every 
manufacturer, importer, wholesaler and retailer to 
the point of realizing the need for publicity and the 
desire of having an association within his industry 
that would combat the spreading of such articles 
before the buying public, then I want to say to you 
we have reached a phlegmatic state where all effort 
is useless. I do not believe this to be the case and 
I know that the jewelers of this country will rise 
to the occasion and back our publicity campaign to 
the limit, that we may place ourselves in a position 
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to carry our own message to the public that will be 
preductive of increased business and prosperity for 
us all. 

We can no longer look upon publicity as an ex- 
periment. Publicity has proven its worth time 
after’ time in other industries and has become a 
recognized part of progressive industries. It is 
more important to the life and prosperity of an in- 
dustry than any other trade organization. It has 
beccme the vehicle by which the public is brought 
in close contact with the products the industry has 
for sale. It can be considered by each individual 
from a selfish standpoint. He will find only one 
answer. His own success depends on the success- 
ful creation of a market for the wares he has to 
sell. As the scope and the magnitude of the plan 
cannot be handled by the individual it must be 
handled collectively. 

Few firms in our industry make a sufficiently 
distinctive line to advertise nationally and com- 
paratively few able to stand the expense. Our in- 
dustry is made up to a great extent of small units 
that must unite their efforts to become effective, 
and conditions are becoming so serious that each 
and everyone can no longer feel that he has done 
his share by simply signing his pledge and paying 
his subscription. On the contrary, he must know 
that he is face to face with the most vital problem 
that has confronted him during his business career 
and for his own interest, as well as for the 
industry, it is essential for him to take a more 
active part in helping make publicity a fact within 
our trade. He must see that all those of the trade 
that he comes in contact with stand their share to- 
wards this important undertaking. 

Our subscriptions to date total approximately 
$304,000. The details cf which have been carried 
by the various trade papers from time to time, but 
you doubtless will be interested in a brief analysis 
of how the above so far subscribed is divided with 
the four branches of the industry: Manufacturers, 
$132,000; retailers, $108,000; wholesalers, $51,000; 
importers, $13,000. 

The interest, backed by their subscriptions on 
the part of the retailers throughout the country, 
strongly points to their realization of actual need 
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for the publicity program. This condition must be 
reflected in the business of manufacturer, importer 
and wholesaler, and they must be made to realize 
their obligation as well as the retailer has realized 
his. 

To touch on a few of the high lights in connec- 
tion with the raising of the publicity fund cam- 
paign, where efficient organization and co-operation 
was effected by the State and local chairmen, the 
results obtained was satisfactory and had the same 
efficient work been done that was evidenced by re- 
turns from Massachusetts, Rhode Island, Missouri, 
Wisconsin, Maryland, New Jersey and Tennessee, 
throughout the country, we would have raised well 
over the million dollar mark. 

I believe the trade in the other States are just as 
enthusiastic and as fully aware of the need for 
publicity as in the States above mentioned, but the 
intensive work and the co-operation which would 
have resulted in a far greater showing is sorely 
lacking. 

It was unfortunate that the funds we had at our 
disposal to carry the campaign on became exhausted 
before the completion of the drive, we spending 
slightly over $10,000, but the final punch was lost 
when our campaign fund run out. 

There is no doubt in the minds of the leaders of 
our industry and the association executive commit- 
tee that the present total cannot be raised to double 
the amount within a very short time by active and 
enthusiastic work on the part of State and local 
chairmen, which did not reach anywhere near their 
quota, 

We are planning intensive drives in some of the 
large centers, such as Boston, Pittsburgh, Cleve- 
land, Syracuse, Chicago, Cincinnati and other points 
and at present there is an intensive drive to finish 
the work in Philadelphia, and we are looking for- 
ward to a favorable response. . 

The matter will be brought forcibly to the atten- 
tion of the diamond, silverware and watch interests 
throughout the country. The wholesaler will also 
be given consideration, and I feel very sure that 
upon the election of our advertising committee the 
large interests will be ready to co-operate in this 
movement. 

Our nominating committee, which was selected at 
our annual meeting in February last, Mr. Harold 
E. Sweet, of R. F. Simmons Co.; Mr. Charles A. 
Whiting, of Whiting & Davis; Mr. George G. Gam- 
brill, of Eisenstadt Mfg. Co.; Mr. Edward H. Huf- 
nagel, your national president, have prepared a 
ballot and same has been mailed to all subscribers 
to date, and we expect within the next two weeks to 
announce the result of the election of this com- 
mittee. I will not take your time to go in details 
regarding the nominees as this was all covered on 
the ballots mailed. We have had many requests 
throughout the trade urging that we make a start 
and prepare for giving the trade publicity and 
service this fall. At the same time to continue the 
campaign for the raising of the balance of the fund. 
Serious consideration is being given this by our 
executive committee. I fully believe that this course 
is necessary to counteract the disquieting articles 
appearing in newspapers and magazines which tells 
the public that the goods we have to sell are not 
fashionable and to be fashionably dressed to avoid 
the use of our wares. 


Following this address, President Tack 
appointed resolutions and nominating com- 
mittees. On the resolutions committee were 
appointed: C, A. Lund, Elbert K. Bush, 
William Baird and Robert Brunner. The 
following were appointed to serve on the 
nominating committee: C. A. Hartdegen, 
James Wheeler, Norbert Bert] and A. Kost, 
Jr. 

At his own request, William Walsh, of 
Passaic, a vice-president of the association, 
was given five minutes to address the con- 
vention. He deplored the continuance of the 
evil of retailing by wholesalers and expressed 
the belief that this is the most vital ques- 
tion confronting the retailers. After this 
talk the morning session was adjourned at 
11.45 a. M. 

AFTERNOON SESSION 

The beautiful Ross Fenton Farm located 
in the center of a forest of towering trees, 
fringing picturesque Deal Lake, just at the 
outskirts of Asbury Park, was the scene of 
this afternoon’s convention activities. Fol- 











90 


lowing the serving of a tasty luncheon dur- 
ing which an orchestra rendered music for 
dancing, the afternoon business session was 
opened at 2.45 o'clock. 

The first speaker presented was Harry F. 
Howe, of the Sheldon School of New Jersey, 
whose talk on analyzing business proved in- 
teresting and instructive. In his address, Mr. 
Howe brought out some significant facts in 
connection with sales and salesmanship and 
demonstrated his talk with crayon drawings. 
At the end of his address Mr. Howe recited 
an old Greek proverb which he urged every 
one to learn. 

Carl Percy, who was to speak on window 
display advertising, was taken sick yesterday 
and was compelled to leave for home this 
morning. As a result Conrad J. Brotherly 
was called upon to read Mr. Percy’s address, 
which dwelt principally on the importance of 
window displays. 

Following this talk three applications for 
membership were acted upon favorably. The 
three new members received into the associa- 
tion include: Edward Doland, Rockaway; 
John A, Parian, Passaic and P. V. Bergen, 
Bound Brook. 

Although not on the program George J. 
Busch was given an opportunity to deliver 
a short talk. He called attention to the 
benefits of attending jewelers meetings and 
spoke of department store competition. He 
urged that a clean, attractive store is a great 
help in selling goods, 

Alex Loeb, another member, was also 
given five minutes in which to make a few 
impromptu remarks. Mr. Loeb in his talk 
urged jewelers and their families to wear 
jewelry, believing this to be one of the best 
methods of advertising the jewelry business. 

Next came the report of the Resolutions 
Committee, which was presented by Robert 
Brunner and reads as follows: 


Resolutions 


RESOLVED: That we express our thanks and ap- 
preciation of the work done by our president and 
those associated with him during the past year in 
carrying on the work of their respective offices. 

* * * 

REsoLveD: That we again urge every member to 
take out all, or at least some of his insurance on 
stock, store, home, automobile and plate glass, in 
our National Jewelers’ Fire Insurance Co., and 
thereby save 33 cents on every dollar of his 
premium. 

* * * 

Resotvrp: That we commend the work of the 
Jewelers’ Research Bureau, the National Jewelers’ 
Publicity Association, and we suggest to all jewelers 
the necessity of a subscripticn to each as liberal 
as they can afford. 

* a * 

Resotvep: That we heartily recommend the fund 

being raised to nationally advertise our wares. 
* * * 

Rescivep: That we express our sincere apprecia- 
tion to the Fair Trade League for its efforts in 
tehalf of the retail trade in jewelry. 

RescLvep: That inasmuch as the members of the 
New Jersey Retail Jewelers’ Asscciaticn have ob- 


served with great interest the splendid work of 
our national officers, but especially our national 
president, Edward H. Hufnagel, and also Ralph 


Roessler, the chairman of the Special Excise Tax 
Eliminaticn Committee, that we thank 
them for their untiring efforts and great werk in 
behalf of the jewelry trade. The jewelers through- 
out the country are to be congratulated on having 
at the head of our national association men of 
this calibre. 


sincerely 


* * * 


Whereas: The practice of quoting discounts, or 
net prices, in literature sent in unsealed mail by 
wholesalers and manufacturers, and giving prices 
on jewelry merchandise, has not been entirely 
stopped; and, 
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Whereas: Such practice greatly hinders the retail 
jeweler in selling his merchandise; now, therefore, 
be it 

Reso_tvep: That we urge such houses, that still 
continue this practice to discontinue it, as it is in- 
jurious to the trade and a very careless way in 
which to advertise. (This is another request that 
the few recalcitrants pay the postage and get the 
good will.) 


* * * 
Whereas: During the period of time in which 
Section 905 of the Revenue Act of 1918-21 was 
in force, the retail jewelers of the country have 


suffered a loss because of absorbing the five per 
cent excise tax, to the detriment of any profit 
whatever; and, 

Whereas: A certain relief from taxation has 
been afforded the retailer by the provisions of 
Section 604 of the Revenue Act of 1924; and, 

Whereas: it is necessary, in order to continue 
business successfully; now, be it 

RESoLvep: That the New Jersey Retail Jewelers’ 
Association call upen all manufacturers of any 
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items of jewelry, if said manufacturers contem- 
plate reducing prices on fixed price articles to the 
ccnsumer, that there shall be given a corresponding 
reduction on the cost prices on the same articles 
to the retail jeweler. 

* * * 


RESOLVED: That the New Jersey jewelers assem- 
bled in convention this 23d day of June, express 
our sincere sympathy to our national president, 
FE. H. Hufnagel, in the serious illnes of his wife. 
We regret his absence at our convention and hope 
for a speedy recovery of his life partner. 


* * * 
Whereas: The use of time guarantees in times 
past has created the cpportunity for fraud upon 


the part of unscrupulous manufacturers; and, 

Whereas: Jewelers are suffering today from the 
return of gold-filled watch cases cf inferior quality; 
now, be it 

Reso_vepD: That this association assert its un- 
alterable opposition at this time to the stamping 
of time guarantees on gold-filled watch case; and, 
be it further 

Reso_vep: That we hereby enter on record our 
unqualified approval of the action of the several 
manufacturers of watch cases in seeking the sanc- 
tion of the Federal Trade Commission to the aboli- 
tion of time guarantees, a that invites ccn- 
fidence; and, be it further 

RESOLVED: That we hereby express our hearty 
accord with both the spirit and the letter of the 
recommendations of the Federal Trade Commission, 
which have the effect of barring the use of time 
guarantees on gold-filled watch cases. 


move 


Acting on a letter sent to President Tack 
by E. H. Hufnagel, head of the national 
association, calling his attention to the feel- 
ing throughout the country in reference to 
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the slogan, “Gifts That Last,” a discussipn 
on this was invited. Conrad Brotherly was 
the only one present who took occasion to 
speak on this subject and expressed the belief 
that Mr. Hufnagel did not intend that this 
convention pass any resolution which woyld 
embarrass the national association. This 
matter, he stated, will be thoroughly dis. 
cussed at the national convention in § 
Louis, next August. So it was Mr 
3rotherly’s belief that until a better sugges. 
tion is offered the present slogan should be 
continued in use. No action was taken by 
the convention, 

At the suggestion of President Tack, the 
meeting was taken over by Mr. Brotherly, 
while the nominating committee made its re. 
port, Charles Hartdegen, chairman, syb- 
mitted the names of all the present officers, 
with the exception of one vice-president, for 
re-election. The entire slate as presented by 
the committee was accepted and the follow- 
ing were elected. President, Jean R. Tack, 
Newark; first vice-president, A. W. Cor- 
nelius, Asbury Park; second vice-president, 
C. W. Bowman, Somerville; third vice-presi- 
dent, C. A, Lund, East Orange; fourth vice- 
president, W. P. Walsh, Passaic; fifth vice- 
president, R. De La Reussille, Red Bank; 
treasurer, A, J. Jaeckle, Jersey City, and 
secretary, Richard P, Hartdegen, Newark. 
Conrad J. Brotherly and Charles Hartdegen, 
both of Newark, were re-elected trustees, 

This concluded the business of the session 
and after urging every one to be on time at 
the banquet tonight, the convention ad- 
journed. 


The Banquet 


The closing feature of a most enthusiastic 
and successful convention was the banquet 
held tonight in the large south ball room of 
the Coleman House. The post prandial pro- 
gram was confined to three eloquent speakers 
whose talks proved interesting and entertain- 
ing. The evening was also enlivened by the 
Star Male Quartette and a group of five 
syncopators who entertained during the serv- 
ing of the banquet. 

Contrary to a majority of banquets this 
one started within a few minutes of scheduled 
time, allowing those who were compelled to 
leave early for distant points, to enjoy the 
dinner and what followed. 

The serving of the last course was the 
signal for A. W. Cornelius, a local jeweler, 
to perform his annual duty of introducing 
the Hon. C. E. F. Hetrick, Mayor of Asbury 
Park. Mayor Hetrick has been greeting the 
New Jersey jewelers for the past nine yeats 
and threatened to continue this function a 
long as the State association elects Jean 
Tack as its president. After expressing his 
pleasure in meeting the jewelers agall, 
Mayor Hetrick made a few other appropriate 
remarks and then concluded by urging the 
Jerseyites to come to Asbury Park agai 
in 1925. 

This talk was followed by the introductiol 
of Robert Brunner as the toastmaster ol 
the evening. Mr, Brunner in a gracious 
manner presented the Rev. Ernest J. Craft, 
of Bridgeport, Conn. This speaker talked 
on “Unnecessary Necessities.” His remarks 
were inspiring and full of logic. 

Joseph Mazer, of New York, was the nex! 
speaker presented, but before opening 
remarks he apologized for not being preseat 
last night when he was scheduled to § 
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He assured the jewelers that his absence was 
jue to a misunderstanding in the arrange- 
ments. Mr. Mazer’s talk was of a humorous 
nature but he occasionally lapsed into seri- 
wsness and at the conclusion of his remarks 
yas loudly applauded. 

With these remarks the 15th annual con- 
vention of the State association was officially 
dosed, but after the dining room was cleared 
of chairs and tables dancing was indulged 
in until a late hour. 








PETITIONS FILED 


(reditors Start Involuntary Bankruptcy Pro- 
ceedings Against Temple Jewelry Co., 
and Midwest Jewelry Co. of Chicago 

Cuicaco, June 20.—An involuntary peti- 
tion in bankruptcy was filed yesterday 
against Abe Zussman and Meyer Greenwald 
operating as the Temple Jewelry Co., 32 
\. State St. It is reported that the assets 
of this concern are of a value less than 
$0000 and that the liabilities approximate 
$40,000. 

This action on the part of creditors iol- 
lowed a reported hold-up recently in which 
Zussman claimed he was robbed ot jewelry 
valued between $35,000 and $40,000 and 
$48 in cash. 

On Monday of this week Zussman _ re- 
ported to the marshal at Highwood, III. 
that while driving his car on the Waukegan 
Road between Lake Forest and Fort Sheri- 
dan en route to Milwaukee on his regular 
monthly trip two men drove alongside of 
his car-and offered to assist in making some 
repairs he was doing. His report stated that 
one of the men opened the door of his car 
and inquired as to the contents of his sample 
cases. When he stated clothing both drew 
revolvers and one struck him over the head. 











Involuntary Petition in Bankruptey Against 
Midwest Jewelry Co., Chicago 


Cuicaco, June 21.—Three creditors, Al- 
ed Elsner, Bolotin & Sheinin and Grifka 
& Topper, filed an involuntary petition in 
bankruptcy yesterday against the Midwest 
Jewelry Co, 600 Blue Island Ave. This 
business until the middle of May was op- 
trated by Mr. and Mrs. F. J. Bender, who 
a¢ named as incorporators of the Midwest 
Jewelry Co, 

The attorney of this company claims that 
he assets consisting of stocks, fixtures and 
«counts receivable exceed $10,000, while 
ther liabilities are less than $5,000 and the 
bankruptcy proceedings will be contested on 
he ground that the compatiy is solvent. 

Mr. Bender is in the hospital, where he 
Ms been since June 6. He was taken ill 
® this day at the same hour during which 
: can hold-up was made in the store 
Fo company. It will be recalled that 

mond dealer was asked to come to the 
= of this concern on the afternoon of 
pee 6 and while Mrs. Bender was looking 
™ the line a bandit entered, and a police- 
m hearing the screams of Mrs. Bender 
of the diamond salesman rushed to the 
me and captured the bandits. 
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ESSAY AND RADIO CONTEST 





Committee in Charge Decides to Extend 
Time Until June 30 and Open It 
to Everyone 


ProvipENcE, R. I., June 21.—The special 
committee of the New England Manufac- 
turing Jewelers’ and Silversmiths’ Associa- 
tion, of which Ralph K. Stone of Markham 
& Stone, is chairman that was appointed to 
take charge of the “Gifts That Last” essay 
and radio contest that was introduced as 
a feature in connection with the recent con- 
vention in this city of the National Whole- 
sale Jewelers’ Association, has been surprised 
and pleased at the interest that has been 
manifested by both the public and the man- 
ufacturers. Already a large number of 
essays and suggestions have been sent in 
and in due time will be submitted to the 
judges for their consideration. 

At a meeting of the committee held the 
past week it was determined, on account of 
the increasing number of prizes that are 
being received from the manufacturers to 
extend the limits of the contest so as to 
allow anyone who wishes to compete an 
opportunity of doing so, instead of limiting 
as was at first proposed to persons not con- 
nected with the jewelry industry; and also, 
realizing that the established slogan “Gifts 
That Last” in itself has no specific or iden- 
tifying significance as pertaining to jewelry, 
have broadened the scope of the subject and 
continued the time of closing to June 30, 
midnight. As a person may submit as many 
essays or suggestions as they desire, the 
committee feels that no advantage or pref- 
erence will be given to any contestant by 
these extensions. 

Arrangements have been made to place 
the prizes on exhibition in the windows of 
the Tilden-Thurber Corp., corner of West- 
minster and Mathewson Sts., this city, for 
several days previous to the distribution. 

In an announcement made by Chairman 
Stone the matter is fully explained, as fol- 
lows: “Concerning the ‘Gifts That Last’ 
radio-essay contest, the established slogan of 
the jewelry industry is ‘Gifts That Last’ but 
it is apparent that this slogan does not, in 
itself, signify jewelry. A supplementary slo- 
gan, the committee believes, would be de- 
sirable, one which would identify ‘Gifts That 
Last’ more clearly as jewelry, or express the 
merits of jewelry gifts in their beauty, utility 
and sentimental and artistic value. 

“It has been decided, therefore, that those 
who prefer to write an essay on ‘Gifts That 
Last’ or ‘How to Increase the Sale of Jewel- 
ry to the Public,’ may do so. It has also 
been decided that the contest shall be thrown 
open to everyone, whether or not he or she 
is connected with the jewelry industry. 
There have already been some 170 prizes 
donated by the manufacturers, the retail 
value of which is approximately $1,800. 

“For the benefit of contestants the com- 
mittee would give these brief instructions: 


“Write your slogan or essay on one 
side of the paper. 

“Be sure to write your name and com- 
plete address on your answer. 

“Make the supplementary slogan six 
words or less, or nine words or less if 
combined with the phrase ‘Gifts That 
Last.’ 

“Make the essay five hundred (500) 
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words or less, omitting to count the 
words ‘a,’ ‘an,’ or ‘the.’ 

“More than one slogan or more than 
one essay may be submitted or both slo- 
gan and essay may be submitted. It is 
possible for a contestant to win more 
than one prize. 

“Mail your answers before midnight, 
June 30, 1924, to ‘Gifts That Last’ 
Radio Contest, Station WJAR, The 
Outlet Co., Providence, R. I.” 


Chairman Stone stated that on behalf of 
himself and the committee he desired to 
make acknowledgment of the co-operation of 
the The Outlet Co. (J. Samuels & Bro., Inc.) 
in broadcasting the contest; of the courtesy 
of the Tilden-Thurber Corp. in the display- 
ing of the prizes, and of the generosity of 
the members of the New England Manufac- 
turing Jewelers’ and Silversmiths’ Associa- 
tion in offering the prizes. 








BANDITS AT WORK 
Gunmen Hold Up Detroit Jeweler in His 
Store and Escape With Loot 
Valued at $10,000 


Detroit, Micu., June 23.—Three armed 
men held up William Adamski in_ his 
jewelry store 11410 Jos Campau Ave., this 
afternoon, tied him up and took $10,000 
worth of diamonds, watches and _ other 
jewelry. They then escaped in an auto- 
mobile. 

According to Adamski, one of the men 
entered the store and asked to be shown a 
La Valliere. He displayed interest in one 
that was shown him and then asked the 
price. When it was told him he drew a re- 
volver and ordered Adamski to throw up 
his hands. The other two men then entered 
and before they left practically cleaned out 
the store. 











New Enterprises 





A new jewelry store has been opened by 
L. E. Setterberg at Norwalk, Cal. 

Mobslidt & Stamm is the name of a new 
concern at 303 Main St., Davenport, Ia. 

Fred A. Peterson has started in the 
jewelry business at Weeping Water, Nebr. 

A jewelry store has been opened by Lewis 
Dunn at 103 W. Eighth Ave., Topeka, Kans. 

John Bamberger has opened a jewelry 
store at 4229 University Way, Seattle, 
Wash. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended June 22, 1924 


The U. S. Assay Office reports: 


$1,264,353.08 
87,754.75 


Gold bars exchanged for gold coin. . 
Gold bars paid depositors 


$1,357,107.83 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Total 


Exchanges 


NS (a ee $107,461.61 
WRRONID A eciGd ERD Rr EMR RRRE TER ORD 118,979.91 
ORO ei an a angsins.e deena Mag é cae aes 133,387.46 
(gs ee. ee 372,459.55 
ORNS iit Re HEE Reine Red Katee 191,795.58 
WEEN AR aie ADs nea mninn oceckean 340,268.97 


$1,264,353.08 
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A patent on a clasp has been granted to 
George U. Meyer, of Riverview. 

Louis J. Anshen, of L, J. Anshen Co., this 
city, has been granted a patent on finger 


rings. 

Mr. and Mrs. E. Merle Bixby are at their 
Summer home at Buttonwoods for the 
season. 


Frank Renzi is proprietor of the Capitol 
Mfg. Co., which recently began business at 
59 Page St. 

Gregor Krichbaum, of L. Krichbaum & 
Co., was a business visitor in New York and 
vicinity the past week. 

The Eastern Jewelry Co., which recently 
removed from 14 Blount St. to 409 Pine St., 
is now settled in its larger quarters. 

Hutchison & Huestis, Inc., is preparing to 
remove from 150 Chestnut St. to 80 Baker 
St., in the new ‘“Manucentre” section, 

Reuben Cohen, of the Chicago office of 
George H. Cahoone Co., is spending a couple 
of weeks at the firm’s factory in this city. 

Mr. and Mrs. H. Ernest Stafford and 
family left Saturday for Grant’s Mills, on 
Diamond Hill, Cumberland, for the season. 

Harry Luba has been drawn as a grand 
juror and Harry A. Spencer as a petit juror 
for the Washington County Superior Court. 

Beginning last Monday the store of the 
Tilden-Thurber Corp, closes at 5 o’clock 
daily and 1 o’clock Saturdays until Sept. 13. 

Mr. and Mrs. Frank W. Matteson will 
sail on the Majestic June 28 from New York 
to travel during the Summer on the Conti- 
nent. 

The De Luxe Art Metal Corp. has been 
increasing its facilities at 9 Calender St., 
among the improvements being an enlarged 
lacquer room. 

Among the business visitors in this city 
and vicinity the past week was C, G. Arm- 
strong, of the Armstrong Mfg. Co., of 
Meriden, Conn, 

Frank Kelley, representing the Manufac- 
turing Jewelers’ Board of Trade has been 
making a business trip through New York 
State the past week. 

Wiliiam G. Lenhart, of the Chicago office 
of E. L. Spencer Co., who has been visiting 
the firm’s factory in this city, has returned 
to his duties at Chicago. 

Mr. and Mrs. Ralph S. Hamilton, Jr., and 
George B. Champlin and George S. Champ- 
lin are at their country home at Warwick 
Neck for the Summer, 

A dividend on the capital -stock of the 
Nicholson File Co., amount not stated, has 
been declared payable on and after July 1 to 
stockholders of record of June 21. 

An awning in front of J. Krasnow & Co., 
25 Washington St., was burned the other 
afternoon by a cigarette thrown from one 
of the windows of the Biltmore Hotel. 

A window curtain caught fire in the 
jewelry factory of Walter H. McKenna, 700 
Prairie Ave., about 4.30 o’clock last Thurs- 
day afternoon but was at once extinguished. 

Maj. John J. Collins, of the publicity de- 
partment of the Ostby & Barton Co., is 
attending the officers’ school of National 
Guard Officers at Fort H. G. Wright, New 
York. 
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George B. White and Almond B. Smith 
have begun the manufacture of a general 
line of plated jewelry and novelties under 
the style of the Boston Mfg. Co., at 960 
Eddy St. 

Mr. and Mrs. Paul C. Nicholson left last 
Friday on their yacht for a short trip attend- 
ing the Yale-Harvard boat races at New 
London. Mr. and Mrs, A. Tingley Wall, 
Jr., were their guests, 

The Bassett Jewelry Co, last week an- 
nounced its removal June 23 to its new 
building at 80 Baker St. During the period 
of moving, the factory will be closed to re- 
open July 7. The new plant is modern in 
every respect. 

Howard D. Wilcox and Arthur W. Claflin 
were elected directors of the Rhode Island 
Eiectric Protective Association, which fur- 
nishes electric fire and burglar protection 
to a large number of jewelry establishments 
of this city, at the annual meeting last 
Friday. 

A contribution of $50 from the New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association has been added to the 
WJAR radio fund being raised by the Out- 
let Co. (J. Samuels & Bro., Inc.), for the 
benefit of ex-service men who are in 
hospitals. 

Frederick A. Fairbrother, with the Provi- 
dence office of the National Jewelers Board 
of Trade, is one of the board of directors 
of the Civic Improvement and Park Asso- 
ciation, composed of 28 affiliated clubs, 
organized for civic betterment throughout 
the State. 

A voluntary petition in bankruptcy was 
filed in the United States District Court for 
Rhode Island on Saturday by Francis A. 
Buxton, doing business as S. E. Buxton & 
Co., manufacturing jewelers, 25 Calender 
St., this city. The liabilities are placed at 
$6,514.85 and the assets at $69. 

Lionel Maynard, of the Star Jewelry Co., 
Arctic, and A, D. Thuotte, of the A. D. 
Thuotte Jewelry Co., Arctic, are two of the 
several hundred retail jewelers in the United 
States who have taken advantage of the in- 
surance agreement recently instituted by the 
National Retail Jewelers’ Association. 

John E. Kohlberg who retired from active 
business last December after more than 20 
years as cost accountant for the Stevens 
Optical Co., this city, died at his home in 
Barrington, R. I., last Wednesday. He was 
born in Sweden and was 63 years old. He 
is survived by his widow, two daughters and 
one son. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: E. N. Vogel, of Vogel Bros., 
New York city; H. Kleinfeld, of the Star 
Jewelry Co., New York city; Mr. Heimler, 
of Cahn & Co., Inc., New York city; Mr. 
Lesser, of Samstag & Hilder Bros., Inc., 
New York city, and Mr. Wertheimer, of 
Wertheimer, Plehn & Levy, Inc., New York. 

Michaels-Bauer, Inc., was the plaintiff in 
seven cases that were heard in the civil ses- 
sion of the Sixth District Court last Wed- 
nesday before Judge Rueckert, in all of 
which it was given damages. The cases 
were as follows: Trover and conversion, 
Elmer T. Vaughn, $233.75; Mrs. Margery 
Henry, $44; Louis Testa, $139.50; Henry 
Koebig, $11; Raymond M. Flick, $85; each 
with costs and on book account Arthur J. 
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Baker, $26.13, and James Carty, $64.50 w; 
costs, 4 
Among the Providence delegates at 
12th annual convention of the Retail Cy 
Men’s National Association in New Yq 
last week were Joel Pincus, of the Quy 
Co. (J. Samuels & Bro., Inc.); Jom 
Cambia, of the Shepard Stores; Char 4 
Donilon, of the Boston Store (Callen 
McAuslan & Troup Co.); William ¢ 
Thurber and David Kieley, of Tile 
Thurber Corp. 

The monthly meeting of the directors g 
the Manufacturing Jewelers’ Board ¢ 
Trade, which should have been held fg 
Friday afternoon at the Turks Head byiy 
ing was postponed until Thursday, June % 
when by invitation the directors will be ty 
guests of Joseph Finberg, of Attleboro, g 
his Summer home at Touisset. 
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An auction sale has just been complet 
for David W. Coffey, of Berlin, N. H. Ty 
auctioneer was C. S. Charleston, of Bosts 

Kenneth Campbell has gone to India 
apolis for the annual convention of the Om 
Grotto. He will be there for 10 days, 
is chief justice. 

Fred Perry and his wife have gone t 
Europe for an eight weeks’ tour. They wig 
visit England, France, Italy, Belgium, Ho bra 
land and Switzerland. por 

Ralph E. Bold, traveling salesman i T 
David Nemser & Co., has successfully us the 
dergone an operation for double herm k 
Latest reports from the Eliot Hospital aq a fh 
that he is progressing favorably. - 
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George R. Kendall, retail jeweler o$ 
Main St., has been visiting in northern 
sissippi this past week. 

C. E. Dekle, formerly in the retail jewe 
business at Canton, Miss., is now with J. 
Mednikow & Co., wholesalers, Memphis 

J. H. Mednikow, of J. H. Mednikow§ 
Co., jewelry wholesalers on Monroe Ave, 
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still in the east. After attending the Prov 
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dence convention he went to New York# of § 
Atlantic City. He will return to Meme 
about July 2. 
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Schulten & Dewar, manufacturing Je 
ers, are now located in the new Mes 
building, S. 2nd and Madison Sts, foo 
floor, entrance from S. 2nd St. They ¥4 
formerly located in the Byrd building, ™ 
and Madison Sts. 

Some of the Memphis retail jewelry 
which observe Thursday closing at 1 Pw 
Perel & Lowenstein, 168 S. Main St; ™ 
W. Myers, 166 S. Main St.; Geo. 7. 
S. Main, opposite the Gayoso; 
Bach, S. Main St.; Bailer Jewelry Mis. 
Main and Jefferson Sts. Among those ? 
serving Saturday closing at 1 P. M. a 
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T. Brodnax, Inc., Joseph & Co., - Bi 
Inc., Julius Goodman and Frank B. 7B}, | 
all on Main St. except Mr. Thayer, on Fr 





on Madison St. 









(UE “Sonny” Bachofer, jeweler in the Burd 
eM uilding, is in Johnstown, Pa., on a special 
Wa rip for business. 

@ William Robertson has opened a new 

jewelry store at Haddon Heights, N. J., 

and has a good location. 

Frank E. Goode, of the Keystone Watch 
(ase Co, spent several days here last week 
calling on the Philadelphia trade. 

Mr. and Mrs. Edward Sickles celebrated 
the 33d anniversary of their marriage by a 
pleasant family gathering, a few evenings 
ag0. 

|. Louis Bachofer, retailer, in the Burd 
uilding, is receiving the sympathy of many 
friends in the death of his wife after a long 
illness. 
| Harry C. McKay, representing T. Quayle 
& Co, the Armhurst Chain Co, and Thorn- 
om Brothers Co., Providence, has been call- 
jng on the trade here. 

Fred T, Barry, representative of Ziruth- 
Burgess, Newark, has been added to the 
Philadelphia committee on the Million 
Dollar Publicity Fund. 

Mrs. Edward D. Mann, wife of Edward 
D, Mann, of M. Sickles & Sons sales force, 

Jehas returned from an interesting visit to 

Washington and points in Virginia. 

Starr & Moss, retailers at Germantown 
and Erie Aves., have opened a fine new 
branch store at 5th and Olney Sts., in the 
northeastern section of Philadelphia. 

The funeral of Joseph Levy, formerly of 
the sales force of M. Sickles & Sons, was 
held last week and his former employes sent 

m2 ‘oral remembrance to be placed with other 

tributes, 

Carl Dilsheimer, son of Ferd G. Dil- 
sheimer, of Chestnut St., has been admitted 
fo the firm of Ferd C. Dilsheimer & Co., 
Inc, and now holds the position of vice- 
president. 

Clarence Wildman, for many years con- 
nected with the Donehy store in Vineland, 
X, J, is now fully established in a well 
equipped jewelry store at Landis Ave. and 
the Boulevard. 

Ferd Dilsheimer, of Ferd Dilsheimer & 
G, Inc, will return from Europe late in 

| August, according to word received from him 

m Paris. He, Mrs, Dilsheimer and their 

Mcauzhter are enjoying the trip immensely. 

Max E. Gordon was re-elected chairman 

imance of the Independent Order B'rith 
yp at the national convention in Newark 
ages and was congratulated on the 
rin which he handled the job the 
Meceding year, 

CE. Marshall, of C. & E. Marshall Co., 
Se maces’ material house, spent 
on his tng calling on friends in this city 

d Ntonal oo from the convention of the 

. lolesale Jewelers’ Association at 

Tovidence, 

; bing tat Lopatin, formerly in the dia- 

* =e gai but who has been out of it 

Ne and nt he has returned to his first 
mere he a a store at 111 S. 8th St., 
bios itete andle diamonds and mount- 

sive] 
iladelphi bh; F 
uly Fourth rt Jobbing houses will observe 
m Friday. ya three-day holiday, closing 
¥, Saturday and of course Sunday. 
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The majority of the wholesale houses will 
do the same and in any case the all day 
Saturday closing schedule for July and 
August will go into effect on July 1. 
Among the business suits filed recently in 
municipal court is one by the Reliable Sil- 
ver Corporation, New York, against the 
Philadelphia Silver Shop to recover for mer- 
chandise valued at $475. The Silver Shop 
formerly was located at 702 Sansom St., 
but has been out of business for some time. 


William Cooper, president of the National 
Wholesale Jewelers’ Association, and his 
wife, spent the week-end with the families 
of George and T. James Fernley, secretary 
and advisory secretary of the National 
Wholesale Jewelers’ Association. They left 
Philadelphia this week for Minneapolis, 
where Mr. Cooper is a member of the firm 
of S. H. Clausin & Co. 

Alfred Aron has taken a position as watch- 
maker with Hollander & Fleishman Co., 
jewelers at Chestnut and 11th Sts. The staff 
of the Hollander & Fleishman store re- 
cently took a “night-off” and journeyed to 
Newark where they were guests of the man- 
agement at an entertainment and supper at 
the Newark Athletic Club. Other stores in 
the chain from New York and Brooklyn 
were present. 

A jewelry window smasher has again 
visited Pottstown, Pa., and last week hurled 
a padded brick through the display window 
of Levin’s store, escaping with a diamond 
stickpin and a half dozen watches, all 
valued at about $200. There are indications 
that he was frightened away before obtain- 
ing other articles on display in the window 
which were made accessible through the 
broken glass. This is the second time within 
six months the store has been robbed by the 
same method. 


Harrisburg jewelers turned out in force 
for the funeral of Wilhelm Plack, one of 
the veterans of the trade in the State capital, 
who died at the age of 72. The services 
were held in St. Michael’s Evangelical 
Lutheran Church where the body was taken 
from Mr. Plack’s home at 2244 N. 3rd St. 
Mr. Plack, who had retired from active 
business four years ago, was well known in 
the trade throughout the State. He opened 
a store on S, 2nd St., near Market Square, 
soon after his arrival in Harrisburg from 
Germany, where he was born. He leaves a 
widow, three brothers and a sister. 


Jewelry retailers of Pennsylvania have 
decided to continue the battle for the elimina- 
tion of the jewelry sales tax and the issue 
will be one of the important subjects 
scheduled for debate at the annual conven- 
tion at Lancaster August 5-6. Officials of 
the Pennsylvania Retailers association, how- 
ever, will not wait for the convention but 
at the recent conference here, decided to 
issue an appeal to the trade throughout the 
State for contributions to the fund which 1s 
to be used as sinews of war in the battle 
for the elimination of the tax in the next 
Congress. 

Philadelphia’s jewelers are heeding the 
call of Europe. J. Spiegelmann, wholesaler 
in the Deutsch building on Sansom St., has 
booked passage on the Leviathan for July 26 
and will spend several weeks on a combined 
business and pleasure trip on the other side. 
M. E. Levy, jeweler in the Fix building, 
sails July 27 for a stay of several weeks 
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abroad and Jacob Netter, president of the 
National Bank of Commerce, known locally 
as the Jewelers’ Bank, is to sail with Mrs. 
Netter on July 28 for Europe, promising to 
return with some interesting facts about the 
financial aspects of the jewelry trade abroad 
for the information of ‘local jewelers. 








TRADE CONDITIONS 


Business among the jewelry men of the city was 
better this month than during May. Numerous 
graduations and weddings were helpful in stimulat- 
ing trade among the jewelry firms of the national 
capital, and further improvement is locked for by 
some of the leading Jewelers. 


The Lorig Jewelry Co., which was for- 
merly Alvin I. Lorig, has recently moved 
and is now located at 616 14th St., N. W. 

H. E. Claflin, who recently opened an 
optical store at 922 14th St. N. W., has 
purchased this four-story building, in which 
his “business home” is located. He intends 
to remodel it immediately. 

Henry C. Karr, prominent jeweler of 
Washington, has been making delivery of an 
order for 50 Agassiz Chronograph watches 
which was placed under contract with him 
by the United States Navy Department. 

The only local jewelry firm to take space 
in the new Greeters’ Guide, issued by the 
hotel men of the national capital, is the 
Berry & Whitmore Co., which is featuring 
their “Odd things that are not found else- 
where.” 

Alexandria has formed its own booster 
club, and the leading jewelers of this city 
are participating in the movement to invite 
the Washingtonians to the Virginia city on 
July 4. H. W. Wildt & Son, jewelers, and 
Saunders & Sons, jewelers, together with 
other merchants of the boosters’ club, are 
planning a large parade for July 4, and many 
prizes are to be offered for games and 
decorated automobiles. 

Many specials in silver are being featured 
by Schmedtie Bros. Co. A Silver com- 
memorative sale is being held to com- 
memorate the establishment of the new home 
at 1217 G St. J. H. Duehring, president, 
was one of the leading jewelers to participate 
in the “Sterling Silver Week” celebration 
which was held in this city, effectively co- 
operating with one of the leading silverware 
manufacturers with a large show case dis- 
play. 

Jewelry boosters returned last week from 
a trip to Virginia where they advocated the 
Shop in Washington slogan. This move- 
ment may be furthered by the opening of a 
new line of busses from the city of Alexan- 
dria to Washington. Beginning on July 1, 
this special service will bring many persons 
from the Virginia city to the national capital. 
The company operating this line plans to 
start with six busses, holding 20 passengers 
each, leaving the terminals every 20 minutes. 
The encouragement of further travel to 
Washington will assist in the volume of 
business accomplished in the national capital. 
The Kahn Optical Co., of 617 7th St., N. W., 
has called the attention of the Alexandria 
people, through Alexandria mediums, to the 
gifts of jewelry it has in stock. 
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Castelberg National Jewelry Co., 
Park Ave. and Lexington St., is celebrating 


its 75th anniversary this month. Extensive 
advertising has been productive of results 
for the Castelberg firm. 

Louis Naron, for many years occupying a 
jewelry store at 203 Park Ave., has opened 
his new headquarters on Eutaw St., near 
Fayette St. The new store has a space 
almost twice the size of Mr. Naron’s old 
place and is well located in the retail jewelry 
district. 

Splendid business is being reported by 
jewelers for the present month. June, 
usually a banner month for jewelers, is 
maintaining its position for active sales, 
much to the gratification of the trade. Thou- 
sands of presents for high school and col- 
lege graduates are being purchased this 
month, and a record business is being done 
in silver, many prominent jewelers report. 

Nearly 100 jewelers attended the monthly 
meeting of the Jewelry and Kindred Indus- 
tries Board held Thursday night at the head- 
quarters of the Merchants and Manufactur- 
ers’ Association. S. Frank Pearson, presi- 
dent of the board, presided. Tentative plans 
were laid for the annual convention of the 
Delaware and Eastern Shore Jewelers’ As- 
sociation, which is affiliated with the Ameri- 
can National Retail Jewelers’ Association. 
Jacob Engel, who addressed the recent con- 
vention of the D. & E. S. J. A. held at 
Wilmington made a special plea for an en- 
larged membership of the local association. 
Mr. Engel also spoke on the benefits of the 
nation-wide publicity campaign, of which he 
is State chairman. Other speakers were C. 
Howard Millikin, of the Hennegan-Bates 
Co., and Webster Bell, president of the Park 
3ank, 

Leon J. Engel, son of Mr. and Mrs. Jacob 
Engel, was married to Miss Bernice H. 
Rosenthal, daughter of Dr. and Mrs. Isadore 
Rosenthal, of Lancaster, Pa., June 11. Mr. 
Engel’s father is directing head of the whole- 
sale jewelry firm of J. Engel & Co., Balti- 
more St. and Hopkins Place. Miss Beatrice 
Engel, sister of the bridegroom, was maid 
of honor and Irving C. Goldstein, of Balti- 
more, was best man. Nearly 200 guests 
from New York, Philadelphia, York, Lan- 
caster and Baltimore attended the nuptials. 
The ceremony was performed by Dr. Rosen- 
thal, father of the bride. The bride wore 
a gown of white satin with a veil of duchess 
point lace, in which both her mother and 
grandmother were married. The wedding 
reception was held at the New Brunswick 
Hotel. After a tour of several weeks in 
northern States, Mr. and Mrs. Engel will 
make their home in Baltimore. 

Under the glare of a street lamp a window 
smasher broke the window of the jewelry 
store of William J. Miller, 28 E. Baltimore 
St., Baltimore, Md., and although jewelry 
valued at $1,000 was displayed, the thief 
only obtained two wrist watches valued at 
$60. The robbery happened at 3 a. mM. Sun- 
day morning, June 15. Policemen, arriving 
on the scene a few minutes after the win- 
dow was broken, learned from a newsboy the 
direction taken by the thief in his flight. The 
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breaking of the Miller window is the first 
window-smashing of a jewelry store that 
has happened here for over a year. All 
jewelers have been requested at one time or 
another to remove their valuable displays 
at night. Only a small portion of the win- 
dow display stock was on view when the 
window was broken. Police believe that 
the man who broke the window was a 
novice. He used a small piece of concrete 
wrapped in newspaper. Detective Captain 
Charles H. Burns assigned Detective Lieu- 
tenant Anthony Parr to ferret out several 
clues. Lieutenant Parr came within 10 
minutes of catching the thief. In making 
a round of the pawnshops Parr happened in 
one shop 10 minutes after one of the stolen 
watches was pawned. Obtaining a flash de- 
scription Parr hurried to the street, but 
was unable to find the man in the crowds. 








Allentown, Pa. 





Earl H. Gier, Bethlehem jeweler, is con- 
ducting a Club Plan sale of silverware. 

FE. F. Schertzinger, Slatington, is having 
the old wooden awning removed from the 
front of his store. 

Carl H. Schnurman, traveling for the 
Allentown Jewelers’ Supply Co., presided at 
the 25th reunion and banquet of the Class 
of 1899 of the Allentown High School, hcld 
at the Hotel Allen, June 20. The favors 
consisted of silver bud vases, and were fur- 
nished by Faust & Landes. 

The following traveling men are calling 
on the trade in this locality: Eddie W. 
Jacock, Gruen Watch Makers Guild; M. L. 
Glouskin, Aristo Import Co., Inc.; Joseph 
Klein, Shiman Bros. & Co., Inc.; Frank H. 
Lodge, Waterbury Clock Co.; Charles Foose, 
Non-Retailing Co.; Otto Somers, of O. J. 
Somers Co.; W. D. Tait, Ansonia Clock 
Co.; R. S. Redfield, Kohn & Co. 

The Illinois Watch Co. has presented the 
Lehigh County Historical Society with a 
replica of the Lincoln prize essay medal 
given for the best essay on the Great Eman- 
cipator. Jos. H. Hart saw the medal in the 
plant of a Newark manufacturer, and cor- 
responded with the watch company in an 
effort to get one for Allentown. The medal 
is a beautiful piece of work, and will be 
placed in Trout Hall, the home of the Lehigh 
County Historical Society. 

The members of the Reading Jewelers’ 
Guild and their families held their first out- 
ing of the season at Spring Valley Hotel. 
Owing to rain a baseball game which was 
scheduled was called off. A chicken dinner 
was served, followed by a short business 
meeting presided over by President John F. 
Beyerle. The minutes were recorded by the 
secretary, Paul D. Harbach. Mr. Harbach 
also addressed the Guild on the subject of 
“Jewelry Publicity.” The following were 
in attendance: Mr. and Mrs. John F. 
Beyerle, Mr. and Mrs. Albert Elliott, Mr. 
and Mrs. Paul D. Harbach, and son, Paul, 
Jr., Mrs. Ida M. Harbach, Mr. and Mrs. 
Norman B. Keeport, and son, Ralph, Mr. 
and Mrs. Arthur H. King, Mr. and Mrs. 
3enjamin Levin, Mr. and Mrs. Paul Roth, 
and daughter, Jean, and James Armitage. 








The Louis Sandback Jewelry Co., Inc., is 
the successor to Louis Sandack, Chicago, Ii. 
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Retail jewelers and other retail merchant; 
of Athens have signed an agreement to choy 
their stores at noon every Thursday pg 
Aug. 31, so that the proprietors and clerigim t 
may have one-half holiday each week, 

'N. L. Bracken, president of Bracken’s, ai © 
of Birmingham’s newest jewelry stores, oj © 
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ner of 20th St. and Fourth Ave. N, aim? 
nounces that the new fixtures for the sie 4 
have arrived and will be placed during $ 
next week. The store will be enlarged d 
improved throughout. 
A handsome silver loving cup was pr d 
sented to the Rev. E. S. Alderman, pas . 
of the Tuskegee Baptist Church, by tam. 
members of his church, on the occasion ¢ ~ 
him leaving the Tuskegee church to acced 2 
the pastorate of the First Baptist Chud “ 
at Lake Wales, Fla. The cup was a me 
attractive one and was beautifully engrave os 
Members of the Birmingham Retail Jews R 





ers’ Association have decided that they will ;, 
hold their first annual picnie just after Ju 
4, the exact date not having been fixed, 
F. Herzog, who was chairman of the con ' 
mittee of arrangements, announces, ie 
Herzog said that during the day of ta ;,. 
picnic the jewelers will close their stor 4. 
and that they and their families and aff 4, 
ployes will enjoy an entire day free from y, 


business cares. im 
The following traveling salesmen laa rec 
called upon the leading retail jewelers C 


Birmingham during the past week: Jones i turr 
Green, representing Charles E. Hancock (a oth 
Providence, R. I.; George H. Sluter, repag® Con 
senting Bippart, Griscom & Osborn, New lone 
ark, N. J.; Harry C. Nieland, representa Sup 
C. F. Rumpp & Sons, Philadelphia, Pf was 
Floyd M. Wheat, with Meriden Cutlery Gi the: 
Meriden, Conn.; Sam Mautner, represent islar 


Wolfsheim & Sachs, Inc., New York. Bi 
strat 


Practically all of the jewelry stores 4 
other stores in Ensley were closed all cs 
if 


Wednesday and the proprietors and cle - 
together with their families, spent the 4 at 


at Pineview Beach, where they enjoyel am "™ 
old-fashioned southern barbecue and pica Lmin 
One of the prime movers in the affair +" 
P, H. Tyler, president of the Tyler Jeng * 5 
Co., Ensley, and also president of the Ad oa 
bama Retail Jewelers’ Association. “a 
party made the trip of several miles , by i 
Ensley to Pineview Beach in automov™ - 
Including some guests there were appt will | 
mately 4,000 people present, who enjoyed ve 
day. Swimming and sports of various ™ . 
were indulged in during the day, as we ~—- 
dancing. The exhibition diving o * whole 


Elhbert was one of the features 7 : 
beach program. This affair was pronom yg 
a great success in many respects. It wa? 


only an enjoyable affair, but it brousht “Tw 
various merchants of Ensley closer tose? Cotter 
in their practice of co-operation, which Wedn 
inaugurated some time ago largely thro years 
the influence and unceasing work of who 

Tyler, the present president of the | his ty 
bama Retail Jewelers’ Association. robbed 
Tyler is the originator of the co-0P of the 
movement among the merchants of Years 


and of the Birmingham district. 
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John Graham, Bad Axe, Mich., came down 
to Detroit last week on a buying expedition. 
He passed part of the time here calling on 
wholesale jewelers and the remainder at- 
tending the ball games, 
The third annual exhibition of the Society 
of Arts and Crafts has been successfully 
pe conducted here since May 23 and was 
Cin: : 

brought to a close June 21. The jewelry 
Je display has been interesting. Everything 
chown is hand wrought and from original 

ns, 

a on Segal, of Jacob Segal & Co. 

diamond importers in the Liggett building, 
Me may have to postpone or give up his 
asi Fyropean trip this Summer owing to illness 
tl: his family. Mr, Segal makes two trips 
OM yearly, and if he misses this one, it will be 
Ctl the first in a number of years. 
wall =p W. Schwabacher is soon to start on 
WS extensive store improvements. He has a 
atl ne location on Clifford St. near Grand 
WHE River Ave., where he has built up a good 
WHE business. He intends to put in an entirely 
JOE new front, strictly modern in every way, and 
: plans for other improvements, 
(Word comes from Harry Dorweld, of 
ME Luths, Dorweld, Haller Co., who, it was 
ti feared, would have to suffer amputation of 
tore his leg, as a result of a diseased bone, that 
GH he is much better. He is now at Harper 
fra Hespital undergoing special treatment. His 






improvement is such that an_ ultimate 
ham recovery is expected. 
rs Charles A. Berkey, wholesale jeweler, re- 


es turned safefly this week from a trip with 
(Cai other members of the Detroit Board of 
etm Commerce into the wilds of Isle Royale, a 
New lonely and primitive island in northern Lake 
atm Superior. Mr. Berkey, very fortunately, 
Pull was not with party that broke away from 
y (HM the tourists and accidentally were left on the 
nti island when the steamer sailed for the south. 
A government patrol boat rescued the 
; afm stranded tourists and they returned home a 
|@m ‘ew days later. Mr, Berkey represented 
jeg Detroit jewelers on the trip. 
»@m §=Seorge W. Yost, who is promoting the 
em "¢W jewelers’ building here, says that pre- 
a4 liminaries are practically complete and work 
, qm 00 will be started clearing the site on John 
wi &. St. near Woodward Ave. Detroit whole- 
mm Sale and manufacturing jewelers are ex- 
tm ‘emely interested in the project. Much of 
@ ‘' available space already has been rented 
jim 'Y them, The structure is to be constructed 
- i such a way that practically every room 
jim Will be light and airy. The site is in the 
jm "er of the downtown shopping district 
P| and tasily available to transients. Detroit 
ym a large number of manufacturing and 
¢ Mm “bolesole jewelers who have houses in vari- 
ous parts of the city in quarters none too suit- 
45! able for their business. They anxiously 
nt am *“2it completion of the new building. 
Ma Say witnesses in Judge Thomas M. 
ham ers branch of the Recorder’s Court, 
108 Vednesday, identified Isadore Londe, 19 


p.m *“s old, as the leader of the three bandits 
March 10, held up John S. Kay in 

- Jewelry Store at 206 Book building and 
de “bed him of jewelry worth $12,000. One 


re the witnesses was Kay himself, who is 73 
years old, : 


who, 


It was Londe, he said, who 
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vainly tried to get him to open a safe con- 
taining $100,000 worth of jewelry by 
threatening him with death. The other wit- 
ness was Mrs, Elizabeth Evans, 4472 Van- 
couver Ave., who was just about to enter 
the shop when the bandits left. She said 
she was sure Londe was the man who car- 
ried a bag full of jewelry. Londe’s arrest 
in an apartment house followed that of 
Thomas Camp, who was found intoxicated 
seated in an automobile containing most of 
the loot. The case is not yet ended. 











TRADE CONDITIONS 


The retail jewelry business in Buffalo for the past 
month has persisted in being what is commonly 
known as “‘spotty.”” Nearly every dealer has a dif- 
ferent report to make, and these range from “very, 
good” to “‘dull.’”” Out of these reports the interest- 
ing fact has developed that for some reason not yet 
fathomed there seems to be less demand for silver- 
ware gifts for June brides than formerly. On the 
other hand, there was a splendid trade in graduation 
gifts for the young people of both sexes just coming 
out this month from local and other institutions of 
education. Notable in this trade is the sale of 
silver and gold, as well as other fountain pens and 
ncvelty pencils. This, however, does not mean that 
the gifts are confined tc these by any means. One 
condition that seems to be developing is that the 
so-called “community stores’—the jewelry establish- 
ments in the various residential and semi-suburban 
districts of Buffalo getting more business than for- 
merly. The most optimistic reports of current 
business come from these sources. Another inter- 
esting development of the retail jewelry business in 
Buffalo is the steadily increased sales which are 
coming, year by year, from the tourist traffic. 
Downtown stores which are located on the main 
thoroughfares and in the neighborhood of the large 
hotels reaped a gcod trade from this source last 
year and, while this traffic is just starting, the busi- 
ness of this type is already larger than it was last 
year. While this trade as a rule does not buy ex- 
pensive jewelry for gifts it does buy novelties of 
the better class, sales of which are beginning to 
bulk rather large. Necklaces, finger-rings, small 
silver pieces, bracelets and the like are merchandise 
mostly bought by tourists. 





Edward A. Eisele, president of the King & 
Eisele Co., accompanied by Mrs. Eisele, left 
last Friday to spend a few days at Watkins 
Glen, N. Y. 

Papers burning in the furnace filled the 
store of the Crown Jewelry Co., 245 Main 
St., with smoke and caused a passerby to 
turn in an alarm on June 19. There was no 
damage. 

Many of the larger retail jewelers are at- 
tending the sessions this week of the inter- 
national convention of display men at the 
Hotel Statler, in quest of ideas for enhanc- 
ing their window displays. 

George J. Schlehr, Kenmore jeweler, was 
among the members of the Kenmore Rotary 
Club who attended the international conven- 
tion of that organization in Toronto last 
week, making the trip to the Canadian city 
by motor. 

V. E. Chittenden, who represents the 
wholesale firm of Vander Voort Bros. in 
Michigan, is in from his territory and is 
spending a couple of weeks as the guest of 
H. F. Vander Voort, Jr., at the latter’s home 
in Dunkirk, N. Y. 

The jewelry 


stock of Oscar Wullen- 


weber, 59 E. Genesee St., was purchased at 
private sale last week by the Antwerp Dia- 
mond Co., Inc., 5 E. Genesee St., at a price 
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reported to be less than the figure bid at the 
recent public auction. The Antwerp com- 
pany will auction off the stock to the gen- 
eral public, beginning this week and lasting 
until the stock is exhausted. 

The following retail jewelers from nearby 
points were in town last week calling on the 
wholesale trade: David Edwards, wife and 
daughter, Sharon, Pa.; George Engel, 
Springville; J. G. Dahlstedt, Mundie Jewel- 
ry Co., North Tonowanda; E. E. Pearce, 
South Dayton; C. G. Bushnell and Clark 
Hussey, Gowanda; Harry Hammil, Lock- 
port; A. E. Edmonds, Middleport; Mrs. A. 
M. Thomas and Gregory Del Duce, Niagara 
Falls, and William B. Krill, Erie, Pa. 

During the height of a terrific electric 
storm which swept Buffalo early on the 
morning of June 21, one of the display win- 
dows in the store of T. C. Tanke, Inc., 557 
Main St., was broken by thieves and a small 
amount of jewelry, consisting of watches and 
several pieces of cut glass, left in the win- 
dow overnight, were taken. The exact 
amount of the loss will not be known until 
an inventory has been taken, but it is not 
expected to exceed $200, fully covered by 
insurance. 

Joes W. Griswold, 70 years old, died at 
his home in Avoca, N. Y., on June 19, after 
an apoplectic stroke, which he suffered some 
days previous. He was born in Avoca, 
where he was engaged as a retail jeweler for 
many years. He was a member of Masonic 
and Odd Fellow fraternities and served as a 
member of the Board of Education of Avoca 
High School for a long term. His widow 
survives, with a son, J. Robie Griswold, 


Bath. The funeral was held from his late 
residence on June 21. 
Avoca. 


Interment was in 











} — » » 
Sg —_ es a z 


S. D. Burritt, jeweler, Main St. E., has 
gone to Canada on a two weeks’ fishing trip. 

Mr. and Mrs. J. M. Wildman have re- 
cently moved to their new home in Dor- 
chester Road, Browncroft. 

Michael Hurvitz, formerly of the firm of 
Hurvitz & Blume, has opened a new jewelry 
shop at 84 Main St., East Rochester, N. Y. 

J. G. Ideman, auctioneer, sold at public 
auction the stock and fixtures of the Ray- 
mond jewelry store at 450 Court St. 
Wednesday, June 18. Mr. Raymond an- 
nounced the sale on account of his retiring 
from business. He was formerly located 
on Elm St. 

E. J. Scheer, Main St. E., chairman of 
the silverware committee of the A. N. R. 
J. A., left this city Sunday for New York 
city. Mr. Scheer will attend the conference 
of the national silverware manufacturers in 
the Old Colony Club. He has taken a lead- 
ing part here in interesting the public in 
the use and possession of sterling silver. 








Bullard Bros. Co., St. Paul, Minn., was 
recently swindled by a prospective customer 
who offered a check in payment for a watch. 
The man is described as being 55 years of 
age, about 5 feet, 10 inches in height and 


weighing about 200 pounds. 
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What we did—and why 


ATE in the winter when we studied 

our advertising plan for the year, 
we decided to make it —as nearly as 
possible — your own retail advertis- 
ing; we planned to feature numbers 
which were outstanding merchandise ; 
to talk quality and price—in a word, 
really se// the merchandise you had in 
stock. 

To this end we made a careful 
selection of the magazines in which 
we could advertise and chose 12 of 
the leading quality circulation publi- 


cations—Good Housekeeping, Vogue, 
Vanity Fair, House & Garden and 
others of the same type. To back this 
up we added 40 leading newspapers 
to the list ! 

Three of our pages have appeared 
—Baby Silver, Colfax and Fairfax. 
Judging by sales and the enthusiastic 
cooperation of retailers everywhere, the 
campaign has been more than success- 
ful; typical of what an intelligent tie- 
up between Gorham and the jeweler 
can accomplish. 


THE GORHAM COMPANY 


SALES AGENTS 


GORHAM MANUFACTURING CO., Providence, R. I. 
GORHAM -WHITING DIVISION, Providence, R. I. 


DURGIN DIVISION, Concord, N. H. 


KERR DIVISION, Newark, N. J. 
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THE jewelry trade 

lost a strong sup- 
porter, business jour- 
nalism lost a promi- 
nent exponent, and Providence, R. I., lost a 
highly respected and public-spirited citizen 
last week in the death of Walter Bliss Frost, 
brief mention of which appeared in the tele- 
graphic despatch published in the last issue 
of THe Jeweers’ Circurar. Mr. Frost 
died in harness, and probably as he would 
have wished to, in the performance of his 
duty as a member of the Providence school 
committee, for he was stricken as he was to 
deliver the diplomas to the 1924 graduating 
class of the Commercial High School of 
Providence. He had been a member of this 
committee for 21, years and in all that time 
had given it the best that was in him. 

As will be seen from the fuller biography 
that appears in this issue on page 71, Mr. 
Frost had led a most active life, both in 
journalism and in civic work. His early ex- 
perience on the Providence newspapers had 
given him excellent newspaper training be- 
fore he became editor of the Manufacturing 
Jeweler in 1885, and the keen sense for news 
that he had developed remained with him all 
his life. He was of a class of editors who 
can see the effect of events, be they ever so 
unimportant. He had a sense of news values, 
and above all, an ability to write interesting- 
ly, as well as pungently, when the occasion 
required. He was an advocate of clean jour- 
nalism, as well as clean politics and clean 
business methods, and his practices stood 
four-square with his principles. For his in- 
dustry, for New England and for Provi- 
dence he was a zealous and untiring worker 
and his passing leaves a gap that cannot soon 
be filled. 


A Loss to the 
Jewelry 
Industry 





HE jewelry trade 
is awaiting with 
interest and, in some 
instances, with anxiety 
the promulgation by the Internal Revenue 
Department of rulings, definitions and direc- 
tions in connection with the new jewelry tax 
that goes into effect next week. Although 
the new tax will not apply until July 3, and 
returns will not have to be made on it until 
the latter part of August, nevertheless it is 
necessary to understand this tax thoroughly 
before it goes into effect, in order that the 
jeweler may know exactly where he stands 
in regard to the prices which he charges the 
customers. It is true that in regard to arti- 
cles sold for religious purposes, silverplated 
flat tableware, spectacles and eyeglasses and 
ordinary articles sold under $30, or watches 
sold under $60, he knows that there will be 
no tax and the sales need not be returned, 
and he can act accordingly; but there are 
many other sales that will come up on which 
the question of taxes is in doubt, in his mind 
at least. and on these he wants specific in- 
formation before the sales are made. 

For instance, if a customer buys a dozen 
teaspoons for $25, he knows that the tax does 
not apply, but should the customer buy a 
dozen forks of the same pattern for $45, he 
knows the tax will apply if they are sold in 
the dozen lot, but that it will not apply if he 
is permitted to sell his customer two half- 
dozen lots; he wants to know definitely 
whether the customer may buy them in that 
way if the latter so desires. He knows that 


Trade Awaits 
Rulings on 
New Tax Law 
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if he sells an article of jewelry on the in- 
stalment plan today that the tax will not ac- 
crue until the customer takes title, but the 
new law provides for a tax on articles at the 
prices for which they are sold, “or leased,” 
and he wants to know definitely whether this 
means that all articles sold on instalments 
will be taxable under the new law at the full 
amount at the time the customer takes them 
or not. He wants to know definitely exactly 
what articles can be considered exempt be- 
cause used for religious purposes, or how 
such use is determined. In fact, there are 
hosts of important questiens on which he 
wants definite information and wants it at 
once. It is to be hoped, therefore that these 
and similar questions will be answered fully 
in regulations, rulings and definitions which 
the Treasury Department is about to issue, 
and also that such rulings will appear in time 
to have them promulgated to the jewelry 
trade before our dealers begin to sell under 
the new tax. 





More Enthusiasm ATIONAL §Ster- 
Needed for “Ster- [ing Silver Week 
» was again celebrated 
ling Silver Week” 1 the jewelry trade 
this year from June 2 to 7, with the results 
more or less satisfactory in different sections 
of the country, as was shown in the number 
of reports of JEWELERS’ CIRCULAR corre- 
spondents from eastern and middle western 
cities that were published in the last issue, 
as well as in the other reports from the 
cities from west and south that are still 
coming in. It is remarkable the variation 
shown in different reports. In some sections 
the jewelers “cashed in” well in celebration 
of this week and found the public interested 
in the purchase of silver to a greater extent 
than ever before. In others, no appreciable 
increase in business was found and little in- 
terest seemed to be evinced by the customers 
of the jewelers. In certain sections it was 
not even observed at all, the public knowing 
nothing about National Sterling Silver Week 
and the jewelers and the newspapers making 
no efforts to enlighten them on the subject. 
This condition is unfortunate, because the 
idea of interesting the public in silver at a 
special time of the year is not only a good 
one from the point of view of the sales pro- 
motion of silver, but is also a good one from 
the standpoint of solidifying the position of 
the jeweler in his business community and 
attracting the attention of people to his store 
generally. The cumulative effect of the ad- 
vertising of the big silversmiths and retail 
jewelers of the country, all on one subject, 
is bound to produce excellent results if prop- 
erly handled and directed and, what is more, 
the interest that can be stirred up in the sub- 
ject of silver, irrespective of the particular 
purchases of the customers at this time, 
should redound to the benefit of the silver 
trade at all seasons of the year. 

As the secretary of the Sterling Silver- 
ware Manufacturers’ Association well said: 
“There is practically a unanimity of thought 
on the point that Sterling Silver Week itself 
was a step in the right direction.” But, on 
the other hand, a general acquiescence of the 
trade in this proposition as to the benefits 
of celebrating Silver Week will be of no 
particular use to the industry unless the re- 
tail jewelers feel that it is worth the effort 
necessary to “cash in” on the proposition. 
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The manufacturers have done much already 


to interest both jeweler and public jp the 
idea of Sterling Silver Week, and they hay 
left little undone to aid the jeweler and sin. 
plify his work in the matter. They may be 
able to do a little more in future, based 
the experience they have had in the last ay 
preceding season, but they cannot do it ai 
If we are to reap the benefit of anything like 
100 per cent. from Sterling Silver Week, the 
retail jeweler must co-operate much better 
than he has done in the past, and co-ording 
his sales promotion propaganda and his af. 
vertising and window displays with the wor; 
that the manufacturers and other jeweler: 
are doing. He must do everything in hj 
power to make the people in his vicinity wp. 
derstand that there is a Sterling Silver 
Week; that it is the best time of the yea 
for them to buy sterling silver ; that it is th 
time when they will find the best selection 
etc.; and he must not only be enthusiastic 
himself on this proposition but must evoke 
the enthusiasm of every member of his sales 
force as well. 

Some time before Sterling Silver Wee 
begins, the jeweler should see to it that th 
public in his vicinity is notified as to when 
the celebration will take place and why. He 
should do all in his power to get them in- 
terested in the subject of silver, what it 
means to the home, its association with re- 
finement and culture, and in fact, bring out 
prominently every reason why people should 
own silver. Of course, he can do this in his 
advertising, in the brochures which he is 
sending out, in his window displays and with 
his talks over the counter; but he can fur- 
ther the propaganda by preparing general 
articles on silver or interesting pieces of sil- 
ver, from the historical or sentimental side, 
for use in his local papers. He can give 
addresses before the women’s clubs, and 
even before business associations, that will 
be both interesting and instructive and wil 
increase the desire for silverware, evet 
though he does not touch upon the commet- 
cial side, or run in anything that savors of 
direct sales promotion. He can use the radio 
also with good advantage. He can get others 
to help him by offering prizes, medals ot 
other awards to the school children or 
the local literary and debating societies for 
the best thesis or essay on a subject per 
taining to silverware in some way. In fat. 
there is a wonderful opportunity here for 
the enterprising dealer to create a public m 
terest in silver long before the direct salé 
propaganda of Sterling Silver Week begins 
and it is a pity that so little was done this 
year in this connection. 

A cursory examination of the reports set 
in seems to indicate that wherever the jewe 
ers of a section got behind the propositie! 
and pushed it intelligently, the celebration 0! 
Sterling Silver Week meant an increas 
business to them; that wherever they did nt 
little or no results were shown. It 1s to be 
hoped, therefore, that next year the retaiet 
of the country will prepare in time to ™ : 
this week a real success and get behind 4 
unanimously. It might be well for the bee 
and State associations in various parts . 
the country to take special action on the cele 
bration of this week, and, if necessary, ed 
point a special committee to aid and _ 
their members in “cashing in” on this prop? 
sition. 
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Henry Terheyden, of the Terheyden Co., 
Pittsburgh, Pa., is an out-of-town visitor in 
this city. 

john I. Pyms, of Pyms & Co., Inc., jewel- 
ers, 582 l‘ifth Ave., was recently elected a 
member of the Merchants’ Association of 
Greater New York, 

Maxwell R. Maybaum, of Maybaum Bros., 
inc, importers of pearls and diamonds, 2 W. 
47th St. sailed for the European diamond 
markets recently on the Berengaria. 

Fred J. Loopuit, of the Fred J. Loopuit 
Co, dealers in diamonds, precious and semi- 
precious stones, 20 W. 47th St., returned last 
Saturday from a purchasing trip to Europe. 

The business of the Arlington Comb 
Works has been moved from 125 Fifth Ave. 
to the first floor at 1166 Broadway, where 
there will be an extensive display and better 
facilities. 

“Sol” Roseman, of the firm of A. Roseman, 
will sail for Europe today (Wednesday ) 
aboard the Berengaria and will remain 
abroad until about Aug. 1 visiting the 
European gem markets. 

Mack H. Levy, of the firm of Levy- 
Wander, Inc., manufacturers of watches and 
diamond jewelry, sailed for the European 
diamond markets on a_ buying trip last 
Wednesday aboard the Aquitania, 

There was no change in the prices of 
platinum this week over those published in 
the last issue of THE JEWELERS’ CIRCULAR. 
lridium and palladium also remain the 
same. According to one prominent refiner 
the market is quiet. 

Morton Selig, representative of J. Gott- 
lieb, Swiss watch importer, 66 Nassau St., 
has just returned from a trip, having visited 
the trade in Baltimore, Washington and 
ittsburgh, and reports business conditions 
very much improved. 

H. Victor Wright, of Wright, Campbell & 
Gender, Los Angeles, Cal., was in attendance 
at the credit men’s convention held at the 
Waldorf-Astoria last week. Mr. Wright 
ylanned to remain over for a few days and 
s stopping at the Hotel Commodore. 

I J. Roe, importer of diamonds and pre- 
cious stones, 14 Maiden Lane, accompanied 

Mrs. Roe, sailed for Paris today 
(Wednesday) on the Berengaria. Mr. Roe 
tends to visit the various diamond markets 
and expects to return on or about 

lug. 1, 

August Swanson, manager of the San 
“rancisco office of the Alvin Silver Co., and 
James Grassick, Chicago manager of the 
“ame concern, are in this city to attend the 
‘ales conference which will be held at the 


‘oncern’s offices, 20 W. 47th St., on Friday, 
June 27, 


_ Samuel Elson, who for the past 12 years 
as been located at 11 S. Washington St., 
Jamaica, L. I, has taken new and larger 


ge on §. Washington St., near Jamaica 
‘AVE, 


in 


Mr. Elson has a modern store and 
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was compelled to take a larger place owing 
to increased business. 

Harry McKay, 21 Maiden Lane, who rep- 
resents Thornton Bros., and the Armbrust 
Chain Co., both of Providence, R. I., has 
also secured the New York agency for the 
T. Quayle Co., Providence. Mr. McKay will 
cover the territory from New York to Chi- 
cago with the Quayle line. 

I, Lachman, of the I. Lachman & Sons 
Co., wholesale jewelers, Seattle, Wash., is 
an out-of-town visitor in this city and while 
here is making his headquarters at the Hotel 
McAlpin. Mr. Lachman attended the whole- 
salers’ convention at Providence and then 
came to this city on business. En route to 
Washington, he will stop at Detroit. 

The regular monthly meeting of the 
Jewelers’ 24 Karat Club was held last 
Wednesday afternoon at the organization’s 
headquarters, 15 Maiden Lane. The meet- 
ing was presided over by William T. Gough. 
The outing committee reported that every- 
thing is in readiness for the annual Summer 
event which will be held today (Wednes- 
day). 

Joseph FE, Fahys, Jr., of the Alvin Silver 
Co., 20 W. 47th St., who sails for Europe 
early in July, will broadcast a general talk 
on silver from the Hotel Savoy at London, 
Ing. He expects to make this talk about 
the middle of July. Mr. Fahys has broad- 
casted from many of the stations throughout 
the country and has been listened to with 
keen interest by thousands of radio fans. 

A cablegram has been received at the of- 
fice of Samuel Lenkowsky & Son, importers 
of diamonds, 170 Broadway, announcing that 
Saul Lenkowsky of that firm has sailed on 
the steamship Majestic. He was expected 
to arrive in New York yesterday (Tuesday ). 
Mr. Lenkowsky has been abroad for nearly 
four months, where he has been acting as 
his firm’s representative in the European 
diamond markets. 

Freudenheim Bros. & Levy, Inc., diamond 
importers, 170 Broadway, announced last 
week that Arthur J. Lewin will in the future 
represent them in the middle west, west and 
southwest. Mr. Lewin has an office at 29 
FE. Madison St., Chicago from which place 
he will travel. He was formerly with the 
Ilelbein-Stone Co., and takes the place of 
the late H. W. Freudenheim. Mr. Lewin 
will carry only loose diamonds. 

An involuntary petition in bankruptcy 
was filed in the United States District Court 
on Monday, June 16, against Max Sabel, 
manufacturing jeweler, 49 Maiden Lane. 


The petitioning creditors include Gura & 
Keller, with a claim for $247 and Harry 
Glatt for $500. According to the petition 
the alleged bankrupt has assets of $4,000 in- 
cluding machinery, accounts receivable, cash 
on hand, diamonds and jewelry. An order 
signed by Judge Knox shortly after the peti- 
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tion was filed, appointed Joseph H. Frier, 
as receiver under a bond of $2,000. 

Word has been received in this city that 
Henry Freund, of Henry Freund & Bro., 20 
W. 47th St., is now at Baden-Baden, the 
famous German watering place. Louis 
l‘reund, of. the same concern, who is in Chi- 
cago, is expected back in this city this week. 
A. W. Roubaud, middle western representa- 
tive for the concern, is sojourning in Maine 
and will call on his trade after July 1. San- 
ford Monheimer, who visits the eastern and 
New York State trade for the Freund house, 
is accompanied by Mrs. Monheimer on a 
pleasure trip to the Canadian Rockies from 
which place he will return about July 1. 

William Cooper, of S. H. Clausin & Co., 
Minneapolis, Minn., who was recently re- 
elected president of the National Wholesale 
Jewelers’ Association and who presided at 
the convention of that body in Providence, 
has been spending the last few weeks trav- 
eling around New England accompanied by 
his wife. Mr. and Mrs. Cooper arrived in 
New York last week, stopping at the Com- 
modore, and made a tour of the sights of the 
metropolis. They left Saturday for Phila- 
delphia, where they spent the week-end 
with the families of T. James and George 
Fernley, advisory secretary and secretary 
of the wholesalers’ body. They left Phila- 
delphia Tuesday on a trip home to Minne- 
apolis. 

Three of the men who were arrested re- 
cently as suspects in the robbery of more 
than $100,000 worth of diamonds from the 
truck belonging to the Keahon Trucking Co., 
were released last Thursday by Magistrate 
Charles A. Oberwager. When the police 
failed to find any evidence to connect them 
with the crime, the ‘charges against them 
were dismissed. On the same day these men 
were dismissed another man, who says he is 
John Costello, was arrested as he was pass- 
ing Avenue C and 5th St. in his automobile. 
The prisoner denied any knowledge of the 
hold-up, hut he was, nevertheless, held with- 
out bail for examination when arraigned be- 
fore Judge Thomas F. McAndrews in the 
Jefferson Market Court. 

T. C. Sorenson, vice-president of the 
George Bell Jewelry Co.; Arthur Freeman, 
president of the Einson-Freeman Co. and 
also chairman of the Window Display Ad- 
vertising Association, and Lester Douglas, 
art director of the Biew Co., all of this city 
—the three judges of the “Bluebird Window 
Display Contest”—met at the Advertising 
Club of New York a few days ago, and after 
very careful consideration of the photographs 
submitted selected the following winners: 
First grand prize, Leo Krauss, Indianapolis, 
Ind.; second grand prize, J. B. Lake, c/o 
,00th-Joseph Co., Waterloo, Ta.; third grand 
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Title Guarantee and Trust Company 







Glee Title & Realty Safe Deposit Company is now open 
tay kaa for business in the Maiden Lane “L” of our building 
beSee at No. 176 Broadway. Entrance to the safe deposit 
vaults may be had through the elevator at No. 5 Maiden Lane or 
through the main office of the Title Guarantee & Trust Company 
at 176 Broadway. Special attention has been given to boxes for 


the jewelers’ trade and the prices vary between $6 and $65. 
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prize, Olsen & Ebann, Evansville, Ind.; 
jyurth grand prize, Huber & Bunker, Supe- 
rior, Wis.; fifth grand prize, Harry Dixon, 
North Platte, Nebr. In addition to the 
vrand prizes, special prizes of necklaces 
were awarded to each of the next 100 entries 
lected by the judges as worthy of honor- 
able mention. 

The business of the Princely Import Co., 
dealer in jewelry and diamonds, this city, was 
incorporated at Albany. N Y., last week 
with a capital of $10,000. The incorporators 
are M. Uviller, R. J. Joseph and -H. Zwang. 

The New Rochelle Jewelers’ Association, 
ci which Mr. Feinberg, of Simpson & Fein- 
berg, 496 Main St., is the secretary, is trying 
to put into effect the Wednesday afternoon 
closing plan, as well as a plan to close every 
working day at 6 o'clock. 

G. J. Knapp, who was formerly president 
of the Lloyd Watch Co., and at one time 
advertising manager for Aisenstein & Woro- 
nook, will enter in the wholesale jewelry 
business for himself under the name of the 
G. J. Knapp Co., 142 Fulton St. 

A suit of H. Weitze & Co., Inc., against 
M. H. Rosen & Co., came for trial in the 
City Court last week. The plaintiff sued 
for services in manufacturing a diamond and 
emerald and platinum bracelet, and got a 
verdict on Friday against Morris H. Rosen, 
individually, for $1,060. 

H. Joseph Polak, president of the Acme 
American Diamondworkers Inc., 120 Walker 
St, will sail on the Berengaria to the 
London rough market. He will also visit 
the diamond markets of Antwerp = and 
Amsterdam. The factory here will con- 
tinue during Mr. Polak’s absence. 

Detectives arrested two men in a River- 
side Drive apartment last Friday, where it 
is claimed they were attempting to sell 
‘loose diamonds” which proved nothing but 
glass. When locked up at Police Head- 
quarters charged with attempted grand 
larceny the prisoners said they were Joseph 
Riso, 21 years old, and Frank Rose. 

A judgment for $1,173 was directed in the 
City Court on Thursday in favor of the 
iventov Diamond Co., against Louis Hal- 
peri, in a suit against Halpern and others, 
oma note for $1,069. Halpern declared that 
the note was “a mere scrap of paper and 
absolutely worthless.” Halpern stated that 
he had an office for the sale of jewelry in 
the World building with L. Gutter, and that 
Jack Telson came in with several notes of 
Gutter’s, given to the plaintiff, and stated 
that they could not be discounted at the 
plaintiff's bank, and that one would have to 
le signed by someone else. Halpern said that 
he signed the note for $1,069 under an abso- 
‘ute promise by Telson that he would not be 
held responsible, and said that he did so 
‘ecause he knew that Telson was in the em- 
ploy of the plaintiff. The plaintiff denied 
that Telson had any connection with the 
company, 

— suit instituted last month in the 
— States District Court, New York, by 
_ & Wilde against Otto Blaug, a retail 
leweler at 63 Nassau St., charging infringe- 
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ment of the plaintiffs’ trademark, has been 
disposed of by a decree sustaining the trade- 
mark and granting a permanent injunction. 
No opinion was written by the court, infor- 
mation of the final disposition of the case 
merely being noted on the equity docket, 
which stated that the decree had been en- 
tered by final consent and that no account- 
ing of profits, etc., is to be had and no costs 
are to be taxed. The action was started in 
May of this year, when Baer & Wilde 
claimed in their complaint that the defendant 
was displaying and selling cuff-links not the 
product of the plaintiffs, but advertised as 
‘“Kum-a-Part” buttons. This, it was 
claimed, was an infringement on the rights 
of the plaintiffs, whose trademark “Kum-a- 
Part” is covered by Letters Patent No. 141,- 
730. The defendant did not file an answer 
to the suit. 

Today is the big day for the members of 
the Jewelers’ 24 Karat Club, for this is the 
date of the annual outing of the organiza- 
tion which is to be held as usual at Price's 
Pleasure Bay, Long Branch, N. J. The out- 
ing this year is officially known as a Mah 
Jong Party and is to start off from the foot 
of Pier 10, Cedar St., at 9:10 a. M., day- 
light saving time. The members will go 
in the Sandy Hook boat to Atlantic High- 
lands and then by train, trolley and march 
to the pleasure grounds where the commit- 
tee under the chairmanship of Will Joers 
have arranged a sports and culinary pro- 
gram that should make the day enjoyable to 
all. On the way down on the boat the mem- 
bers will engage in a contest of an unusual 
and intellectual character that will be in the 
form of an intelligence contest to. show how 
much they know about what is going on in 
the jewelry trade. Arriving at Pleasure 
Bay, there will be the usual “hand out” for 
the extra hungry ones, after which the mem- 
bers will engage in the various sports. The 
details of these contests are not obtainable 
until after they are run off, that is, all except 
the quoit contest, which promises to be as 
exciting as ever. The contest for the presi- 
dents cup will be for members only and the 
prize this year is one of the handsomest 
sterling silver vases that has ever been 
awarded in the jewelry trade. Assisting 
Chairman Joers in conducting the outing are 
Harry Larter, Matt Stratton, Mel Unter- 
meyer, John Sherwood, W. I. Rosenfeld, 
Dan Price, P. J. Coffey, Charley Somner, 
Warren Alford, W. J. Fowlie, Fred Cook 
and Everett Ward, all of whom have already 
contributed in one way or another in plan- 
ning the fun and festivities. 








During one of the boldest attempts at a 
broad daylight hold-up perpetrated in recent 
months in Des Moines, Ia., “Will” Langs- 
dorf, a jeweler on the second floor of the 
Commercial Securities building, 525 Sixth 
Ave., was hit over the head with the butt 
end of a revolver and sustained a severe 
scalp wound. The thieves had evidently 
thought that valuable loot would be found 
in the place. They entered at a time when 
Mr. Langsdorf was alone in the shop, and 
passing through the gate back of the show- 
cases, they leveled their guns at the jeweler 
and ordered him to “come across.” Instead 
he slammed the door of the safe shut. It 
was then that one of the men struck him 
over the head with the gun. 
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Coming only third in its export business, 
watches and watch parts valued at 51,582,000 
francs were shipped from Switzerland dur- 
ing the first quarter of 1923. This is con- 
siderable of an increase, however, over the 
previous year, when only 43,906,000 francs 
were exported, according to cable advices re- 
ceived by the Department of Commerce. 

* ok x 

An important investigation is to be under- 
taken by the Bureau of Mines at its experi- 
ment station at Columbus. There will be 
experiments to test the possibility of obtain- 
ing the desirable properties of sillimanite in 
refractories and high tension electrical in- 
sulators by utilizing cyanide as the principal 
body ingredient, according to an amnounce- 
ment of the Department of the Interior. 

* * * 


With the speed of the four winds un- 
loosened, Mah Jong tiles continue to flock to’ 
this country. Six times as many Mah Jong 
sets were received in this country during the 
first quarter of 1924, as were received dur- 
ing this same period in 1923, according to 
the report of Consul General E, S. Cunning- 
ham at Shanghai. He states that the ex- 
ports of Mah Jong sets from China jumped 
in valuation from $61,100 to $403,998 for the 
first three months of 1924. 

Ee 

Emerald and aquamarine, and other crys- 
tals of beryl, valued as gems, are the subject 
of a recent paper issued by the Department 
of the Interior. W. M. Myers, assistant 
mineral technologist, treats of these gems in 
Serial 2587, just issued by the Bureau of 
Mines. Recent investigations have been un- 
dertaken by the Bureau of Standards with 
beryl, particularly when used as a substitute. 
In this new Serial 2587, entitled “New Uses 
of Non-metallic Minerals,’ which can be 
obtained from the Bureau of Mines, Depart- 
ment of the Interior, Washington, D. C., 
andalusite is also treated. Considerable 
ceramic research has been conducted by the 
Sureau of Mines at its Columbus station, 
and Mr. Myers, the author of this serial, 
treats of these investigations. 








Detroit Jewelers Observe Sterling Silver 
Week With Good Results 

Detroit, Mich., June 20.—‘“Steriing Silver 
Week” was quite generally observed among 
both wholesale and retail jewelers here. 
Special window displays were made and in 
some instances special advertising was re- 
sorted to. 

Luths, Dorweld, Haller Co., wholesalers, 
made unusual efforts in favor of “Sterling 
Silver Week.” They even went so far as 
to send special mailing pieces to retailers, 
besides making displays in their own store, 
but so far as they can see, no unusual re- 
cults were obtained. Wright Kay & Co., re- 
tailers, report a good trade in the smaller 
silver pieces, usually intended for wedding 
gifts. They attribute this more particularly 
to the June wedding trade. 








Jay V. Carithers, who for several months 
operated a store in Kelso, Wash., has moved 
his stock to a space he leased some time ago 
at Longview, Wash. 











Hirschberg & Kaufman have moved their 
from 50 Columbia St., Newark, 
N. J., to a larger and more commodious fac- 
tory at 473 Washington St. 

Virtually all Newark’s jewelry manufac- 
turing plants will be inoperative next week. 
Most of the firms will shut down this week- 
end and operations will remain suspended 
until after July 4. Some are contemplat- 
ing a two weeks’ shutdown, during which 
the semi-annual overhauling of machinery 
and equipment will be made and inventory 
will be taken. 

Thomas S. Osborne, formerly an engraver 
who wofked many years in this city, died 
June 17 in his 87th year. Funeral services 
were held last Thursday from his home at 
1022 Springfield Ave., Irvington, of which 
‘place he was a native and a life-long resi- 
dent. Mr. Osborne was one of the oldest 
residents of the town, was former tax col- 
lector and also served in the Village Board 
of Trustees and Board of Education before 
Irvington was incorporated as a town. Ile 
retired from his vocation of engraver some 
years ago to enter the real estate and insur- 
ance business. At the outbreak of the Civil 
War he enlisted in Co. A, 26th New Jersey 
Volunteers, and served throughout the Re- 
bellion. He had been a member of Franklin 
Lodge No. 10, F. & A. M., and Masonic 
services were conducted at the funeral. Sur- 
viving Mr. Osborne are his daughter, Mrs. 
Burtie Laird, and a grandson, T. Osborne 
Laird. 

Conrad Rittweger, who was in the employ 
of Krementz & Co., manufacturing jewelers 
of 49 Chestnut St., for 44 years, died last 
Thursday three days after he was stricken 
with paralysis. He was 58 years old. 
l‘uneral services were held Monday from 
his home, 51 Montrose Terrace, Irvington, 
and a solemn high requiem mass was cele- 
brated in St. Peter’s Roman Catholic 
Church. Interment took place in Holy Se- 
pulchre Cemetery. Mr. Rittweger was born 
in Hloboken, N. J. He came to Newark 
with his parents when he was a boy and 
his first employment was with the Krementz 
firm, as a messenger. He never changed 
employers, learning his trade with the con- 
cern and rising through successive promo- 
tions to positions of greater responsibility. 
At the time of his death he was in charge 
of the plating department. He was a mem- 
ber of the Jewelers’ Benevolent Associa- 
tion. Surviving him is his second wife, 
Mrs. Anastasia Rittweger, and five children 
by his first marriage. 

Warren R. Larter, of 1082 Broad St., this 
city, a member of the jewelry firm of Larter 
Sons, 88 Parkhurst St., and Miss Marion 
I*. Merrick, a member of the younger social 
set of Johnstown, N. Y., and granddaughter 
of Mrs. Almiren Warren Merrick, of that 
city, were married June 19 at the First 
Presbyterian Church, Johnstown. The wed- 
ing was one of the most brilliant social 
events of the season and one of the largest 
wedding gatherings in several years in 
Johnstown. The ceremony was performed 
by the Rev. Dr. Charles McKenzie, follow- 
ing a half-hour organ recital by Mrs. 
Bethune M. Grant, Jr. Palms, ferns, bridal 
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wreaths, lupine and southern water oak deco- 
rated the chancel. The ceremony was fol- 
lowed by a reception and afternoon tea at 
the home of the bride’s grandmother, at 304 
S. Melcher St., which was attended by 200 
guests. The bride was given in marriage by 
her brother, Bentley A. Merrick, of New 
York. Miss Isabel S. Ireland, of Johnstown, 
was maid of honor and the bridesmaids were 
Mrs. Adrian Riker, of Newark; Miss 
Eleanor M. Miller, Miss Louise W. Ells- 
worth and Mrs. Merrill T. Kinne, all of 
Johnstown, Francis W. Hay, Adrian Riker, 
Dr. Edmund W. Ill and Harold Henry, all 
of Newark, and Anton E. Walbridge, of 
Roslyn, L. I., were the ushers. H. Monroe 
Larter, of this city, a nephew of the bride 
groom, was best man. Mr. and Mrs. Larter 
left for an extended wedding trip to 
Bermuda. 











A. B. Cummings, president of the A. B. 
Cummings Co., is on a business trip through 
the west. 

Joseph Finberg entertained the members of 


the Attleboro Boys’ Club at his Summer 
home in Touisset last Saturday. 

Last week marked the 10th year that 
Attleboro has been a city. Harold it. Sweet, 
of the R. IF. Simmons Co., was its first 
mayor. 

Alfred Symns, manager of the lecal branch 
of Dominick & Haff, which removed to 
Newark two weeks ago, has zone to the 
main plant of the concern. 

Many local firms which in good business 
do not carry enamel goods in their lines are 
now showing such articles of jewelry and 
the enameling shops are being kept busy. 

The jewelry salesmen defeated the Attlc- 
boro clerks last Thursday in a ball game 
by a score of 14 to 2. Shirley Blackington, 
James Currie and William Scofield were in 
the lineup of the jewelers. 

Harlan A. Allen, the well-known jewelry 
manufacturer, announced last week that he 
would be a candidate for mayor against 
Mayor George Sweeney in December, pro- 
viding it was a two-man contest. 

Edward Erhlich met with a serious acci- 
dent last Wednesday at the factory of the 
D. F. Briggs Co. when he was stabbed in 
the chest with an engraving tool which he 
was carrying in his hand. While going 


through a swinging door it hit the tool and 
forced it into his chest, severing a small 
artery. 
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The employes of Straker & Freeman en- 
joyed their annual outing last Saturday at 
Rocky Point. 

Orin W. Clifford, of the Webster Co., is 
spending a few days at his Summer home 
on the Cape. 

Fred Paye was chairman of the committee 
in charge of the first exhibit held last week 
by the North Attleboro Garden. 

The Evans Case Co. has leased another 
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floor in the Sommer building, in order to 
care for their increasing business. 
E. N. Vogel, of Vogel Bros., Was in town 
last week visiting the local manufacturers, 
J. Frank Mason has been named a mem. 
ber of a committee to purchase equipment 
for the Community Playgrounds, 














Carl Stocking, local retail jeweler, has re- 
turned from a business trip and visit with 
relatives and friends at Rockport, Ind, 

Hovey H. Tislow, retail jeweler of Peters. 
burg, Ind., accompanied by his wife, left 4 
few days ago for Green Bay, Wis., to visit 
their daughter, Mrs. Opal Adams, and re- 
main until some time in August before re- 
turning home. While away they will visit 
several points of interest in the  north- 
west. 

Ileavy rains and high water in many sec- 
tions of southern Indiana, southern Illinois 
and western and northern Kentucky during 
the past few weeks have greatly interfered 
with the trade in many lines in the rural 
communities and no marked improvement is 
looked for until after the weather has be- 
come more settled. There has been a slump 
in many lines of trade but the retail jewelry 
trade has held up remarkably well for June, 
as there were many weddings and high 
school commencements, this swelling the 
business done by the local trade to a certain 
extent. 

Heavy rains along the rivers in this sec- 
tion have prevented a full revival of the mus- 
sel shell camps and it may be several weeks 
before operations have been resumed. This 
time last year most of the mussel shell 
camps in southern Indiana and southern II- 
linois were in full operation and a great 
many men were employed in this work. 
This year it has been vastly different. Many 
of the pearl button factories in this section 
are running low on shells and unless they 
get a liberal supply before long some of the 
factories at least will be forced to close 
down, it is believed. 

On the morning of June 16, robbers pried 
iron bars loose from the rear door of the 
retail jewelry store of George Whitaker, at 
Petersburg, Ind., a few miles north ot 
Evansville, and gained entrance to the build- 
ing. Three trays of gold watches, one tray 
of valuable rings and many odd pieces 0! 
jewelry were taken. Efforts to open the big 
iron safe in the store failed. The knobs 
were loosened but the combination held. 
Finger prints left on the window glass are 
the only clew of the robbery. These were 
photographed and sent to the police in the 
larger cities. Whitaker, his mother and 
Miss Josie Whitaker, a sister, were on 4 
visit with relatives at Connersville, Ind. a 
the time the robbery occurred. Employes 
noticing the empty trays when they first 
opened the store thought Whitaker had 
placed the jewelry in the safe and did not 
learn of the robbery until the broken window 
was found. The loss is estimated at from 
$500 to $1,000. It was one of the largest 
jewelry robberies that ever took place m the 
town of Petersburg. 
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4. E. Russell, Stanford, Ky., and Mr. and 
Mrs. Charles Traxel, Maysville, Ky., were 
recent visitors to Cincinnati. 

john Gerwe, of Frohman & Co., has left 
Cincinnati for a jaunt of several weeks. 
He will take in the southwest and expects 
», be on the road until the middle of August. 
“Tonas Wise, of Frohman & Co., is now 
completing the last leg of a journey that 
wok him around the world. He is sched- 
vied to sail from London about July 19, 
siter having been on the go since early 
February. 

|. Clifford Miller, president of the Miller 
iewelry Co. in the Greenwood building, was 
among the 30 Rotarians who left Cincinnati 
Sunday for Toronto, Can. He was one of 
the members representing the local club at 
the 15th annual convention of Rotary In- 
ternational. 

Mr. and Mrs. Jesse Phillips took in sev- 
eral eastern cities on a pleasure jaunt be- 
fore returning to Cincinnati after attending 
the convention of the National Wholesale 
Jewelers’ Association at Providence, R. I. 
\r, Phillips is an official of the Richter & 
Phillips Co. 

Joseph Iloman, Jr., who is related to 
members of the Homan Mfg. Co., won the 
iver trophy in the week-end shoot of the 
Cincinnati Gun Club, Sunday afternoon. He 
it the claybirds for an average of 100, in- 
lung his handicap, and took possession 
i the trophy. 

John A. Holland, secretary and superin- 
tendent of the John Holland Gold Pen Mfg. 
(\, is a member of the petit jury that is 
ww hearing criminal cases before the 

nited States District Court in Cincinnati. 

John Holland, founder of the pen company, 
ed several weeks ago. 

Clarence Loeb, of L. Loeb & Sons, left 
‘incinnati Tuesday on a jaunt of several 
weeks, After acting as chairman of the 
img committee of the Cincinnati Whole- 
ale Jewelers’ and Manufacturers’ Associa- 
ton he felt in need of a rest and thought a 
‘ip on the road would be best. 

Julian G. Schwab, of A. G. Schwab & 
‘ns, in the Duttenhofer building, has sold 

> lormer home on Mann Place in Avon- 

“ae as the property was transferred to Paul 

ukilis through the County Recorder’s 
tee, Monday. Mr. Schwab bought a new 

‘ace last Fall and then disposed of the 
25m Place residence for approximately 

\ number of new customers have been 
“ured by A. Sauer & Co. as a result of 

“‘rst trip William Wellman made for the 
™ through Indiana and Kentucky. Mr. 

‘“iman joined the forces of the company 
~veral weeks ago and immediately started 
Sch On his return to Cincinnati he re- 
% 4 that business seems to be good in 

Pcp titough which he traveled. 
hee as credit manager of the Gruen 
‘ene, and George J. Gruen, secretary- 
hati the of the concern, returned to Cincin- 
hey tee from Buffalo, N. ¥., where 
“ ra Ae national meeting of credit 
Melng hela —_ was chairman of the 
We ampere 4 the jewelers’ group during 

's¢ of the meeting and it is expected 





THE 





JEWELERS’ 


that he will issue a statement soon about 
the procedure of the session. 

A number of contributions were made by 
jewelry firms in the program of progress 
campaign that is being conducted by the 
Chamber of Commerce here in an effort to 
push Cincinnati forward in more rapid 
strides. A fund of $165,000 is being sought 
for the movement and it lacks but a little 
of that total. Jewelry firms which have al- 
ready contributed include: Gruen Watch 
Co., $250; Wadsworth Watch Case Co., 
250; the E. & J. Swigart Co., $100; the 
Homan Mfg. Co., $100; the Frank Her- 
schede Co., $100, and the George H. New- 
stedt Co., $100. 

The baseball nine that represents the Her- 
schede Hall Clock Co. and which plays on 
Saturday afternoons registered its 10th 
straight victory last Saturday when it won 
a doubleheader. The team played a nine 
from the American Products Co. and won 
17 to 7 at Deer Creek Commons, and then 
the team was whisked to Price Hill in auto- 
mobiles, where it defeated a team from the 
Pickering Hardware Co. by yet a larger 
score of 24 to 5. The Hunter brothers, 
William and Edward, pitched the games, 
William doing mound duty in the first and 
I¢<dward in the second. 

Edward H. Croninger, secretary of the 
Cincinnati Wholesale Jewelers’ and Manu- 
facturers’ Association, returned to his desk 
Monday after a two weeks’ jaunt that took 
in the Imperial Session, Nobles of the Mystic 
Shrine at Kansas City, Mo., and a five-day 
trip on the Great Lakes. Mr. Croninger was 
a member of the party that made the pil- 
grimage from Syrian Temple, Cincinnati, 
and the cruise on Lakes Michigan and 
Huron was something that long will be re- 
membered. He was accompanied by Mrs. 
Croninget, who is a Past Grand Worthy 
Matron of the Order of Eastern Star of 
Kentucky. Another jeweler who made the 
pilgrimage was Hubert L. Hornung, of the 
F. L. Hornung jewelry store at Brookville, 
Ind. Hubert L. Hornung is the junior 
member of the firm and also is a member 
of the saxophone section of Syrian Temple 
band of this city. He usually combined his 
business trips with rehearsals and called on 
wholesale houses while in Cincinnati. 

A committee made up of Joseph A. H. 
Voss, chairman; George Frimming and Jo- 
seph H. Huschle, was selected at the first 
monthly meeting of the Cincinnati Horo- 
logical Society to draft a letter that is to be 
sent to all jewelers by the society. The 
letter will be sent out as a means of estab- 
lishing more cordial relations between 
watchmakers and repairers and jewelry store 
owners in Greater Cincinnati as the chief 
aim of the society is to work in thorough 
harmony with storekeepers. The first reg- 
ular monthly meeting was held at the Sinton 
Hotel with President John S. Breen in the 
chair. The society is also on record as be- 
ing in favor of having each of the 60 
members take the examination of the Horo- 
logical Institute at Washington, D. C. The 
aim is that of having members take the ex- 
amination as a class; that is, the written ex- 
amination here, and it is proposed to have 
John W. Solar, vice-president and general 
manager of the FE. & J. Swigart Co. act as 
mentor. None but bona fide watchmakers 
and watch repairers can become members. 
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Notes from Ohio 





TRADE CONDITIONS 


Mid June finds the retail jewelry trade in the 
Akron Canton district in a most flourishing state, 
and from all indications, this month will top all 
previows like period sales since the holiday season. 
While there exists in this section a feeling of un- 
certainty, due to industrial fluctuation and tightness 
of money, the average buyer of commencement and 
wedding gifts has been very liberal and quality 
merchandise has been in demand, little of the 
cheaper articles of jewelry having had the call. 
While the commencement season has passed, and from 
all reports, it was a very satisfactory season, buying 
was largely confined to wrist watches, of the white 
gold variety and compacts. Some other merchandise 
found favor among graduates. To date bridal gift 
buying has been spotty, but it is the better grade 
of jewelry that is selling. Gift shops are being 
invaded by the hordes of June buyers, and this 
department of the store will profit largely from the 
month’s selling. 





E, W. Chamberlain, well known Akron 
jeweler, is enjoying his vacation in the 
Canadian Lake region. He plans to return 
to Akron after July 4. 

The will of Charles E. Brothers, promi- 
nent New Comerstown, O., jeweler, who died 
recently, has been filed. He left everything 
to his immediate family, 

Wendell Flury, Massillon jeweler, a new- 
comer to that city, has put in a complete 
line of quality merchandise and now has a 
well stocked store on the second floor of 
the Lincoln Theater building, E. Main St. 

C. J. Duncan and Glenn P. Heckert, Mas- 
sillon jewelers, were recent visitors in 
Canton. Both are officers of the Ohio Re- 
tail Jewelers’ Association and were in Can- 
ton on business in connection with the com- 
ing State meeting. 

George A. Lynn, prominent jeweler at 
Paulding, O., who was beaten into uncon- 
sciousness and robbed of a $100 pin recently, 
near his home, has recovered sufficiently to 
name the persons who assaulted him. He has 
identified two men who have been arrested 
and charged with the crime, and who are 
now in jail in default of $2,000 bail. 

Loot that may exceed $2,000 was taken 
from the show window of the S. W. Mer- 
rian jewelry store, I'remont, recently by 
thieves who used a padded brick to break 
the window. Approximately 15 silver and 
gold watches, pins, rings and considerable 
other smaller merchandise was stolen. The 
methods of the thieves were similar to those 
employed in other north western cities dur- 
ing recent weeks in which thousands of 
dollars in watches and jewelry have been 
stolen. 








As noted in THe JEWELERS’ CIRCULAR 
last week, the action brought by Perry N. 
Nelson against Swartchild & Co., for 
alleged violation of a patent on the Mar-Vel 
soldering machine was won by the defend- 
ants. Swartchild & Co, claimed that no valid 
patent had been infringed and when the 
case came to trial, the complainant’s solicitor 
narrowed the action of infringement down 
to three of the many claims, According to 
Judge Wilkerson’s order filed June 11, the 
court found (1) that these three claims sued 
upon in the patent granted to Joseph 
Moreau were invalid and void for want of 
‘patentable novelty; (2) that the bill of com- 
plaint be ordered dismissed for want of 
equity and (3) that the defendant recover 
taxable costs, 
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Chicago Notes 





John Braude, representing Arnstein Bros. 
& Co., of New York, spent the past week 
in Chicago calling on the trade. 

L. H. Schafer, accompanied by his wife, 
spent several days last week at Peoria visit- 
ing at the home of Mrs. Schafer’s parents. 

Louis C. Gaus, of the Louis C. Gaus Co., 
Minneapolis, spent a few days in Chicago 
last week on his way home from Providence 
and New York. 

Harry Frank, representing Silverman 
Bros., of Providence, called on the Chicago 
trade last week on his way east and reports 
business improving. 

Gus Weinfeld, of the Block-Weinfeld Co., 
returned last week with his wife from a 
two weeks’ visit to Providence and New 
York. 

M. Leviton, diamond cutter, recently re- 
moved his shop from room 1317 to 1312 
Capitol building, where he has more spacious 
quarters, 

Fred M. Kline, western representative for 
the Juergens & Andersen Co., is making a 
trip over his territory and will be gone for 
about a month. 

Charles Hummel, of L. F. Otten Mfg. 
Co., Cincinnati, O., was in Chicago last 
week calling on the trade and visiting with 
old acquaintances. 

Roland Gsell, of New York, arrived in 
Chicago last week to spend a few days at 
their Chicago office visiting with Tom Ken- 
nedy, their representative. 

The Chicago Watch Repairing Co. has 
removed its office and shop from room 1306 
to 1307 Columbus Memorial building, where 
it has more spacious quarters. 

Harry Silverberg, manufacturers’ repre- 
sentative, accompanied by his wife, are 
leaving this week for New York to spend 
a month there -visiting his mother. 

Elmer Grandson, of the watch depart- 
ment of Despres, Bridges & Noel, left last 
week for his home in South Dakota and 
will be gone for a couple of weeks. 

Joseph Lew, diamond dealer, has just 
opened and fitted up an office in room 1112, 
Capitol building. Mr. Lew formerly was 
located on the 12th floor of this building. 

S. Kutner, dealer in precious stones, will 
return this week from Philadelphia and 
New York, where he went to attend the 
wedding of his niece and visit with old 
friends. 

J. Faermark, diamond 


setter and en- 


graver, has moved his business from the 
13th floor of the Columbus Memorial build- 
ing to room 1019, Capitol building, 159 N. 


State St., where he has a more desirable 
location. 

Otto Lieberman, of the Stein & [llbogen 
Co., returned recently from an extended trip 
over his territory and will remain in Chicago 
for a few weeks before starting out on the 
road again. 

Edward L. Sterm, of Jacques Kreisler & 
Co., of New York, spent a few days in 
Chicago last week visiting with Arthur S. 
Alter, their representative, on his way to 
the Pacific Coast. 

G. G. Sitka and M. L. Werner, both watch- 
makers to the trade, are now located in suite 
30, Krantz building, 130 N. State St. They 
formerly were located on the 10th floor of 
the Reliance building. 

Ii. D. Vognild, retail jeweler of 1564 Mil- 
waukee Ave., returned last week with his 
mother from California and a visit to all the 
western coast cities. He was gone for a 
little over four months. 

Schultz & Marks, repairers of leather 
goods, are now located in suite 520 Stewart 
building. They have considerable more 
space than that occupied by them in suite 
516 of the same building. 

C. P. Dungan, Chicago manager of the 
International Silver Co., and E. M. Shaw, 
of Factory E, left this week for the east to 
attend the annual convention of salesmen. 
They will return about July 5. 

Walter Scott, of Scott & Barger, accom- 
panied by Mrs. Scott, left last week to 
motor through the east to Maine and will 
return to Chicago in about a month by way 
of Washington and Philadelphia. 

Louis Silver, representing A. Eisen & Co., 
diamond cutters, Antwerp, recently removed 
his office from 703 Columbus building to 
room 1019, Capitol building, where he has 
secured a more desirable location. 

Louis H. Green, Chicago manager for the 
Charles E. Hancock Co., accompanied by 
Mrs. Green, spent several days in Milwaukee 
last week calling on the trade and celebrat- 
ing their 30th wedding anniversary. 

D. F. Gennett, diamond setter, is now 
located at 159 N. State St., where he has 
secured more convenient and desirable quar- 
ters. He formerly was located on the 13th 
floor of the Columbus Memorial building. 

John E. Baumrucker, of the Jones & 
Jaumrucker Co., left this week with his 
family and a party of friends to tour 
through the east, taking in all places of 
interest and returning to Chicago about the 
middle of July. 

John Koch, of the metal sales department 
of Goldsmith Bros. Smelting & Refining Co., 
returned this week with his bride from a 





short honeymoon trip. Mrs. Koch former) 
was Miss Harriet Miller, of Chicago, The 
couple were married on Saturday, June 14 

T. S. Biggs, of Terre Haute, Ind, a. 
companied by his son, Emerson Biggs, why 
has attained considerable success not alon 
in designing of jewelry but in several 
branches of art. The son will spend sever! 
months in Chicago studying at the Art Ip. 
stitute. 

The Zenith Watch Repair Co. is the nam 
of a new firm that has started in busines 
in suite 1519 Capitol building. L. A, Stem 
the principal member of the firm, is wel 
known to the trade and has been employed 
by one of the trade shops of this city for 
some time. 

Kirby Speyer, manager of the Seattle o- 
fice of Goldsmith Bros. Smelting & Refining 
Co.; Herbert L. Nussbaum, manager of the 
Toronto office, and Simon Goldsmith, vice: 
president of the firm and of the New York 
office, spent several days in Chicago last 
week attending a business conference. 

A. L. Fuller, Chicago manager, and the 
following representatives traveling out 0! 
the Chicago office of the Towle Co,, lei 
last week for Newburyport, Mass., to attend 
the annual sales conference of the firm 
A. K. MacMaster, O. F. Samuelson, F. | 
Spellman, C. A. Bartling, and Hary 
Hillman. 

S. C. Curtiss, one of the oldest watt: 
makers in the trade, located at 108 N. Stat 
St., is at present confined to his home @ 
Elgin, on account of illness. Just as sw 
as he is able to travel Mr. Curtiss wi 
accompany his daughter to California a 
will spend several months at her home tt 
cuperating. 

George Boergerhoff, well known to ti 
jewelry and optical trade in Chicago 
the middle west, has connected himself w 
the B. B. W. Mfg. Co., of New York. Mf 
Boergerhoff is in charge of their westt 
office, which is located in room 610, 17) 
Wabash Ave., and will represent them © 
Chicago and the middle west. Mr. Boers" 
hoff for several years was associated ¥" 
the Chicago Case Mfg. Co., of Chicago. 

Herbert Goldsmith, youngest son of M 
and Mrs. Moses Goldsmith, of the Gol 
smith Bros. Smelting and Refining Co, 
married to Miss Hortense Flatau at ™ 
Blackstone Hotel, at noon on Wednest 
June 18, and left at once for a months ™ 
to the Canadian Rockies. Upon their ret 
to Chicago they will make their home * 
the Southmoor Hotel. Mr. Goldsmith, . 
is a graduate of the Massachusetts Ins 
tute of Technology, is assistant supe 

























tate 





June 25, 1924. 


tendent of the Goldsmith plant at 58th and 
Throop Sts., and in charge of the smelting 
of precious metals. 

W. W. Beckwith, of Jos. Fahys Co., made 
, short trip last week to Cincinnati to call 
on the trade. 

J. Taylor Hartley, of the Norris, Alister- 
Rall Co., is spending a couple of weeks in 
northern Michigan fishing and resting. 

_A. Connor, Chicago manager of the 
Wadsworth Watch Case Co., is making a 
{0-day business trip through the middle 
west. 

Ralph Lewis, of S. C. Powell & Co., New 
York, spent the past week in Chicago call- 
ing on the trade on his way to the Pacific 


Coast. 

E. J. Fox, of Lindenberg & fox, Cincin- 
nati, spent several days in Chicago last 
week attending to business and visiting with 
friends. 

Wm. Schwab, Chicago manager for J. R. 
Wood & Son, is making a business trip to 
Denver and California and will be gone for 
about two weeks. 

Louis Gautherath, president of E. H. 
Pudrith Co., Detroit, was in Chicago last 
week for a few days calling on his many 
friends and looking over the market. 

N. F. Gordon, diamond setter, is now 
located in room 1312, Capitol building, where 
he has secured larger quarters than those 
occupied in room 1317 of the same building. 

Walter Hendrickson, of the Gamm 
Jewelry Co., Madison, Wis., accompanied 
by his wife, motored to Chicago last week 
and spent several days here looking over 
lines, 

A. S. Samuels, of Albert S. Samuels & 
(o, San Francisco, spent several. days in 
Chicago last week visiting Chicago golf 
links with friends on his way to New York 
and the east. 

Otto Stumpf, who for many years was 
connected with the Stumpf Jewelry Co., re- 
cently started in business for himself on 
the second floor of the Baltimore building, 
22 Quincy St. 

DeForest Dearborn, general engineer of 
service of the Waltham Watch & Clock Co., 
called at the Chicago office of this concern 
m his way to Cleveland after spending 
several weeks attending to business on the 
Western coast. 

L. M. Levy, of Holsman & Co., 123 W. 
Madison St., left recently for Atlantic City, 
where he will visit until after July 4. Upon 
his return H. Holsman, of this concern, 
will leave for Atlantic City with his family 
lor a few weeks’ rest. 

Konishi-Kotakudo Co., Inc., of New York, 
have opened a Chicago office in suite 603 
Mallers building, 5 S. Wabash Ave., where 
they will carry a complete stock of their 
merchandise. Mr. Howard Younger has 
een placed in charge of the office. 
oo poy of Harry wd McKay 
vid p ome to learn of his connection 

- Quayle & Co., of Providence, and 
nthe future will cover the east and as far 

Nest as Chicago and St. Louis. Mr. Mc- 

ay 1s well known to the trade here. 

Fe Martin & Co. is the name of a new 
cently me Jewelry and optical firm that re- 
> ge ny on the sixth floor of 123 W. 
besinese om Mr. Martin, owner of the 
pee Aagd connected with Morrison & 

" 1S city, for a number of years as 
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buyer and manager and is well known to 
the trade. 

R. Zinder recently withdrew his interests 
from the Victoria Watch Repair Co., and is 
now in business for himself again in room 
1312, 159 N. State St. Prior to his con- 
nection with the Victoria Watch Repair Co., 
Mr. Zinder was in business for himself in 
the Cable building. 

Harold E. Hayward, a watchmaker em- 
ployed by the Webb C. Ball Co., General 
Time Inspectors, has opened a retail jewelry 
store at 163 S. Oak Park Ave., Oak Park, 
Ill. Mr. Hayward has been connected with 
this concern for a number of years and 
will retain his position and office at 80 E. 
Jackson Blvd. 

Freudenheim Bros. & Levy, Inc., diamond 
importers, 170 Broadway, New York, an- 
nounced last week that Arthur J. Lewin will 
in the future represent them in the middle 
west, west and southwest. Mr. Lewin has 
an office at 29 E, Madison St., this city, from 
which place he will travel. He was for- 
merly with the Helbein-Stone Co., New 
York, and takes the place of the late H. W. 
Freudenheim. Mr, Lewin will carry only 
loose diamonds. 

Anthony Serina and Gaetano Vitello, do- 
ing business as Serina & Vitello, recently 
purchased the stock and fixtures of Peter 
DaValle, 1156 W. Grand Ave. Mr. Serina 
is a watchmaker by trade and has been em- 
ployed by the watch repair department of 
Mandel Bros., this city, for the past four 
years and prior to that time was connected 
with a retail store of Chicage. Mr. Vitello 
arrived from Greece in May of this year and 
has had ro business experience in America. 

Among the visitors in Chicago last week 
looking over lines and visiting with friends 
are as follows: G. J. Jessen, Rensselaer, 
Ind.; H. ©. Karkberg, Tama; Ia.; N. L. 
Larsen, LaJunta, Colo.; Charles Fantle, of 
Fantle Bros. Danfort Co., Sioux Falls, Ia.; 
Louis Shepard and Thomas Googity, of the 
Thomas Smith Jewelry Co., Pontiac, IIl.; 
Erick Anderson, Burlington, Ia.; Walter 
Hendrickson, Gamm Jewelry Co., Madison, 
Wis.; E. J. Fox, of Lindenberg & Fox, 
Cincinnati, O. 











city recently calling on the trade. 


F. R. Parks, 
in to see the wholesalers June 17. 

Frank P. Chalfant has been added recently 
to the office force of the H. F. Shomo Co. 

P. Shulla, who was in the jewelry busi- 
ness two years ago, has opened a store at 
115 E.. Sth Set. 

Mr. and Mrs. J. M. Norris, of Kansas 
City, Kans., and two children, Jay and Mary, 
returned from Alva, Okla., June 16. 

Chas. D. Hunt, of Twin Falls, Ida., spent 
two days in Kansas City en route to Chicago 
to attend the graduation of his son from 
the University of Chicago. 

Ross D. Rainsburg, in charge of the 
jewelry department of the C. A. Kiger Co., 
met E. A. Kiger, who landed in New York 
on the Leziathan on June 19, where the two 
finished up work on the firm’s 1924 catalogue 
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Leavenworth, Kans., was - 


105 


and spent some time among the eastern fac- 
tories in Providence and the Attleboros. 

R. E. Weaver, a jeweler at 12th and 
Troost Sts., has recently purchased a new 
home at 4835 Harrison St. Mr. Weaver 
moved with his family into the new resi- 
dence June 16. 

Sam Pearce, jeweler and optometrist at 
716 Minnesota Ave., Kansas City, Kans., 
returned recently from a trip to Milwaukee, 
Wis., where he attended the Northern Bap- 
tist Convention. 


Mr. and Mrs. C. M. Bailey, of Dallas, 
Tex., spent several days recently in Kansas 
City, Kans., where they were the guests of 
Mr. and Mrs. Ed Engel. Mr. and Mrs. 
Bailey were en route to Mt. Vernon, Ia., 
where they will visit their daughter. Mr. 
Bailey is the senior member of the firm of 
C. M. Bailey & Son, Dallas, Tex. 

A great many jewelers who are mem- 
bers of the Shrine paid a visit to Kansas 
City during the national convention in June. 
Many played instruments in their local 
Shrine bands, amongst whom were Mr. 
Kushner, from Lake Charles; G. E. Tufford, 
of Tucson, Ariz.; Ote Morgan, of Salina, 
Kans.; Norman Terry, of El Dorado, Ark. 

Charles P. Woodbury, president of the 
Retail Jewelers’ Association of Missouri, 
has appointed the executive committee for 
the State convention to be held Aug. 25. 
They are as follows: W. E. Pennell, Tren- 
ton; F. W. Pilcher, Mexico; C. E. Tieman, 
California; E. P. Burman, Springfield; Clar- 
ence H. King, St. Louis; J. H. Mace, 
Kansas City; George Porth, Jefferson City, 
and C. G. Brown, West Plains. 


Among the visitors to Kansas City during 
Shrine week were the following jewelers: 
Norman Terry, El Dorado, Ark.; L. D. Le 
Roy, Washington, Kans.; W. A. Perry, 
Okmulgee, Okla.; Mr. Denhoff, Clovis, N. 
Mex.; Harold Geiger, Sabetha, Kans.; O. 
G. Tullis, Santa Monica, Cal.; W. C. 
Youngblood, Shreveport, La.; L. H. Roper, 
Greenfield, Mo.; E. W. Davis, Fillmore, 
Mo.; Jay M. Walker, Axtell, Kans.; Geo. 
W. Ayer, Columbus Junction, Ia.; O. B. 
Stapleton, Butler, Mo.; L. E. Hutchens, 
Fall City, Nebr.; H. E. Humphreys, Grand- 
field, Okla.; Geo. Stairs, Wichita, Kans. ; 
Ote Morgan, Salina, Kans.; Fenton B. 
Fleming, Lincoln, Nebr.; L. R. Brehm, Bis- 
bee, Ariz.; M. Harbaum, Wellsville, Mo.; 
Roy Fox, Macon, Mo.; G. E. Tufford, Tuc- 
son, Ariz.; E. Park Sellard, Gallup, N. 
Mex.; Henry Harmon, Custer City, Okla. ; 
A. Kushner, Lake Charles, La.; C. R. Mor- 
rison, Hays, Kans.; W. H. Reeves, Onawa 
City, Ia.; Clyde Morris, Tipton, Okla.; M. 
Ervin, Tulia, Tex.; Chas. R. Braden, Ells- 
more, Kans.; Chas. D. Hunt, Twin Falls, 
Ida. 








Canada Notes 


Alexander McMillan, jeweler, of Ottawa, 
is opening a branch store. 

A. & R. Lemieux, opticians, of Montreal, 
have dissolved partnership. 

M. jf. Dilger, jeweler, of Winnipeg, has 
discontinued his branch store on Portage 
Ave, 

A. F. Huet, jeweler; H. G. Turcot, 
jeweler; and J. Lecavalier, optician, are 
registered at Montreal. 











Otto H. Horn, of Oshkosh, Wis., has been 


clected to succeed John P. Hess, widely 
known retail jeweler of Fond du Lac, Wis., 
on the board of directors of the De Luxe 
kug Co., of Portage, Wis. 

Rearrangement of the office quarters of 
the O. H. Bingenheimer Milwaukee 
jewelry jobbers, have been completed, and 
the office now presents an atmosphere of 
modern efficiency. New fixtures have been 
installed in the display room, and new fa- 
cilities have been added throughout. 

John R. Montgomery, president of the Re- 
liance Silver Co. of Milwaukee, has returned 
from an extended sales trip through the 
Michigan territory of the company. Mr. 
Montgomery reports a successful trip, and 
believes that business conditions in that State 
will rally nicely before the end of the year. 

M. Schneider, of Schneider Bros., retail 
jewelers at Burlington, Wis., suffered a frac- 
tured knee when he slipped and fell on the 
banks of the Fox River while on a trout 
fishing expedition. Although confined to his 
bed for a week, Mr. Schneider is now able 
to move about, according to word received 
by his many friends among the wholesale 
jewelers of Milwaukee. 

Rk. W. Amidon, member of the well-known 
Amidon family of jewelers, has completed 
his first trip through the Iowa and Minnesota 
territory as sales representative for the 
Kuesel Bros. Co. of Milwaukee. Though 
new with the Milwaukee jobbing house, Mr. 
Kuesel has had wide experience in the jewel- 
ry selling business, and has many friends in 
the territory now allotted to him. 

Among the Wisconsin retail jewelers who 
visited at the Milwaukee jewelry jobbing 
and manufacturing establishments during the 
past week were: Estberg & Sons, Wau- 
kesha, Wis.; B. Panik, Cudahy; Schneider 
Bros., Burlington; Nels Anshus, Menomonie ; 
FE. L. Fischer, Reeseville; B. B. Conrad, 
Jamesville, Ernest Haack, Juneau; E. Star- 
key, Waterford, and Amidon Bros., Hart- 
ford. 

QO. L. Glahn, manager of the National 
Jewelers Supply Co., Milwaukee, is making 
final preparations for a prolonged sales trip 
through the State of Wisconsin. Mr. Glahn 
has been very successful in promoting the 
sales of the company during the past months, 
and has been able to report substantial gains 
month by month over last year to the stock- 
holders and directors of his company, which 
is owned largely by retail jewelers. 

Henry Derus, traveling sales representative 
of the O. H. Bingenheimer Co., wholesale 
jews"ers of Milwaukee and widely known 
through the Wisconsin territory, was mar- 
ried on June 24 to Miss Erma Weiland, pop- 
ular Milwaukee girl. Mr. and Mrs. Derus 
left on an eastern honeymoon immediately 
after the ceremony. After two weeks they 
will return to Milwaukee, where they will 
establish a home, and Mr. Derus will again 
resume his duties on the road. 

Milwaukee jewelers on June 18 played 
their part in the radio broadcasting program 
of the National Jewelers’ Publicity Cam- 
paign, by broadcasting announcements of 
the national contest from the Marquctte 


University station at Milwaukee. A, C. 


Co., 
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Hentschel, president of the Milwaukee Dis- 
trict Jewelers’ Club, and Henry Rank, pub- 
licity chairman of the club, had charge of 
the event, which was significant in that it 
was the first time the Milwaukee jewelers 
had ever availed themselves of the possi- 
bilities offered by the radio. 

Adolph Possin, vice-president and secre- 
tary of the Boszhardt-Possin Co., wholesale 
jewelers of Milwaukee, has returned from the 
east with Mrs. Possin. The couple attended 
the annual convention of the National Whole- 
sale Jewelers’ Association at Providence, R. I., 
and also made stop-overs at New York city, 
Washington, D. C., Pittsburgh, and other 
centers, where the well-known Milwaukee 
jobber surveyed conditions. Mr. Possin was 
highly elated at the evidences of an era of 
greater co-operation manifested at the con- 
vention, and has started broadcasting the 
spirit of co-operation between manufacturers, 
jobbers and retailers among the Wisconsin 
jewelry world. 

C. W. Olney, well-known West Allis, 
Wis., jeweler, and a trap-shooter of inter- 
national fame, will defend his title as ama- 
teur champion of Wisconsin at the coming 
annual Wisconsin trap-shooting event, to be 
held at Lake Park, Milwaukee, under the 
auspices of the Milwaukee Gun Club. The 
jeweler is expected to have an easy time 
holding his own, due to the remarkable rec- 
ords he has recently been achieving. At one 
recent local tournament, he broke 200 
straight. State championship tournaments 
are only casual events in Mr. Olney’s life, 
however. His best work is put forth at in- 
ternational meets, in which he always comes 
out among the most sensational winners. 

John Armbruster, well-known retail jewel- 
er of Cedarburg, Wis., was a prominent fig- 
ure at the firemen’s tournament staged at 
North Milwaukee, Wis., last week, with rep- 
resentatives from the fire departments of 
neighboring places competing for honors in 
the various events, which were chiefly of an 
athletic nature. Mr. Armbruster is mayor 
of Cedarburg, and a leading factor in main- 
taining the Cedarburg fire department up to 
its high standard of efficiency. George Arm- 
bruster, son of the above, and also a jeweler, 
being employed in his father’s store, is a 
prominent member of the Cedarburg volun- 
teer department, and will attend the annual 
State tournament to be staged at Reedsburg, 
Wis., in the near future. 

H. S. Lewis, treasurer and buyer for 
David Goldman, Inc., retail jewelers of Mil- 
waukee, is winning recognition as one of the 
best golfers in Milwaukee. During a recent 
friendly match with “Billy” Sixty, widely 
known sporting writer on golf subjects and 
recognized as one of the best players in the 
central west, T. A. Schroeder, advertising 


manager, and William Werth, store man- 
ager of the Goldman establishment, Mr. 
Lewis broke the course record. He ex- 


pects to compete in the Detroit jewelers’ 


golf tournament this Summer, and_ his 
friends feel confident that he has every 
chance of winning the top place. Mr. Lewis 


was formerly affiliated with the Square Deal 
Miller jewelry store at Detroit, in the ca- 
pacity of buyer. 

The lesson that jewelers are the only re- 
liable authorities on watch problems was 
again brought home to residents of Beloit. 
Wis., and vicinity, at the cost of gasoline 
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dispensers of the city. A pair of “grafters 
approached two filling stations and told so. 
ries of their cars which were “stalled down 
the road with a load of booze” and were iy 
need of minor repairs. With this interesting 
background to work on, they negotiated loan; 
for $15 from the attendants to cover the re- 
pair bill, leaving “21-jeweled” watches 4 
security. Subsequent investigation proved 
that the watches were of decidedly inferior 
make, and that the $15 loans were practically 
complete losses to the loaners. Police a 
Evansville, Wis., arrested the pair, and one 
of them was convicted and fined $50 on, 
charge of obtaining money under false pre. 
tenses. 

Henry Rank, of Rank & Motteram, and 
Louis Bunde, Jr., of Bunde & Upmeyer, are 
the representatives of the retail jewelers op 
the committee of leading retail merchants 
of the city, which is seeking to have the 
various stores of the city closed on Satur. 
day afternoons, during the months of Jul 
and August. In accordance with their usta! 
custom the above two firms, together with 
the Alsted-Kasten Co., the Louis Esser Co, 
and the Bott-Jones establishment, have al- 
ready agreed to close their stores at 12:%) 
Saturday noons during the two hot months, 
and there is a growing tendency among other 
retail jewelers in the city to follow the 
leadership of these outstanding firms, in clos- 
ing all stores on Saturday afternoon during 
July and August. The committee of retail- 
ers on which Mr. Rank and Mr. Bunde are 
important factors is considering closing 
all stores on both July 4 and 5, in order 
to make a week-end vacation for the en- 
ployes. 
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John Fink, of Fort Smith, Ark., passed 
through St. Louis last week en route | 
New York, where he will be engaged in« 
new enterprise. However, he will still 
connected with the John Fink Jewelry C 
of Fort Smith. 

Jackson J. Hagen, of the Jno. Bolland 
Jewelry Co., is in Denver attending th 
national convention of the Kiwanis Clu) 
Clarence Henry, of the same company, 
cently returned from Kansas City, where li 
attended the Shrine convention. , 

The office force of the Gutfreund-Arnol 
Jewelry Mfg. Co. has been enlarged ! 
handle the increased diamond _ business 
Joseph I. Gutfreund, president of the cot 
cern, returned from a_ week-end trip ! 
Chicago. S. J. Arnold, vice-president of 
Gutfreund-Arnold Jewelry Mfg. Co., has t¢ 
covered his stolen automobile. The car W# 
found in Chicago by the police. 

Roland Ungermann, formerly city sale 
man for the St. Louis Jewelry, Clock § 
Silver Co., is now with the Register Ma 
chine Co. He is succeeded by F. T. Ha 
semer, formerly with the Wolcott Mig. C 
F. L. Steiner, vice-president and treasur 
of the concern, accompanied by his som, de 
parted June 19 for a two weeks’ vacatior 
trip to St. Paul and the Northern Lakes 
The following were visitors at the headqu” 
ters of the house during the past wee 
W. L. Hoeman, Kirkwood, Mo.; W. * 
Price, Mt. Vernon, III. 
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H. Matteson, of the Matteson Jewelry Co., 
Aberdeen, Wash., is in Seattle on a com- 
bined pleasure and business trip, 

W. P. Dolson, of the sales department of 
the S. A. Perkins & Co. fitm, was married 
on June 14 to Miss Ruth Benjamin, of 
Everett, Wash. 

E. M. Brindle, Snoqualmie, Wash., has 
joined the newly organized band in that 
‘own and is holding the important position 
of drum major. 

4. O. Jenson, jeweler, employed at the 
diamond importing shop of Simon Golub, has 
hought out that firm and took charge of the 
ofice this week. 

Thomas Wythe, formerly employed by the 
LW. Suter jewelry store, has taken a 
position as salesman with the store of S. 
Friedlander & Son. 

Weisfield & Goldberg have added a new 
watchmaker to their department at the Pike 
St, store, making six in all. Henry Auer- 
bach is the new workman, 

John Bamberger is opening a store at 4229 
University Way. Mr, Bamberger was for- 
merly with the Waltham Watch Co., being 
employed by that firm for 20 years, 

The elaborate circular shaped diamond 
show room in the remodeled Friedlander 
store has been completed and is in use. Sil- 
ver show cases are now being installed. 

J. H. Sinclair is conducting an auction 
sale for Robert Fechtner & Son, of Chehalis, 
Wash, The son is taking over the store for 
his father, who is a pioneer jeweler of that 
tity, and the stock is being reduced in prepa- 
ration for the transfer, 

William Phillips, of Los Angeles, repre- 
senting L, Heller & Son, of New York, is 
in Seattle on the last lap of a trip that has 
taken him throughout the country, from Los 
Angeles to New York and return by 
northern and southern routes. 

Two thousand dollars in cash, a gold 
watch and a diamond ring valued at $80 
were taken from the store of T. Kawaguchi, 
‘2 King St. last Sunday. The burglars 
pried open a screen and inner door to gain 
titrance, Mr. Kawaguchi told the police. 

Joseph T. Brennan, representing Buss- 
Linthicum-Thorson, Inc., watch wholesalers 
ot New York and Chicago, is in the city 
and reports good business along the route. 
jay Merril, of San Francisco, is in the city 
in the interests of T. G. Frothingham & Co., 
of Attleboro, Mass. 

A display in the Pike St. windows of 
the Weisfield & Goldberg store is attracting 
attention from multitudes of shoppers. The 
tisplay is centered around a jar in which 
‘WO oysters are preserved in alcohol, One 
ot the oysters shows a natural pearl in the 
shell and the other is an example of the 
cultured variety of the jewel. 

Carl Domes, of the Seattle office of A. I. 

all & Son, San Francisco wholesalers, has 
hen in the Virginia Mason hospital here for 

a short period of time. He returned to his 
rey this week and will take a complete 
est before returning to his work as sales- 
man for that office which is in charge of 
*orge H. Davis, assisted by Mrs. Davis. 
The Hankins Jewelry Co, is manufactur- 

$4 trophy to be presented to the best bat- 
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tery in the 146th Field Artillery by Major 
Clift Andrus, F, A., U. S. A., the instructor 
in that branch during the annual encamp- 
ment this month, The trophy is in the form 
of a French Seventy-five shell for a three 
and two-tenth millimeter gun and will be 
mounted on a base of considerable size which 
will bear the inscription. 

Weisfield & Goldberg’s apprehended the 
second bad check artist to be encountered 
this year at their Pike St. store last week. 
The man is about 55 years old, weighing 
180 pounds and is approximately five feet 
four inches in height. He has gray hair 
and a rough appearance with very powerful 
arms and shoulders. He poses as a lumber 
jack and his program is to open accounts in 
various credit stores, making a small pay- 
ment on a valuable article and taking it with 
him, He then returns a week later and gives 
a check for $10 making a $3 payment and 
retaining the change. His checks proved to 
be of the “no account” type at the bank on 
which they were issued. Leo Weisfield, who 
holds a deputy sheriff’s commission, appre- 
hended the man. He succeeded in opening 
accounts here with Burnett Bros., Grinstein’s 
and the Pacific Outfitting Co., before being 
stopped. He is at present in the custody of 
the city police, 











Paul Weiss, Denver optician, has gone to 
Toronto, Can., to attend the convention of 
the Rotary Clubs. He expects to be gone 
several weeks. 

J. M. Hamilton, of the W. W. Hamilton 
Jewelry Co., is now associated with his 
father in the wholesale jewelry business 
in the Foster building, 

Among the jeweler members of the Ki- 
wanis Club who are attending the annual 
convention of the organization in Denver is 
S. E. Needham, Logan, Utah, 

K. C. Cosley, a Foster building whole- 
saler, and head of the Cosley Jewelry Co., 
has returned from the Shriners convention 
at Kansas City, and from a visit with rela- 
tives in Kansas, 

Arthur Jacobson, of the Arthur Jacobson 
Co., was a member of the committee which 
welcomed Kiwanians to Denver for the an- 
nual convention held here June 15 to 19. 
Mr. Jacobson is the only Denver jeweler 
member of the Denver Kiwanis Club. 

Hyman Holstein, formerly of Mitchell, 
Copp, Ltd., jewelers of Winnipeg, Can., who 
came to Denver recently for his health, has 
improved so rapidly that he has gone to 
work. He has accepted employment with 
David Cohn, proprietor of the Denver 
Jewelry Co., 527 16th St. 

Edward L. Lehman, of the Edward Leh- 
man Jewelry Co., Foster building, and W. 
W. Hamilton, of the W. W. Hamilton Co., 
also a wholesaler in the Foster building, 
have returned from Providence, R. I., where 
they attended the convention of the National 
Wholesale Jewelers’ Association, 

O. H. Jacobson, Sterling, Colo., jeweler, 
and Mrs. Jacobson, spent a vacation with 
Mr. Jacobson’s brother, Arthur Jacobson, 
and were house guests at the latter’s home, 
716 Clayton St., during their stay here. O. 
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H. Jacobson says no trace has been found 
of the thieves who recently attempted to 
break into his store. 

Michael Levy, of New York City, and Joe 
Optican, one of the members of his organiza- 
tion, were visitors in Denver during the past 
week. Mr. Levy was on his honeymoon. 
During his stay he attended the annual pic- 
nic of the Syman Bros. Jewelry Co, em- 
ployes in Dear Creek canon. There were 
25 in the party including Mr. Levy and Mr. 
Optican. 

James Redmond, formerly New England 
representative of the Ostby & Barton Co., 
and at one time a member of the firm of 
Theodore W. Foster & Bro., Co., Provi- 
dence, R. I., will make his home in Denver 
in the future. He has just returned here 
after an extended visit at Miami, Fla., and 
has taken a house at 9th Ave. and Corona 
St. His son is the author of the world 
famous slogan of the paint industry, “Save 
the surface and you save all.” Mr, Redmond 
is an ardent reader of THE JEWELERS’ CiR- 
CULAR, which, he says, he has read with 
interest for years. 


The Bohn-Allen Jewelry Co. reports that 
business during May was the best done by 
the firm in that month in the past five years. 
June also is reported to be showing up ex- 
ceptionally well and is slightly ahead of the 
business done for the same period of June, 
1923. Frank P. Allen, head of the concern, 
who has been ill at his home for the past 
nine months, is reported to be making rapid 
progress towards recovery, but it is not be- 
lieved he will be able to again attend to 
business for at least two months. Mr. 
Allen, one of the pioneer jewelers of the 
city, is bordering on the 70-year mark. 

A. Heitler, of the J. C. Bloom Jewelry 
Co., is seriously ill at his home following a 
general breakdown in health. Mr. Heitler 
was compelled to take to his bed two weeks 
ago and has been under the care of his 
physician and nurse since that time. He is 
widely known among local jewelers, being 
one of the pioneers of the trade in this city. 
Because of his illness Mr. Bloom was. com- 
pelled to abandon a trip to Kansas City to 
attend the annual convention of the American 
Optometrical Association, held there June 9 
to 13. Mr. Bloom was a delegate to the 
meeting. Other optometrists who went 
from Denver were O. H. Dorr, E. A. Ins- 
keep, W. E. Carlson and J, H. Bush. 

The headless skeleton found between a 
crevice in the rocks near the mouth of 
Golden Gate canon, northwest of Golden, 
Colo., is not that of William B. Head, em- 
ploye of the K. C. Cosley Jewelry Co., 
who disappeared July 4, 1923, while on a 
picnic and excursion to St. Mary’s Glacier, 
near Idaho Springs, Colo. This was 
definitely determined when E. L. Ashby, 
another employe of the Cosley Jewelry Co., 
went to Golden at the request of Sheriff 
Gerry Kerr, of Jefferson County, to look 
at the remains. Mr. Ashby declared that, in 
his opinion, the skeleton was not that of 
Head, who wore high boots. No boots 
were found in the vicinity, and Sheriff Kerr 
has come to the conclusion that the skeleton 
is that of another victim of a mountain 
tragedy, who probably was shot to death. 
This opinion was based on the fact that par- 
ticles of the skull, pierced by bullets, were 
found nearby. 












W. S. Fulton is making a short business 
trip to the south. 

Morris C. Mayer, of Mayer & Weinshenk, 
has left on his southern trip. 

A. Kazman, diamond dealer of New York 
city, is spending some time in San Francisco. 

J. W. King is in southern California on 
business and Mrs. King is with him, com- 
bining business with visiting friends and 
relatives. 

J. J. Sommer, of J. J. Sommer & Co., 
North Attleboro, Mass., is calling on the San 
Francisco trade and so is Fred Kline, of 
Juergens & Andersen, Chicago. 

“Jack” Monasch, with S. H. Friend, is 
doing his northwestern trip, accompanied by 
his wife. They will make brief recreation 
trips both to Glacier Park and to Yellow- 
stone Park. 

Emanuel Levy, of Levy & Cresalia, is back, 
after a motor trip through parts of the 
Sacramento Valley, driving his new car, and 
calling at Stockton, Sacramento and way 
points. 

C. C. Gross, representing the Traub Mfg. 
Co., Detroit, Mich., and Kohn & Co., New- 
ark, was last heard from in Omaha, Nebr., 
on his way back to the Coast, after visiting 
the eastern factories. He is expected soon 
at his office here. 

A. W. Huggins, president of A. I. Hall & 
Son, is spending a few days visiting the trade 
from San Rafael to Santa Rose. Miss 
frown, editor of Ye Hall Herald, who 
usually goes far afield for her vacation, has 
returned from this year’s outing, which she 
took at Selma, in the San Joaquin Valley. 

Burr W. Freer, president of the Burr W. 
Freer Co., is back from Honolulu (T. H.) 
after a very successful trip. Vacation season 
is beginning with this firm, the first to take 
their annual outing being W. I. Marshall, 
is in the Santa Cruz Mountains, and the 
cashier, C. C. Hoey, who is also in the 
country, 

Retail jewelers visiting the local trade this 
week include: Allard Heitkemper, of the 
Frank Heitkemper Co., Portland, Ore.; 
Ernest Mueller; Eureka, Cal.; Lou L. Trum- 
bly, Santa Cruz, Cal.; Thomas White, of 
Vallejo; Carl Noack, of Sacramento; Ray- 
mond Haas and Miss Olive Cloudsley, of 
Charles Haas & Sons, Stockton, Cal. 

Theodore (“Ted”) Huggins is _ being 
warmly greeted by his friends as the new 
San Francisco manager for J. R. Wood & 
Sons, large New York jewelers, with head- 
quarters in the Hearst building, San Fran- 
cisco. Mr. Huggins has been identified with 
the jewelry trade here for years past and 
has an unusually large circle of friends in 
the business. 

The quarterly convention of the Western 
Material Dealers will be held in this city 
on July 18 and 19. Material jobbers from 
Los Angeles, Portland and Seattle will 
atcend. Bert Nordman, chairman of the 
Western Material Dealers’ San Francisco 
branch, has just returned from an eastern 
trip. In addition to visiting the factories, 
Mr. Nordman, while paying these visits, 


transacted considerable association business. 
While San Francisco members of the 
jewelry trade are enjoying outings away 
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from home, some of the southern members 
of the trade have come here to enjoy the 
usual cool Summer of the Bay region. 
Among these southern visitors are M. D. 
Fellows, of Wright, Campbell & Ginder, 
Los Angeles; Miss Schiller, of Leo Schiller, 
San Diego; P. A. Hansen, of Ericksen & 
Co., Fresno, who motored here with his 
family, on vacation, and Charles Reiss, of 
Frank A. Smith & Co., Los Angeles. Frank 
A. Smith is passing his vacation in Santa 
Cruz. 








Portland, Ore. 


Jacob Keller will move to 267 Washing- 
ton St. in the near future. 

The Diamond Shop, on Washington St. 
just above 6th St., is putting in a very 
handsome new plate glass front. 

C. W. Young recently purchased a 
jewelry store at E, 28th and Burnside Sts., 
but found it a poor location for business and 
sold out. He is now working for Staples, 
the down-town jeweler, 

The ‘yokel,’ proved by comparison of 
finger prints, to have been the thief who held 
up the jewelry store of Frederick L. Miller, 
355 Washington St., about a month ago, has 
been caught in New York city, according to 
advices received by the local Pinkerton 
agency. When captured, he had in _ his 
possession a watch taken from the stock of 
the Miller store. 

Rose Festival visitors to Portland from 
the jewelry profession included V. V. Gould 
and wife, Newberg (Mr. Gould plays in the 
Berrian band, from that city); O. L. Skeie 
and wife, Eugene, who drove down to Port- 
land; J. H. Shaner, Astoria; J. L. Anderson, 
Hillsboro; Wm. C. Retzer, Dallas, Ore.; 
J. R. Blackaby and wife,-Ontario. The 
Blackabys drove down from their home town, 
where Mr. Blackaby not only has a pros- 
perous jewelry store, but is president of 
the Bank of Ontario, 

A very attractive store opened just in time 
for the Rose Festival is that of Heitkemper 
& Myers, at 124 N. 5th St., across from one 
of Portland’s biggest stores, For several 
days the window was filled with exquisite 
roses, in honor of the occasion. The space 
used is small, but when the stock all arrives, 
it will be one of the charming specialty 
shops of the section. For 12 years Heit- 
kemper & Myers have been located on the 
second floor of the Swetland building, doing 
manufacturing and wholesale selling. But 
their quarters were leased recently for 
offices, so the firm moved up to the fifth 
floor. It seemed a strategic time to open up 
a retail branch, and locate the sales room 
on the ground floor. Hence the new depar- 
ture. Charles E. Heitkemper, of this con- 
cern, has sold out all interest in the firm 
of Frank H. Heitkemper, Inc., and _ this 
business is entirely independent of other 
stores in Portland. A general line of 
quality jewelry goods will be carried, and 
a specialty made of diamond mountings in 
the modern mode. 











Pacific Coast Notes 


G. W. Berry, jeweler of Colton, Cal., has 
moved his stock of jewelry and his equip- 
ment to his new store at 163 E. J St. The 
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new location is an improvement in every re 
spect on the one which he formerly o¢. 
cupied. 

FE. Bernard, who recently sold his jewelry 
store at Los Gatos, is now with Danie 
Levin, San Jose. 

S. F. Hollander, Eureka, Cal., and his 
wife, have sold a one-tenth interest in the 
jewelry business and lease of their store at 
402 F St., Eureka, to Fred J. Kasbohm, 
Hollander is an old-time jeweler well known 
to the trade. 

Workmen have begun a number of im- 
provements, with an eye to making Herbert 
Rappe’s new jewelry store, 323 Main St, 
Watsonville, one of the finest in that section 
of California. The new store will be oc- 
cupied by Mr. Rappe about Aug. 1. In the 
meantime, a sale is being conducted at his 
present location, 317 Main St. 

Samuel W. Lindsay, 2237 Atherton St, 
Berkeley, Cal., died some days ago, aged 73 
years. Mr. Lindsay was in the jewelry busi- 
ness in Omaha, Nebr., for almost 30 years, 
Retiring 12 years ago, he went to southern 
California, but more recently he has 
made his home in Berkeley. He is sur- 
vived by his widow and one son, Curtis M, 
Lindsay. 











Word has been received in Indianapolis 


that J. H. Vandeveer has sold his store in 
Robinson, Ill. Mr. Vandeveer will continue 
to operate his store in Bedford, Ind. 

John Dale, Morgantown, I'nd., called on 
Indianapolis wholesalers while on a visit to 
the city. Agee Wilson, a jeweler of Craw- 
fordsville, Ind., also was in the city for a 
short stay and visited members of the trade 
while here. 

C. H. Gray, son of Asher Gray, a member 
of the hrm of Gray, Gribben & Gray G, 
Indianapolis jewelers, won high mention in 
the Olympic tryouts held in the east recent- 
ly. Young Gray is a student at Butler 
College in Indianapolis, 

A number of manufacturers’ representa- 
tives have heen in the city during the last 
week, Included in the number are: Howard 
Rowbotham, Chicago; John Davis, of the 
International Jewelry Co., and A. W. Jurden, 
of the Oneida Community, Ltd. Mr. Jur- 
den’s home is in Cincinnati 

Frederick Fromm, manager of the Bald- 
win-Miller Co., has received a letter from 
J. H. Benton, a member of the firm 0! 
Heller & Benton, Indiana jewelers, who 1s 
on the Pacific Coast near Los Angeles. Mr. 
Benton reports that he is having an enjoy- 
abie time, with weather conditions ideal. 

With books for the fiscal year closed, 
Harry Sebel, of the Sebel Co., Inc., reports 
a gain business of about 20 per cent. ovef 
the previous 12 months. Mr. Sebel has 
returned from a trip through the western 
part of the State, and reports an unusually 
encouraging outlook. Mr, Sebel has af 
pointed a new house salesman, William J. 
sinder, Jr. Mr. Binder has been identified 
in local jewelry circles for some time. 
William A. Bock, a road representative of 
the company is in Missouri, after having 
covered Illinois, 
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Abraham Schwartz has opened a new 
sore at 564 S. Main St. 

Frank Jeddis, son of Alphonse Jeddis, 
Can Francisco, has been spending a short 
time in Los Angeles, 

Berkowitz & Bernstein is the name of a 
new firm which has just started in business 
at 67 S. Figueroa St. 

Almon G. Stone, 706a W. 3rd St., has 
heen compelled to close his store for several 
days on account of illness. 

G. F. Davidson, of the G. D, Davidson 
(o,, has just started on a business trip to 
Pocatello, Idaho, to be gone two weeks. 

Frank De Long, secretary and treasurer 
of Feagans & Co., has gone back to his old 
home in Joliet, Ill., for a visit with friends. 

Arthur L. Sinclair, of the James A. Apffel 
Co, is in Honolulu in the interests of that 
company. He is giving his entire time to 
the company’s business, 

The officials of the Universal Horological 
Association have decided, on account of the 
approaching vacation season, not to have 
another meeting until August. 

Mr. and Mrs, Geo. A. Brock and Geo. C. 
Brock, their son, have arrived home from 
their trip to British Columbia. They report 
having had a delightful journey. 

M. Nielsen, secretary of the T. J. Bruner 
(o,, has gone on a trip to his old home in 
lowa, where he still owns several farms. 
He expects to be gone about two weeks. 

Jack Schwartz, of Schwartz & Kilkenny, 
has gone north to call on the trade at Sacra- 
mento, Stockton and other towns in the cen- 
tral section of the State. The firm reports 
a satisfactory business. 

Lieut. F. J. Leib, official watchmaker for 
the United States Fleet, is still confined to 
his ship, the U. S. S. Prometheus, where he 
has been kept by illness for about five weeks. 
He is slowly recovering. 

L, E. Setterberg, formerly of Fairmount, 
Minn, has opened a new store at Norwalk, 
about 15 miles southerly from Los Angeles. 
E. W. Shaddon, representing the T. J. 
Bruner Co., sold him his stock. 

E. W. Reynolds, president and manager 
of the E, W. Reynolds Co., has gone, accom- 
panied by his wife, for a trip north, intend- 
mg to stay for a short time at Shasta 
Springs, a popular resort 235 miles north of 
Sacramento, 

James A, Codori has just closed a success- 
ful auction sale for Susie Witman, Anaheim, 
and is now conducting sales for A. J. Dut- 
ton, Anaheim, and F. M. Bryan, Alhambra. 
He is being assisted by Mr. Brady, well 

own auctioneer, 

Carl Gross, Gerson Meyer and Roy Smith, 
as well as Guy Lauterbaugh, one of the 
Proprietors, are all out on the road in the 
merests of the Armer & Brown Co. They 
ae doing well, and the store is getting good 
Metronage from local customers. 

Jewelry appraised at approximately $15,000 
*as sold at auction here a few days ago by 
m4 Collector of Customs for $3,600 to Mrs. 
ay Chilberg. The jewelry was part 
_ 98 stock of miscellaneous merchan- 
i = to satisfy the government’s claims 

uty assessments. 
The California Collateral Loan Associa- 
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tion, operated by the Sandack Bros., re- 
ceived its license to do business several days 
ago and had a formal opening Wednesday, 
June 12. The rooms occupied were filled 
with an abundance of floral gifts from 
friends. Tea was served for the lady 
visitors. Business has started off well for 
the new concern. 

H. Victor Wright and Wallace Ginder, 
of Wright, Campbell & Ginder, started for 
New York Saturday, June 14. Mr. Wright 
was to attend the convention of the National 
Association of Retail Credit Men and Mr. 
Ginder to visit the eastern markets, after 
which he will return by way of the southern 
route and stop for a short time to call on a 
friend occupying a ranch near San Antonio, 
Tet 

C. B. Brown, Omaha, one of the large 
jewelers of the middle west, has been spend- 
ing a short time here. While here he has 
been entertained by T. J. Bruner. Fred 
Brodegaard, of Brodegaard Bros. Jewelry 
Co., is another prominent jeweler of Omaha 
whom Mr. Bruner has been entertaining. 
While in the west Mr. Brodegaard stopped 
in Arizona to look after some mining in- 
terests he has there. 

W. F. Suppe, head of the repair depart- 
ment of Montgomery Bros., started Satur- 
day, June 14, on a long vacation trip by 
motor car. He planned to go as far as Van- 
couver, B. C., by the Coast route and 
through the big redwood groves of Humbolt 
county, and to return by the interior route. 
He will be gone a month or more. He will 
generally camp by the roadside instead of 
stopping at hotels. 

Graziano Bros, is the name of a new firm 
which has opened a store in the Owl Drug 
Co. building, corner of 7th and Alvarado 
Sts. One of the brothers, Ernest Graziano, 
has been in business near the City of Mexico 
for 20 years. The other brother has just 
arrived here directly from Switzerland. 
They will carry a high grade stock and will 
have an optical department. 

Mrs. McKinsey, better known as Miss P. 
E. Holman, the efficient office manager of 
Koke, Slaudt & Livermore for four years 
just past, has decided to retire from her 
position. She was married to Mr, McKin- 
sey, the manager of the Jewelers’ building, 
last January and thinks she ought to give 
more time to her domestic duties than she 
is able to do at present. The firm greatly 
regrets that she is to leave. 

James A. Apffel, of the James A, Apffel 
Co., has started for the east, primarily to 
attend the annual mecting of Grand Lodge 
of the Elks. He is a delegate from the Los 
Angeles Lodge and will have charge of the 
special train leaving here with the California 
delegation. After the convention he will go 
to New York and other points in the east. 
He will not return by the special train and 
expects to be gone for about a month. 

Philip Sternberger, traveling for the P. D. 
Walsh Co., recently started on a_ business 
trip to Arizona. However, when he reached 
the State line he was not permitted to enter 
Arizona on account of the quarantine estab- 
lished to guard that State against the foot 
and mouth disease. He then returned to 
Los Angeles, started again and went to New 
Mexico by way of Nevada and will come 
into Arizona from New Mexico. 

A good attendance was present at the last 
meeting of the Jewelry Crafts’ Association. 
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The subject of free engraving by retailers 
was considered at some length and it is pro- 
posed to take this matter up with the re- 
tailers’ association for further consideration. 
There was also expressed a sentiment in 
favor of enlarging the scope of membership 
so as to admit jobbers. It was decided to 
hold no meeting during July or August, the 
next meeting to be held the second Tuesday 
in September. 

A local paper reports the burglary of the 
Sandabk jewelry store, 1682 W. 16th St., 
a few days ago. It states the proprietor 
announced that $1,500 worth of goods were 
taken. The loot comprised among other 
things, a tray of diamond scarf pins, a dozen 
watches and a quantity of pearl beads. Two 
thousand dollars’ worth of jewelry in a safe 
was not molested. Entrance was effected 
through the rear of the place, where a hole 
was cut through a window. The burglars 
then sawed around a lock and gained 
entrance to the main room, 

When the announcement of the nomination 
of Gen, Chas, G, Dawes for vice-president 
was received here it reminded F. H, Smail 
of the watch department of Montgomery 
Bros., that when he was an apprentice 
watchmaker in Lincoln, Neb., in 1895, the 
first important job he had to do was to go 
to Mr. Dawes’ house to get a large old-time 
marble clock to repair. Mr, Dawes was at 
that time, according to his recollection, 
president of the White Breast Coal Co. This 
was previous to his going into the banking 
business in Chicago. Mr, Small was at that 
time strikingly impressed with the strong 
personality of Mr, Dawes, 

One of the enjoyable social affairs of 
recent date was a dinner party given at the 
Ambassador Hotel honoring Mr. and Mrs. 
Joseph Zemansky as they were leaving for 
New York to sail on the Majestic for a four 
months’ trip abroad. A floral replica of the 
Majestic centered the table, around which 
60 guests were seated. The ship was a 
masterpiece of floral art made solely of Cali- 
fornia flowers, even the lettering on the 
prow and stern being in accordance with 
the original. Mr. and Mrs, Zemansky plan 
to visit the principal countries of Europe, 
spending considerable time in Paris and some 
of the leading watering places. 

The T. J. Bruner Co, report that the 
following out-of-town jewelers have visited 
that company’s offices recently: L. L. 
Vaughn, Taft; J. E. Hillenbrand, San 
Fernande; F. M. Bryan, Alhambra; C. O. 
Arnold, Pasadena; L. A. Tucker, Sierra 
Madre; ‘H. C. Bilger, Venice; Charles 
Stotsky, San Diego; J. E. Brandenburg, 
Glendale; B. B. Redmon, Burbank; and 
Mrs. Roy Croft, San Fernando. Others 
who have been here are R. H. Ewert, 
Redondo; C. W. Middleton, Pomona; A. J. 
Dutton, Anaheim; Mr, Asher, of the Asher 
Jewelry Co. Santa Ana.; L. Asher, Al- 
hambra; E, T. Stoddard, Whittier; Mrs. M. 
A. Stalmer, Fullerton; L. E. Hendrickson, 
Huntington Beach; William M. Morrell, 
Garden Grove; Mrs, C. J. McCormick, 
Redondo Beach; Mrs. R. H. Wilson, Ocean 
Park; T. B. Van Nornum, Long Beach; 
Mrs. Frank Fraiberg, Santa Monica; G. W. 
Burzell, Sawtelle; W. E. Heald, Glendale; 
Walter Lawrence, Burbank; Ethan Hale, 
Santa Paula; L. J. Tindall, Owensmouth; 
C. E. Miller, of Miller & Clark, Van Nuys 
and Mrs. I. Macatee, Lankershim. 
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Elmer B. Coleman, Baltimore, is spending 
a week among old Lancaster friends, 

John Bascombe has gone to Bangor, Me., 
to spend a couple of weeks’ vacation, 

Jeweler A. C. Carmany, Schaefferstown, 
Pa, was a recent visitor to Lancaster. 

Charles F. Reisner, of the H. S. Meiskey 
(o’s traveling sales force, has returned 
from a two months’ tour of their trade in 
the south. 

Alfred W. Moyer, president of the Non- 
Retailing Co., is prominent in the movement 
for changing the location of the First Re- 
formed Church, 

S, Kurtz Zook, Frank K. Sener, Hamilton 
Watch Co, director, and John J. Bowman, 
of the Bowman Technical School, have been 
in Toronto attending the convention of 
International Rotary Clubs, 

Mrs. Fred A. Wheeler left on June 19 to 
join her husband at Atlanta, Ga., for an 
extended western trip. Mr. Wheeler, of 
the traveling sales force of the Non-Retail- 
ing Co. has been in the south visiting the 
trade, 

The S. Kurtz Zook jewelry store pro- 
duced the magnificent bracelet presented at 
Toronto, Can., on June 18 by the Interna- 
tional Rotary Clubs to its president, Guy 
Gundaker, Philadelphia, formerly of Lancas- 
ter. The band is of platinum, half an inch 
wide, studded with 95 diamonds and 38 sap- 
phires. Through the middle of the band are 
five large diamonds, with sapphires between 
and around the edges of the bracelet is a 
double fringe of diamonds, with sapphires 
between the rows, 
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that effective June 14 during the Summer 
months, they would observe closing hours 
a1 o'clock on Saturday afternoons: Geo. T. 
Broadnax, Inc., Graves-Dix, Inc., Julius 
Goodman, Joseph & Co., Frank B. Thayer. 

Schulten & Dewar, manufacturing jewel- 
tts and diamond setters, have moved to their 
new location on the fourth floor of the Mes- 
ack building, a new office structure at the 
corner of Madison Ave. and 2nd St. They 
were formerly located in the Byrd building 
at Madison Ave. and Main Sts. 

A large delegation left Memphis Satur- 
tay night for the convention of the National 
Retail Credit Men’s Association in New 
York, June 17-20, An Arkansas and Texas 
Party spending Saturday in Memphis joined 
“€ representation from Memphis stores who 
left over the Louisville & Nashville R. R. 
Many ot the merchants were accompanied 
by their wives and daughters. 

Joseph & Co., 19 N. Main St., had the 
an capture sixth prize on their beau- 

W float shown in the Civic and Industrial 
rade at the 34th Annual Confederate Re- 
7 = Memphis. The float was a beauty 
ie — thought even first honors would 
Bone been inapplicable. During the re- 
uote & Co. showed one of the most 

“sting window of relics ever seen here. 
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The gun of Gen. Prentice, the former noted 
Kentucky editor, coins, historical documents 
and the usual array of jewelry were also 
exhibited. 








Norfolk, Va. 


Business in Norfolk is good, jewelers 
state. June, biggest month in the year aside 
from December, this year is producing a 
business volume that exceeds that of last 
June. Commencements and weddings are 
chief contributors to the present excellent 
business. There is another factor, however, 
at Norfolk and that is the large number of 
Summer visitors attracted to this section by 
the several seashore resorts, 

Celebrating its 15th anniversary the Gale- 
Ford Co., Inc., did an average month’s 
business within one week, it was stated by 
Frank R. Ford, president of the company, 
and former president of the Virginia Retail 
Jewelers’ Association. The store used a 
great deal of extra advertising, both in 
newspapers and in reaching its mail list, and 
sold at a discount of 20 per cent. on all 
goods carried in stock. The expense of the 
birthday sale, compared with the volume of 
business was nominal, Mr. Ford declared. 

While there was no general observance of 
Silver Week here an exhibit made at the 
store of Paul, Gale, Greenwood Co., Inc., 
attracted much attention and a week of busi- 
ness in silver that made the event a paying 
proposition, according to David Paul, of that 
company. The Paul, Gale, Greenwood Co. 
set a table at the entrance to the store, over 
which was suspended one of the newest of 
designs in electrical chandeliers. Both large 
windows between which is the entrance to 
the store were neatly dressed for silver dis- 
play. This also was attractive and frequent 
changes in arrangement and in articles 
shown sustained interest. At night all the 
store was dark save just around the silver- 
set table, which became the center of a flood 
of light from the chandelier. The whole 
stood forth in bold relief against the black 
interior. Silverware and china, also a Paul, 
Gale, Greenwood specialty, were changed 
daily. Preceding the exhibit invitations 
were sent to the company’s list to visit the 
store during the week. Extra newspaper 
advertising and copies of the house organ 
calling attention to silver week also were 
used in popularizing the general idea, with 
results in business that were gratifying. 
The Paul, Gale, Greenwood Co. is planning 
to make next year’s display even more 
elaborate. 











Trenton, N. J. 


A certificate of incorporation has been 
filed in the office of the Secretary of State 
by J. L. Dougherty, Inc., which will operate 
from 67 Fairmount Ave., Newark, in the 
manufacture of novelties, etc. The concern 
has a capitalization of $125,000, while the 
incorporators are J, L. Dougherty, Frederick 
M. Dougherty and Eugene Martin, all of 
Newark, 

The Hoffman Mfg. Co., Inc., has been 
chartered in the offce of the Secretary of 
State to operate from 407 Mulberry St., 
Newark, in manufacturing and dealing in 
gold and silverware, jewelry, etc. The con- 
cern has a capitalization of 1,000 shares 
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without par value, while the incorporators 
are Emil H. Hoffman, Andrew F. Kraas, 
and L, B. Florenz Hoffman, all of Newark. 
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Francis J. Keating, of the Grogan Co., 
who spent several weeks in Europe on busi- 


ness for his firm, has returned home. He 
found conditions improved on the other side 
of the ocean. 

Josh Cohn, of New York, passed through 
Pittsburgh last week on his way home to 
New York from the Pacific Coast. He said 
he found the wezther exceedingly warm in 
the central States. 

W. F. Hofmann, of Heeren Bros. Co., is 
leaving soon for the seashore where he and 
Mrs, Hofmann will remain for sometime 
enjoying the cool sea breezes. Mr. Hof- 
mann is considerably beyond the three score 
year and 10 period and proposes to take life 
easy, 

C. Glenn Sipe sails for Europe June 28 
on the Majestic on a diamond buying trip. 
He will be accompanied by Carroll Sipe, of 
Indianapolis. They will return early in 
August. C. Glenn Sipe has been reappointed 
a member of the trade extension committee 
of the Chamber of Commerce, 

Numerous stores in the wholesale and re- 
tail shopping districts closed last Saturday 
at 1 P. Mm. because of the observance of the 
Saturday half holiday period. A number of 
places will stick to this schedule until Sep- 
tember and close other week days at 5 Pp. M. 
to give their employes an outing. 

District Attorney Samuel H. Gardner is 
undecided as to when he will try Mrs. 
Elizabeth Ladinsky, held to await the action 
of the Grand Jury in connection with her 
husband’s death, in the event of a true bill 
beit:g found. Mr, Ladinsky was the head of 
the Providence Jewelry Co. at the time of 
his death. 

George W. Best and A. W. Heeren, of 
Heeren Bros, Co., who were in Buffalo at- 
tending the convention of the National 
Association of Credit Men report that it 
was one of the best meetings of the kind 
they ever attended and that business men 
present took home with them much that was 
valuable in their business. A large number 
of business men from Pittsburgh attended 
the gathering. 

Edward C, Sykes, Pittsburgh corre- 
spondent of THE JEWELERS’ CIRCULAR and 
Mrs. Sykes, left last Friday night on a trip 
to the Grand Canyon, Ariz. From there 
they go to Los Angeles and thence to San 
l‘rancisco, Portland, Seattle, Victoria, Van- 
couver and will return to Pittsburgh by way 
of the Canadian Rockies. They expect to 
spend the most of their time, however, visit- 
ing points of interest in California, 

Perry McCracken, of Henry Wilkins Co., 
and C. L. Turrell, of Israel DeRoy & Son, 
were among those from jewelry houses who 
last week attended the convention of the 
National Retail Credit Men’s Association 
held in New York. A large number of 
credit heads went east to attend the meet- 
ing. The convention is said to have been 
the largest ever held of its kind and the 
delegates from here were much pleased with 
the reception accorded them. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
JEWELERS’ CrrcULAR regarding any advantageous 
device or plan which they are utilizing in con- 
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nection with their business. 























The Follow-up of the Wedding Purchases 





Written Expressly for The Jewelers’ Circular 


























PHE June wedding produces a_ large 
volume of business for the jeweler, and 
a business that may be turned to account in 
building up a permanent business. There 
should be a follow-up to the wedding gift 
that will produce business for years to 
come. 

It is only natural that the newly wedded 
couple should turn to the jeweler who has 
sold the largest share of the wedding gifts 
as the possible supplier of their future needs. 
The inclination to do so can be further in- 
tensified if the jeweler is adequately informed 
of the actual needs of the couple before- 
hand, and is capable of helping the ‘couple’s 
friends to buy judiciously for them. 

It is a part of the jeweler’s business to be 
able to “sell” advice and counsel when the 
actual merchandise is being displayed for 
sale. The more attention the jeweler gives 
to getting the friends who purchase gifts 
to select those that will not conflict with 
others already purchased, as well as to select 
what the bride will actually love when they 
are presented to her, the greater the bond he 
will find between himself and the newly 
wedded couple. 

A great deal has been accomplished by 
some jewelers in making it a point to learn 
the pattern in silver the bride admires most 
and in pushing this pattern in making gift 
sales. He has also done a great deal in 
making it improbable that there will be too 
mu h duplication in the purchases by advis- 
mg prospects of the fact that similar pur- 
chases have already been made, and in point- 
Ing out purchases that will fit in with those 
made by others. 

The writer remembers a wedding where 
the amount of flat silver purchased and pre- 
sented to the bride was sufficient to stock a 
Jewelry Store, and the patterns were so 
Varied that the business could have been 
Carried on without additional purchases for 
some time to come. Had the jewelers of the 
community co-operated in some way to pre- 
vent this the married couple would have 
been more pleased, and in fact, they would 
“tn been more adequately equipped for 
. luture journey through life. 

Vhere a single jeweler enjoys the bulk of 


the better trade of a community it is not 
to his credit to allow duplication from his 
own particular stock, although he cannot 
prevent it when the purchaser of the dupli- 
cate’ makes that purchase elsewhere. He 
may, however, by keeping his ears open, 
learn much of the purchases made in other 
shops and steer purchasers in his own shop 
away from duplication. 

Few brides are willing to exchange their 
wedding gifts, but the purchasers may be 
induced to do this for the bride’s sake, if it 
is learned that duplication is to result. This 
is only of moment in purchases of duplicates 
that will merely clutter up the home and 
not add to its equipment. An offer by the 
jeweler to make exchanges after the wedding 
may pave the way to a more suitable selec- 
tion of gifts, if the bride is inclined to be 
of a practical mind, with friends that will 
fall in with her ideas, by exchange. The 
willingness of the jeweler to give this serv- 
ice will further cement a friendship for the 
shop, wherever it is made. 

The follow-up of the wedding purchases 
may be done with profit if the jeweler will 
make it a point to preserve records of the 
purchases of such lines as silver, and of 
securing a list of the wedding gifts, in both 
cases the object being to learn the “breaks” 
in the completeness of the equipment. The 
bride herself can be made to “talk” freely 
about the things she did not get, but which 
she desires, and which will form the nucleus 
for future sales. 

The bride’s birthday may be made the 
“reason why” the groom, her parents, and 
her friends should purchase gifts that will 
“please” her. Personal letters giving the 
fact that the bride has expressed a desire for 
certain things that were lacking in her wed- 
ding gifts may be sent to the groom and 
relatives without fear of ill consequences, 
but letters sent to mere friends must be 
couched in much more diplomatic language. 

In the same way the groom’s birthday may 
be made the basis of a series of personal 
letters along similar lines. 

Personal letters to the bride telling her 
of the “receipt” of some new article, one 
that fits in with the gifts she has received, 


may be sent her at intervals during the 
first two or three years with good business 
results. 

At the beginning of a social season, on 
the occasion of her anniversary, or when it 
is learned that she is to entertain on a large 
scale, other personal letters may be sent 
that will fit the particular occasion, but 
which will always suggest the purchase of 
some article or articles that it is known to 
the jeweler she will need, and which had 
not been included in the wedding gifts. 

The wedding is not the closing of the 
jeweler’s opportunity for sales for, or to 
the bride, but is merely the opening of the 
door of opportunity for future business. 
Jewelers in smaller places should give more 
attention to the selling of actual needs of 
his customers, and to becoming the “gift 
counselor” for his community. He should 
learn to take a larger view of his business 
than the mere making of some individual 
sale. 

The follow-up opportunity is present in 
many purchases made during the year, be- 
sides those of wedding gifts. All of these 
opportunities should be made the occasion 
of special study and a concerted effort to 
make capital out of them. The way to build 
a permanent business is to learn what the 
customer needs, wants, desires, and then in 
finding out ways of effecting sales of these 
things.—A. E. E. 





We need men who are familiar with the 
broad principles of business technique, but 
the fact remains that you can think and 
plan a business into bankruptcy if no one is 
willing to concern himself with details.— 
Through the Meshes. 

x * 

Deferred action in making your values 
known through the medium of consistent ad- 
vertising means deferred prosperity. —QOuids 
and Quads, 

xk *k * 

The route to eminence as a printer is 
through the study of inspiring books about 
printing, and study of the masterpieces of 
printing —Press Impressions, 
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HAWKES 


Every Flower Lover 
will want this Vase! 














THs newest Hawkes vase has been designed to Cut Coad 
hold a few short-stemmed blossoms. Everybody Engraved Glass 
who loves flowers has frequently longed for just such ae 
a vase. Sterling Silver. 
coe ; ; Mounted Glass 
Here it is in sparkling crystal, beautifully designed and Decorated Gold 
chastely decorated. It will sell on sight. Peas a 
. Enameled Gla 
Order just a few of these vases and re-order as you hae Von 
sell them—which will be surprisingly fast. We will in dg oe 
ship your order from our well stocked warehouse, the Monograms 
Engraved and 
very day your letter rea hes us. Gaal Menaul 





Colored Glass 


T.G. HAWKES & CO., {td 


Period Glass 


" No. 3663—Crystal | Vase, Lila Corning N. Y. 
Design. 4 inches high, $.85 , 4 Inventors and Pat- 
each net; 6 inches high, $1.15 Pacific Coast Office: 140 Geary St., San Francisco, Cal. entees of Hawkes 
Famous French 


‘ % inches high, $1.3 Dressing Mixing 


Bottle. 
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THE TWO STACK CASE 
WARDROBE TRUNK Russet leather—6” deep inside 





In stock in rawhide bound finish. Two locks. Space will . 
carry either one or two of the two stack cases. Four draw- Regulation Telescope Sample Cases in_ stock; 5 


ers for linen, shoes, etc. Clothing space for 5 suits, um- inches to 15 inches deep inside. Drop front. Black 


brella, etc. Wardrobe Trunk to carry telescope cases or Cowhide and Black Fibre in stock. 
boxes, to order. 














A Complete Line Always in Stock 


Our special order department is equipped to manu- 
facture all kinds of Luggage in a minimum of time. 


Booklet sent on request 


CROUCH & FITZGERALD 


177 Broadway, New York, N. Y. 
586 Fifth Avenue, New York, N. Y. 
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Three-Minute 
Selling Talks 


Written Expressly for 
The Jewelers’ Circular 


























Have You Tried a “‘Lucky Day’’? 
A LOS ANGELES merchant chose March 
31 as a “Lucky Day” and used the 
horseshoe as the emblem of luck. In the 
hearts of us all lurks the unquenchable be- 
lief in “luck,” hide it as we may, 

Therefore, a “Lucky Day” makes a defi- 
nite appeal to a universal sentiment that has 
deep roots in our fancies and dreams of 
childhood. Hang a gilded horseshoe over 
the entrance door, and put a horseshoe in 
your window ; put a horseshoe in your adver- 
tising, and make your “specials” for the day 
bear small horseshoe price tags. The idea 
to impress on the public is that it is “Lucky 
Day” because of its exceptional offerings, 
and, as the Los Angeles merchant said, 
“Lucky Day for those fortunate people at- 
tending this sale.” 

Establish a certain day of the month as 
your regular “Lucky Day” specials, and then 
vary the symbols of luck for each occasion, 
by the use of the wishbone one time, the 
four-leaf clover another time, etc., hunting 
up all the old superstitions regarding luck. 
lf you like innovations, try this one.—M. 
H. A. 





For Milady’s Purse 

HE grouping of jewelry articles is al- 
ways a fascinating game, capable of in- 
finite new “plays.” Would you have thought 
of arranging a display of little articles just 
for purse accessories? Yet, how it did in- 
terest the women who beheld it! There 
were exquisite vanity compacts, wee bottles 
of perfume, tiny sterling and enamel pencils, 
even a baby fountain pen, shopping lists, ad- 
dress hooks, bobbed-hair combs, key rings, 











(Continued on page 117) 











Selling Silver, etc., by the Power 
of Suggestion 




















'PHE new store of the Hipp & Coburn Co., 

Chicago, opened May 15. It is located 
on the main floor of the new Wrigley build- 
ing at 414 N. Michigan Boulevard. The 
concern also conducts a retail jewelry busi- 


XVI style. The counter cases have small 
drawers fitted below display pads that con- 
tain trays of stock. The drapes are of light 
blue material. The lighting fixtures are done 
in gold. 























Fig. 3—-GENERAL VIEW OF THE NEW STORE INTERIOR OF HIPP & COBURN CO., CHICAGO 


ness on the ninth floor of the Marshall Field 
Annex building. The store has two en- 
trances, one from the Boulevard and the 
other from the lobby of the building. 

All the window trimmings are in walnut. 
The fixtures, specially designed, are in Louis 














FIGs. 





1 AND 2—SILVER FLAT AND HOLLOWWARE SHOWN IN A REPRODUCTION OF A DINING ROOM 


The arrangement of the store is unusually 
attractive. Near the Michigan Boulevard 
entrance is a private diamond room, just to 
the left of the diamond counter. Fig. 2 shows 





(Continued on page 117, in third colwmn) 
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Established since 1890 


Herschede Mantel Clocks, both Westminster quarter-hour chime and half-hour strike, are made of the 
finest material and accuracy in workmanship completely in our factory—view of which is shown above. 


Chime Mantel Clocks, Retail $65.00 to $110.00 Half-Hour Strike Clocks, Retail $27.00 to $50.00 





Eight-Day Pendulum Westminster Chime No. 2019, Eight-Day Pendulum, Half-Hour Strike No. 3008, 
Mahogany, Retail Price $65.00 Mahogany, Retail Price $32.00 


THE HERSCHEDE HALL CLOCK COMPANY 


New York Salesroom ve . A. I. Hall & Son, Ine. 
: 586 Fifth Ave., N. Y. CINCINNATI, OHIO Pacific Coast Suecmmnaatiens 
Robt. E. Wilkes, Mer. San Francisco. Calif. 








Dry Dock 9342 


YVYYYV¥iVVYVileVii Y V7 sumson pros. 


702 «703 «708 «6709 «#6710 «(711 «+712 713 714 715 716 717 718 719 72 721 722 723 
; 125 Canal St., New York 
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Exclusive Designs 


Side Inlays—Suitable for Rings Furnished to 
Quantity Users 

















DISPLAY FIXTURES 


Originators and manufacturers of jewelry boxes, blocks, displays, 
window platforms and trays for show cases. Traveler trays for 
the jewelry, fancy leather goods lines and kindred trades. 


The convenience of the “HANDY TRAY” is fully realized in removing 
and replacing quickly without any disturbance to the adjoining trays 
in the showcase. The trays are so designed to add appearance of beauty 
to your display. These trays are made in regulation sizes of mahogany, 
leather frame and velvet finish and represent workmanship of the highest 
alibre. 





Special consideration given to jobbers 
and manufacturers on quantity orders 


PATENTEES OF “HANDY TRAY” 


Send for our illustrated catalogue. 


MOREL MFG. CO., INC., 47-49 GREENE ST., NEW YORK 
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Three-Minute Selling Talks 
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golf scores—just the most fascinating array 
of feminine essentials that go to make up 
the contents of a woman’s handbag. Good- 
looking bags were also shown amid the dis- 
play —M. H. A 


Displaying the Wedding Stationery 


NE of the delightful displays of wedding 
stationery in Los Angeles is that of 
Robinson’s on 7th St. Blue satin of an ex- 
quisite shade is used for floor covering and 
the curtains of the background. The central 
object of the wedding “environment” is a 
silver candlestick with four white candles, 
from which a delicate, lovely bridal veil of 














AN IDEA FOR DISPLAYING BIRTHDAY CARDS 


creamy lace trails across the satin. Six or 
seven examples of wedding stationery are 
displayed in upright position, amid orange 
blossom sprays and paper figures of brides 
and grooms. The only showcard used states 
simply, “Wedding Necessities. First Floor.” 
At Brock & Co.’s jewelry store there are 
white crépe de chene curtains across the 
back of the window, and white satin on the 
flooring. A handsome art bowl is in the 
center of the display, with a Cupid and two 
hearts perched on the edge of the bowl. A 
dlue satin and a bunch of silver grapes give 
a touch of coloreat the base of the bowl and 
jarmonize with the tinge of blue in the bowl. 
here are soft, oblong cushions of cream- 
colored velvet for the wedding rings and en- 
gagement rings. Every sample of wedding 
‘tationery is artistically mounted on large 
cards hearing the name of the firm. There 
are two framed photos of lovely brides, and 
anumber of “bride place cards.” with wee 
douquets of artificial flowers, and wisps of 
Tea] wedding veils. 
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At Fowler’s the wedding setting is ob- 
tained by the use of a painted glass church 
window, draped with velvet, and before it 
a small doll, as bride in all her finery, and 
another doll arrayed as the groom, Severai 
steps beneath is the attractive display of the 
wedding stationery. This simple arrange- 
ment is particularly effective at night with 
a light back of the stained glass window. 

Another display of this store used soft 
white maline beneath the wedding stationery, 
with the usual paper bride figures standing 
here and there, and large cardboard rings of 
gilt held in place three kinds of wedding 
stationery.—M. H. A. 


What’s in a Name? 
NE of the many novel posters, neatly 
framed in silver, originated by Trei- 
ster’s, Los Angeles, Cal., uses the name in 
this manner: 
TREISTER’S POLICY 
Is 
TO 
RECEIVE 
EVERY 
INDIVIDUAL 
sO 
THAT 
EACH ONE 
RECOMMENDS THE 
SERVICE, 

The beginning letters, which spell “Trei- 
ster’s,” are printed in bright yellow, and the 
following letters of each line are printed in 
white, which enables one to quickly see 
“what’s in a name.” A little thought, and 
you, too, can state your policy through your 
name in a similar manner.—M. H. A. 


Diamonds and Hearts 
OST diamond displays are rich and 
elaborate as befitting so choice a gem, 
but a very striking display with mere novelty 
as the keynote can be easily arranged with 
diamond merchandise and a deck of cards 
In the center of the window place a deck of 
cards with the hearts and Jack of diamonds 
upturned. At the ends of the window have 
some attractively framed pictures of movie 
stars in sweetheart scenes. Then arrange 
your engagement rings prominently and ef- 
fectively, and use this poster of Treister’s: 
“IT TAKES A DIAMOND 
EVERYTIME THE 
CAME OF HEARTS IS 
PLAYED.” 
—M. H. A. 


A Plan to Feature Special Gifts 
S° successful were Farmer & Long, jewel- 
ers of Spartanburg, S. C., in selling gifts 
for graduates through an advertising plan in 
one of their display windows last year that 

they repeated it this year. Here it is: 
They place in the window a clock with a 
giant face on which are written the names 
of the high school graduates. The graduate 
on whose name the single hand of this clock 
rests when it runs down on the eighth day 
receives a watch as a prize from the jewel- 
ers. Hundreds of pvople in the course of a 
single day will stand in front of this win- 
dow and watch the clock. The big time- 
piece is started up eight days before com- 
mencement day, and in this period when all 
minds are perplexed with the question, “What 
shall I give my daughter, or my son, or my 
friend as a graduating present?” the solution 
is easily reached by viewing the window dis- 
play offering suggestions. It is not so much 
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the advertising feature that Farmer & Long 
are after but the opportunity to suggest 
through a window display what to give the 
young folks as a graduating present. 

A plan of this kind, it should be noted, 
could not be advertised through the United 
States mails as it is derogatory to the postal 
laws which forbid the distribution of prizes 
by lot or chance. It may be used in the 
home town, however, provided there is no 
municipal ordinance against it. 





Jewelry in the Movies 
PARISIAN costumes may be the object of 
study and careful selection by the movie 
queens, but jewelry of suitability for these 
lavish gowns is also of paramount impor- 
tance. Who has not noticed the jewelry 
fashions reflected in the movies? 

Yet often there is a demand for jewelry 
of bygone days, jewelry vividly typical of 
a certain period in history. 

Those who have seen the play “Cameo 
Kirby,” know that the dapper Mississippi 
gambler adorned his person with a wonder- 
ful collection of cameos, and wore them 
upon all occasions, thus earning the peculiar 
sobriquet of “Cameo Kirby.” 

When John Gilbert, of the Fox West 
Coast Studios of Hollywood, took the stellar 
role in this play, he unearthed an interesting 
variety of cameos and wore them in great 
profusion. Among this collection there was 
a cameo bracelet that attracted great atten- 
tion and which he wore on the left wrist. 
This quaint cameo bracelet had 12 cameos, 
showing in bas-relief the heads of 11 of the 
apostles and the Christ. The workmanship 
on the stones is exquisite and was done by 
an old Franciscan monk in Rome many years 
ago. Originally the bracelet was owned by 
Lydia Crockett Apperly, a direct descendant 
of the famed frontiersman and pioneer, Davy 
Crockett. 

The mother of John Gilbert inherited the 
bracelet, and upon her death John Gilbert 
tucked it away in an old jewel box. The 
wife of John Gilbert had several times sug- 
gested dismantling the bracelet and having 
the stones, or a portion of them set into a 
lace pin. Mr. Gilbert, however, for the sake 
of sentiment, preferred to keep the heirloom 
as it was, and found it of tremendous value 
in completing the costumes he wore in 
“Camec Kirby.” 


Selling Silver by the Power of 
Suggestion 


(Continued from page 115) 











the silver hollowware and glassware depart- 
ment. Fig. 1 illustrates a dining room show- 
ing a display of flatware. Customers can 
see the entire services displayed here and 
readily discern how they look in a dining 
room. A general view of the store, taken 
from the Boulevard entrance, is shown in 
Fig. 3. Here are the jewelry, feather goods 
and repair departments. The repair counter 
is at the lobby entrance. The case is built 
so as to conceal the watches that have been 
repaired. A private office is located in the 
balcony, under which is built a large vault. 
The door of the vault is concealed by a 
beautifully paneled walnut door. 
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Slave Bracelets 
“Claspets”’, Belt Chains 
and “Flexpands” for 
Immediate delivery 


Waterbury, Sessions, 
New Haven, Gilbert, and 
Ingraham Clocks, 
Westclox Alarms, 
Ingersoll Watches, 

Plain and Radium. 


The Robins Building 
HARRISBURG, PA. 


New Line of R. F. Simmons Co. Chains. 
Also Mountings, Emblem Rings, Pins, 


Buttons and Charms in 10Kt, 14Kt, 18Kt White. 





Everything in 
Jewelry, Clocks and 
Silverware 


Che Claude K. K shins Co. 


Wholesale Jewelers 











a 


The New Queen Bess 

pattern in Community 

Tudor plate for delivery 
July 1st 


Community Plate, 1847, and 
Alvin Silver ware. New line 
of Hollowware. 


New Line of Amber, Shell and 
Two-tone Toiletware. 


170 BROADWAY 
NEW YORK CITY 


















































RING FINDINGS 

















ental colorings. 


coral. 


366 Fifth Ave. 





Introducing 


‘“EARRING-NEGKLACE™ 


First time shown in this Country 


GRADUATED and UNIFORM 


Fine single, double and triple strands of pearls, also 
uniform size and combinations of oxide pearls in Ori- 


“AIDA QUALITY” 


Fine delicate pink coral, white and pink and oxblood 


BORRELLI & VITELLI 





in 


also 


New York 














Easy to Assemble end 


that typify the very latest in 


18 Kt. White Gold 


and Platinum 
and All Colors and Karats 


14 KARAT FINDING CO., Inc. 


64 Fulton St. 





SEND US YOUR SPECIAL ORDERS FOR oF: 
<P EMS-BA 
UMEDA 1sGE KY 


~>- SCHOOL COLLEGE-CLASS & FRATERNITY PINS 
INTERBORO MEDAL& BADGE CO. _ 123 FIFTH AVE, NEWYORK 








SAMUEL | | 





(6 ome 





New York 
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Fourteen Karat Gold ONYX JEWELRY 
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| LAWSON 




































Patented Sept. 5, 1922 


INDESTRUCTIBLE PE ARL BRACELETS STRUNG ON CHAIN 


MAIN JEWELRY CO. 
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WATCH FUTURE ISSUES FOR NEW NUMBERS 


STERLING SILVER 


Pearl Bracelets made up to Special Designs. 


We also make a complete line of Sterling Silver Earrings 


WRITE FOR SAMPLES. 





243 W. 55th St., New York City 


New York 


ss 
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A Jeweler’s Advertising Display 
Lamp 





HERE has just been invented and pat- 

ented by Bert W. Koch, St. Paul, Minn., 
anew jeweler’s advertising display lamp. 

It was on exhibition at the Minnesota 
Jewelers’ Convention at Minneapolis and 
everyone who saw it commended it highly. 




















NOVEL ADVERTISING LAMP 
The chief features are that it brings out 

a sparkling effect imitating a real diamond. 
It is made to revolve automatically and the 

cost of operating is small. As an original 


display piece the device is very attractive. 





Confidence Inspiring Letter on 
Diamonds 





HERE'S a confidence inspiring letter sent 
out by T. C. Tanke, Buffalo, N. Y. It 
ought to sell diamonds: 

You can’t buy imperfect diamonds at 
this store, nor can you buy diamonds 
that are off color. We don’t sell them. 
There is not an imperfect diamond in 
our show case. 

We are very particular about the 
quality of diamonds we sell, and pur- 
chase only blue white gems that are 
absolutely perfect diamonds of the 
finest quality, which scintillate and re- 
flect the light with crystal brilliancy 
and beauty. 

We have earned the title of “House 
of Perfect Diamonds,” and you may 
rest assured that if it comes from 
see, it is the best that money can 

y. 

Yours for “Quality First.” 
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Why Show Window Onlookers 
‘*Drop in to Buy” 











Written Expressly for The Jewelers’ Circular 














AVING been a retailer for more years 
than I sometimes care to remember, 
and being fully aware of the value of show 
windows to advertise and sell merchandise, 
I’m always on the lookout for anything at- 
tractive, new or novel in window displays. 
Whenever I happen to be in the business sec- 
tion of any town, big or little, and have any 
spare time, I employ it in inspecting the 
window displays in the various retail shops. 
Some months ago I was in a good-sized 
city in the middle west, with an hour be- 
tween trains to while away, so I just nat- 
urally started out on a tour of inspection of 
the window displays. 

In what appeared to be the best business 
block in the town, there was a jewelry store 
that had all the outward appearances of be- 
ing a first-class, up-to-date establishment. 
They had a very attractive window display 
of clocks. They were very handsome little 
clocks, suitable for milady’s boudoir or the 
library, and could be used as a desk clock, 
or in fact most anywhere where a clock was 
needed. 

After looking over the display for a mo- 
ment it dawned on me that there was some- 
thing lacking. There was-not a sign, ticket, 
or card anywhere in the window to give the 
casual observer an inkling as to what the 
clocks sold for. A man and woman came 
up and stopped to admire the display, and 
this is what I heard. 

The woman—“My 
clocks.” 

The man—“Yes, aren’t they.” 

The woman—‘“I’d like one for our room 
if they’re not too high priced.” 

The man—‘“Well, what would you consider 
high priced?” 

The woman—“Oh, I’d wouldn’t care to 
pay more than 10 dollars for one.” 

The man—‘‘Suppose we go in and inquire.” 

The woman—‘“No, I don’t like to do that, 
they’re probably quite expensive or they 
would have a price ticket on; so don’t 
bother.” 

And they passed on up the street. In a lit- 
tle while two young chaps—who were evi- 
dently brothers—stopped to look at the clock 
layout in the window. The elder of the two 
said, “Say, there are some swell clocks.” 
The other chap replied, “They sure are.” 
Then the first speaker said, “We might get 
one of them for mother’s birthday present ; 
I heard her say she’d like a nice clock for 
the library, what’s the matter with one of 
them?” The younger brother responded, 
“They’re pretty nifty looking and that’s a 
fact, but there’s no price on any of ’em, so 
perhaps they would be too high for us, you 
know we only got four bucks apiece to 
blow.” Then, as an afterthought, he said, 
“Say, you go in and ask the price of ’em.” 
“T will not,” rejoined his big brother. “It 
would probably be more than our pile and 
I’d feel like a piker.” And after a few sec- 
onds they went on their way. 


what good-looking 


I stood in front of that window for about 
10 minutes. It was during the busy part of 
the day and there were at least two dozen 
people who stopped to look at the display of 
pretty clocks, but like the man and woman 
and the two young chaps, they just looked. 
None went inside to inquire or purchase. 
After a while my curiosity got the better of 
me and I went in the store and asked the 
price of the clocks displayed in the window. 
“Seven dollars,” replied the polite chap be- 
hind the counter. I thanked him and left. 

Well, that’s about all there is to the story, 
unless you can find a moral. But this is the 
way it struck me: Here was one of the best 
shops in town that had made a window dis- 
play of really good, desirable merchandise, 
the goods and the way they were displayed 
certainly did attract attention from passers- 
by, but that’s all it did. Not one went inside 
the store. So the selling force had no 
chance to sell either the merchandise dis- 
played in the window or anything else. The 
clocks were attractive and the display at- 
tention arresting, it stopped people who 
passed the store and then the display fell 
down utterly. Had there been one neat sign, 
ticket, or card in that window stating the 
price of the clocks, the man and his wife 
and the two chaps who were looking for 
something for “mother’s birthday” would 
have gone in the store and bought a clock. 
So there were two sales lost, out of the peo- 
ple that were attracted to the display during 
the 10 minutes I was before the window; 
two at least, how many more we have no 
way of knowing. 

The artistically arranged display of 
pretty clocks attracted people who passed 
the store, induced them to stop and look, 
and had there been a price card displayed 
some of them would have gone in the store 
and purchased a clock and perhaps other 
things besides. 

There are a great many people, like the 
man and his wife and the two brothers whose 
conversation I heard, who are rather diffident 
about going inside to inquire the price of 
merchandise on display in the show window ; 
consequently, a window full of merchandise 
without a price ticket on it is a good bit like 
trying to row a boat that is securely tied to 
the dock: It doesn’t get you anywhere.— 
Pr, m. 4. 





A teacher in the foreign quarter had in 
her class a pupil so unruly that it became 
necessary to write to the child’s father. 

“My dear Mr. Stankovitch,” the letter be- 
gan. 

The next day a very stout and very irate 
woman appeared in the classroom flourishing 
a paper. 

“I will teach you to call my husband ‘my 
dear!’” she cried. “Why, he say he ain’t 
never saw you in his life and I believe him, 
you piece of impudence!”—Hoarper’s Maga- 
cine. 
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Advertising for the Retail Jeweler 


Address by H. R. Stevenscn, Minneapolis, Minn., Bufore the Minnesota State Jewelers’ Association at the West Hotel, Minneapolis, April 29, 1924, 
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ie writing the copy which is the next step 
in preparing the advertisement, we must 
recognize immediately that the appeal must 
be to the instinct of pride reached through 
the sense of sight. In other words peopie 
buy a large share of your merchandise be- 
cause they take a pride in its possession, and 
to arouse this instinct to the point of buying 
you must make your copy descriptive, paint 
a picture with your words which will appeal 
to them and make them want the articie 
badly enough to go down into their pockets 
and part with their cash for it. 

The space to be used in your advertising 
must depend largely upon the amount of 
money you have to spend. Both large ana 
small spaces have their individual advantages 
and disadvantages. The large space letter 
acts, but does not get the position that 
smaller spaces do. The smaller spaces limit 
the copy and are harder to make effective 
but have the advantages of being more 
quickly read, and therefore more sure of 
being read, and at the same time more likely 
to be placed next to news matter. 

Of course news is the reason for the paper 
in the first place. People buy it because of 
the news it contains and therefore if you 
would have your advertisements compete 
with the news you must make them newsy 
in turn. What is news in advertising? 
Nearly everything can be given a newsy 
turn. New goods just arrived. Exclusive 
goods that can only be purchased at your 
store, Bargains. All these are news and 
should be played up as such. 

In the display of the advertisement five 
things should be carefully considered—head- 
lines, borders, white-space, illustrations and 
name-plate. 

The headline is particularly important 
because in many cases it will be your main 
point of display. There are various ways 
in which you can secure good headlines, A 
plain statement of fact or some selling point 
of the article; questions and commands 
make good headlines. Be careful to avoid 
such headlines as the name of the store, 
blind headings and such trite expressions 
as “Don’t Forget,” “Look Here” and the 
like. A really good headline suggests some 
use or need of the article, is concise, interest- 
ing, and specific. 

Good borders are always to be had from 
manufacturers or have a distinctive border 
of your own made up, but use a border 
wherever you can because they are particu- 
larly effective in making your advertisement 
stand out from the many others in your 
local paper which use no border or thie 
ordinary rules, 

A little money spent in white space is 
often more worth-while than the same 
amount spent in cuts and illustrations. In 
a paper that is naturally crowded with full- 
set advertisements a white border around 














an advertisement is a most effective atten- 
tion getter. 

If your space permits and the article is 
such that it cannot be adequately described 
in type a cut should be used but mere at- 
tention getting illustrations very often are 
more injurious than helpful to your adver- 
tisements. Don’t use cuts which give a 
cheap appearance to your advertising. Use 
only those which carry an atmosphere of 
quality with them and add that effect to 
your advertisement when they appear with 
it. 

Every store should have a good name- 
plate or signature cut giving the name of 
the store in a clear, legible type with or 
without other designing. This use of one 
style continuously in your advertising, on 
your letterheads, and packages, seals, and 
other materials which go out from you 
store are a most valuable asset to your 
advertising at any time. 

I might say here, too, that a good letter- 
head should be one of the first requisites of 
a good store. People outside of your store 
judge you by your letterhead. A good let- 
terhead will therefore be a good investment 
for you if you are not already using one 
that does your store, your goods, and you 
yourself full justice in quality, appearance, 
and the impression it gives others concerning 
you, 

Right here I believe a word or two about 
copy writing will be quite in place. As | 
said before I must condense this talk into 
the few minutes that have been allowed me 
and therefore am merely sketching some of 
these points, and if time permits, I will go 
into more detail regarding them later. 

The copy must be descriptive. The 
generous use of good similes and metaphors 
will help you to secure this style of copy. 
It must be conversational in tone, and the 
nearer it becomes your individual personality 
the more nearly it will hit 100 per cent, in 
effectiveness. I have here a folder from 
which I will read you a few excerpts just 
to give you the idea which I have in mind. 

There you can see the personality of the 
man behind that store—the personality upon 
which he has built up his business and is in- 
creasing it today. It is not entirely gram- 
matical perhaps, but it strikes pay-dirt for 
it is a typical example of the way that man 
talks and thinks in his own store and car- 
ries that man beyond the store into the 
homes of his customers who received 
particular piece of advertising. 

And right here I want to put in a good 
word for letters. There are few more effec- 
tive mediums for the retail jeweler than per- 
sonal letters and fewer that are used today. 

Letters have the advantage of reaching 
exactly the person or persons you wish to 
reach. They are personal, They are elastic. 
They can be sent at any moment almost, 
which makes them the acme of timeliness 
and effectiveness. Use them more widely 
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and [ intend to tell you later of one or two 
ways in which many jewelers are already 
making them pay handsome protits on the 
cost of putting them out. I know they mean 
work. But, as I said before, little can be 
accomplished these days without work jn 
Jarge doses, 

Folders, booklets, house-organs, and cate. 
logues on a small scale are being used ad- 
vantageously in many parts of this state. 

One fact only must you keep in mind in 
this regard. The circular or house-organ 
must be carefully prepared and, if possible, 
prices should be given in it. This, of course, 
is impractical for the very small jeweler, but 
letters accompanied by folders furnished by 
manufacturers will accomplish the desired 
result for him without additional expense, 
as the stamp that carries the letter will also 
carry all missionary folders he has to enclose, 
Such folders on various articles in your stock 
and furnished to you by manufacturers 
should be enclosed with every letter that 
goes out of your store, your monthly state- 
ments, and even be wrapped into every pack- 
age of sufficient size to admit them which 
you hand to a customer, 

One man in a town of 1,200 people kas 
stated that his windows are worth $75 a 
month each to him, This is the actual busi- 
ness profit which he can trace to them. 
Perhaps your windows are worth even more 
than that. Have you tried to find out? 

Keep your windows changing. Nothing 
goes stale quicker than a window display. 
Cobwebs are a poor decorative motif for 
the windows of a live-wire store. Make 
your windows mean something, Limit your 
window display to a few articles and dis- 
play them well. Have your backgrcund 
and goods harmonize in color as well as 1 
the idea and meaning back of them. 

Crowded windows cheapen the go0-s. 
Good show cards are a hig help in making 
clear the meaning your window is endeavot- 
ing to put across to your prospects. They 
should ‘be concise, legible and neat m 4j- 
pearance. 

And with all of these ideas on advertising, 
just what should we expect this advertising 
to do for your store. Mainly this—if yeu 
are on the job and stick everlastingly to tt, 
we can expect such advertising to do one 
hig thing for your store and every other 
jewelry store that follows these ideas—tha! 
is, Smooth out the two big peaks im your 
business, Christmas and June, and make 
more business for you every month in the 
year. 

Have vou ever considered that there are 
twelve months in the year and that ihere 
an opportunity for you in every one 0 
them? What are they? Listen— 

January—the old custom of New Yeats 
calls is being revived, and this custom 
ries with it the idea of gift giving on New 
Year’s. So far the greeting card people 
have a corner on it. There isn’t any reaso® 
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Retail Advertising Department. 
why you shouldn’t make it “Gifts That Last” 
if you try hard enough to do so. 

February—Valentine’s Day. Jewelry with 
a little red ribbon makes a splendid Valen- 
tine’s Day display and will find many people 
in your town who want to give “Gifts That 
Last” for Valentines instead of the less per- 
manent gifts of candy and flowers which 
now have the largest call. 

March—Easter already is receiving atten- 
tion from some retail jewelers. Many 
others should give it consideration too. 

April—the month of diamonds. — Birth- 
stones, and what better opportunity to play 
up engagements and seek this profitable busi- 
ness for your store, 

May—Mother’s Day. Graduation. <A 
double-barreled opportunity. Don’t miss it. 

June—The month of weddings already 
pretty well understood by you. 

July—Here begins the vacation season. 
Many people like to give their friends gifts 
when they leave for their vacations. Many 
more would like to if you told them about 
the custom and the kind of gifts to give— 
“Giits That Last” of course. 

August—Vacations are still on. Here is 
your opportunity to teach people that tice 
custom (and profitable one for you) of leav- 
ing a gift with their hostess, if they happen 
to be spending their vacation with a friend 
or relative. By advertising regularly you 
can get the business of those who live in 
your city and who purchase their gifts for 
the hostess before they leave, and also 
those who visit your city, but come from 
towns with less enterprising jewelers and so 
are not prepared, but will come into your 
store for the gift. The fact that you know 
the likes of the hostesses in your town is 
worth telling them about. 

September—And now the time has arrived 
when the young men and women of your 
town are getting ready to go to college. 
Many want the things you have to sell to 
take with them, Start the news about town 
that these gifts are to be had at your store 
and you will get the business of those fond 
parents and friends who are going to see 
that such gifts are secured. 

October—Weddings and anniversaries 
should be given special attention at this 
time. Fall weddings have become almost 
as popular as June weddings, and it offers 
an excellent time to take anniversary gifts 
as well. A particular type of advertisement 
that is welcomed at this time is one giving 
the various anniversaries and their names. 

November—is Homecoming month and an 
opportunity for you to remind the boys and 
girls who come back that while they are 
away mother and dad have been working 
and waiting at home and a “Gift That Lasts” 
would probably be most welcome. 

December—needs very little comment ex- 
cept that 1 might say that no jeweler should 
Wait until the first of this month before be- 
gining his Christmas advertising. “Buy 
Early” should be your slogan and start your 
trade coming in October or November, 
adding thirty or sixty days to your holiday 
business season. 

So from this you can see exactly what 
advertising can mean to you. 

See that your store arrangement, store 
service, and buying policies are right, then 
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advertise honestiy, effectively, and regularly. 
Business will follow surely. Meet the com- 
petition of the gift shop with a gift shop 
if necessary, that of the department store 
with better prices and bigger turnover, that 
of the mail order house with advertising 
that breathes lovalty to the home town and 
service and privileges that cannot be had 
through the mails, in some cases a small 
catalogue of your own if possible, and that 
of the man across the street with co-opera- 
tion, for here your opportunity lies today 
in the last five letiers of the word, “unity,” 
in your dealings with your national associa- 
tion, your State association, your local com- 
petitors. 
[THE END] 





Try This Booklet Idea 





N the writer’s mail the other day came a 

very attractive booklet from a large 

florist in her city. The first thing which 
met her eyes was the statement: 
“May Flowers 

—for Mothers’ Day, May 11th, and for 

Memorial Day on the 30th—for early 

graduations—and for every day’s need 

of sentimental tokens. Telegraph de- 
liveries to places far away.” 


Mr. Jeweler, can you see the germ of an 
advertising booklet in that opening para- 
graph of the florist’s booklet. Can’t you see 
May Gifts instead of May Flowers? And 
instead of the “telegraph deliveries to places 
far away” you can say “select your gifts 
early, we will hold them until the required 
day.” 

The booklet was only eight pages, with 
the cover bearing no word, only on the out- 
side, front and back, a very attractive floral 
picture. 

On the eighth page of the booklet, facing 
the blank inside cover, is the following: 

If you wish to be reminded of certain 
Birthdays, Anniversaries, etc., for which 
flowers are most appropriate, fill out and 
send this form to us: 

Jas. Smith, Florist 

674 Main Avenue, 
Passaic, N. J. 
Please remind me of the following dates: 
Month Day 
NUNES 5 66-6:59:cexecewnaeweaaes 
Month Day 


Wife’s (or Husband’s) Birthday............... 
Month Day 


Mother’s Birthday..........-ceccececececcece: 
Month Day 

as oan anathnanreans bo baae va Gas pgp ages 
Se et ee eee eee 
annie Oo idee ocean 
mamagssrterinniisawnecksnbenvenwacaney 
peaenertensasnintsrtianinbestensi siti 


Suppose, Mr. Jeweler, you sent out a 
booklet, with that idea carried out in the 
first and last page, and two illustrations and 
descriptions on each of the other six pages 
of an eight-page booklet? Suppose you 
sent that booklet to the names appearing on 
your ledger, or those who have bought in 
your store. Suppose you showed four of 
your most attractive gift department articles 
and two new pieces of jewelry which made 
attractive gifts. Suppose you only got 25 
per céht. of those remiriders back properly 
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filled out, wouldn't that mean quite a little? 

Those reminders could be placed in a 
numerical card file and each morning looked 
through quickly. Two weeks in advance 
you should call up your party and remind 
of the coming date. If they are very busy 
ask if they wish to be reminded again within 
a few days or a week. In that manner you 
act as a reminder and make them feel 
obligated to you. 





Helpful in Direct Advertising 





Effective Direct Advertising—“‘The Princi- 
ples and Practice of Producing Direct Advertising 
for Distribution by Mail or Otherwise,” by Robert 
E. Ramsay, author of “Effective House Organs;”’ 
special lecturer on “Direct Advertising,’’ New York 
University, University of Chicago, University of 
Missouri, International Correspondence Schools; 
formerly editor of ‘Advertising and Selling Maga- 
zine’ and ‘“‘Postage;’’ Past President of Direct 
Mail Advertising Association, etc. Published by 
D. Appleton & Co., New York. 


THE retail jeweler is finding it increasing- 

ly necessary to do direct advertising in 
conjunction with his regular newspaper ad- 
vertising, and this book will be found of 
valuable service. 

The author does not write from theory or 
heresay, but from practical experience ex- 
tending over 15 years. In his preface he 
says that the volume attempts to combine in 
one book the essential physical, mental and 
mechanical factors, as well as strategic meth- 
ods, that are involved in a preparation either 
of a single piece of direct advertising or of 
an elaborate campaign of many millions of 
pieces. It deals with principles only, and is 
written simply, so that these may be grasped 
readily by the student or beginner in adver- 
tising. The book will also prove valuable to 
the advanced practitioner who specializes in 
direct advertising. The author is careful to 
assert that his book is not propaganda for 
the indescriminate use of direct advertising, 
but is merely intended to be of help in estab- 
lishing better and higher standards. 

The book is divided into five parts, as fol- 
lows: Part One, the History of Direct Ad- 
vertising and the Placing of Direct Adver- 
tising in Business; Part Two, the Physical 
Factors in ‘Direct Advertising; Part Three, 
the Mental Factors in Direct Advertising; 
Part Four, The Mechanical: Factors in Di- 
rect Advertising; Part Five, Thé Practice 
of Effective Direct Advertising. In the lat- 
ter part, Mr. Ramsay shows interestingly 
how a. campaign of more-*than one 
piece has been used effectively for direct re- 
turns without salesmen; how it has'been used 
effectively in conjunction with salesmen, etc., 
answering inquiries, etc.; how it has been 
used in selling to wholesalers and retailers 
and their salesmen; how it has been used for 
the accomplishment of unusual purposes, in 
appealing to professional men and women, in 
appealing “personally” to men, “personally” 
to women and in appealing to children. 

The appendix shows standard booklet, 
catalogue and house organ sizes; standard 
envelope sizes; standard weights, sizes and 
names of papers; a typical market analysis ; 
a test chart, a yard stick for direct advertis- 
ing, and standard specifications for ordering 
printing, 

' Every jeweler should have a mailing list 
nowadays, and if he has such a list, “Ef- 
fective Direct Advertising” will prove indis- 
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pensable to him.—R. F. N 
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Important Notice! 


WAGNER’S ELECTRIC SOLDERING 


MACHINE DOES NOT INFRINGE 


The United States District Court has AD- 
JUDGED that the claims in suit under U. S. 
LETTERS PATENT No. 1426311 (for the 
alleged infringement of which in the sale of 
Waener’s Electric Soldering Machine we were sued), 
are INVALID and VOID for want of patentable 
novelty. This decision in our favor permits us to 
market, and you to use, Wagner’s Electric Solder- 
ing Machine free from attack for infringement of 


those claims. 
SWARTCHILD & COMPANY 








WAGNER’S JUNIOR 
ELECTRIC SOLDERING MACHINE 







APPROVED Solders Gold, Platinum, Silver and 
BY THE UNDERWRITERS ! Plated Goods with Any Standard 
: Aivernating Quality of Solder “Almost Instantly” 
60 Cycle WHY WAGNER’S JUNIOR IS SUPERIOR 


B4x6%x11 1. The most modern in type, therefore it possesses many and important 
35 Lbs. improvements not found in earlier models. 

2. It is an absolutely high grade, durable and efficient machine carrying 
our unqualified guarantee to the limit. 

3. Operated by a SINGLE switch heat control, which eliminates the 
objectionable and complicated features of other machines operated by a double 
switch. 

4. Delivers four units of heat, from which sixteen ranges of heat are 
obtainable. 

5. The most simple of all to operate. 

6. Approved by the National Board of Fire Underwriters February 23, 
1923. Serial No. 5422. 








FULLY EQUIPPED 


With every Wagner’s Portable Junior Model Electric Soldering Machine 

50 the following equipment is included: 
One pair copper soldering tweezers, one copper and one carbon point 
——— each attached to electric cords, two carbon electrodes, utility clamp 
(sometimes used in place of tweezers), foot switch and 5 feet of cord 
Less 6% all ready for attaching to socket. Complete directions for operating are 


For Cash also included in pamphlet form. 


75 


Per Month 
For TEN 
MONTHS 





No. V533086. Complete............... $47.50 Less 6% for cash 
or $4.75 Per Month for 10 Months. 























SWARTCHILD & COMPANY 


29 East Madison Street, CHICAGO 
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Elementary Watch Repairing 








Written Expressly for The Jewelers’ Circular by H. S. Andrews 














(Continued from Issue of June 18) 

UT, assuming that in our measurement 

we had found that the third wheel was 
15 mm. in diameter and contained 80 teeth, and 
that the leaves of the fourth pinion showed 
that they were scored where the addenda of 
the wheel teeth engaged. We would assume 
that either the third wheel was too small or 
the fourth pinion too small, for the scored 
pinion leaves indicate shallow depths, so we 
would resort to the above problem again in- 
dicated thus: 80:10::15: (x), which would 
give a result of 1.85 mm. diameter for the 
pinion, which upon measuring with the mm. 
gauge we found to be 2 mm. 

Now we have located the trouble between 

the third wheel and the fourth pinion, but 
which is wrong? We count the teeth in the 
wheel and find them to number 80. Count 
the leaves in the pinion and find 10. Fol- 
lowing the rule that the primitive diameters 
of all wheels and pinions working into each 
other, or together, are in exact proportion 
to each other that their teeth and leaves are, 
we find that a wheel with 80 teeth working 
ina pinion of 10 leaves exactly eight times 
the size of the pinion, for 10 goes into 80 
eight times. We measure the pinion and find 
itis 2mm. in diameter and the wheel meas- 
ures 15 mm., so we know the wheel is wrong, 
and should be 16 mm. 
_ Thus by supplying a new third wheel of 
6mm. and a new fourth pinion (because 
ofthe worn leaves), we correct the depthing 
rouble in this case, and is solving the dif- 
iculty in the simplest manner, but let us 
‘éurn to the measurement taken with the 
depthing tool, 

By inserting the two points in the third 
and fourth wheel, we found the distance 
‘tween centers to be 10.4 mm. less the width 
‘tone spindle, 1.4 mm. leaves 9 mm. the dis- 
‘ance between centers. This naturally gives 
the foundation for the problem. The dis- 
lance between centers is always from the 
titer of the wheel to the center of the pin- 
‘fl, and we measure it from the center of 
the jewel to the center of the jewel, and the 
distance between centers is always one-half 

sum of their diameters.’ 

lus, if the distance between centers is 

mm., and the distance between centers is 

ivays one-half the sum of the diameters of 


the wheel and pinion, then 2 * 9 is 18 mm., 
the combined diameters of the wheel and pin- 
ion. We measure the pinion and find it is 
2 mm. in diameter. Thus, 18 — 2 leaves 16 
mm., which must be the right diameter of 
the wheel. 

So we see that familiarity with the depth- 
ing tool not only enables us to verify depths, 
but is of great value in computing the sizes 
of wheels, either those which are missing, or 
of which we suspect the size to be wrong. 

Carrying this problem to the end, assume 
that the third wheel is lost. We measure 
the fourth pinion and find it measures 2 mm. 
in diameter. Measure the distance between 
centers and find it to be9 mm. The distance 
between centers is always one-half the com- 
bined diameters of the wheel and pinion, so 
we double the distance between centers and 
find it to be 18 mm, less 2 mm., the diameter 
of the pinion, which leaves 16 mm., which 
must be the diameter of the wheel. 

The following rule, “the primitive diameter 
of the wheel is to the primitive diameter of 
a pinion as the number of teeth in the wheel 
is to the number of leaves in the pinion,” we 
found worked fine, if you will refer back to 
the problem we used in finding the diameter 
of the pinion; and it is a poor rule that does 
not work both ways, so reversing this rule 
we find, “the primitive diameter of the pin- 
ion jis to the primitive diameter of the wheel 
as the number of leaves in the pinion is to 
the number of teeth in the wheel.” One rule 
which never changes is that like equals like, 
so: 16 (diameter of wheel) : 2 (diameter 
of the pinion) :: (x); 10 (leaves in the 
pinion) equals this problem: 16:2::(?) :10. 
The answer is 16 times 10 is 160 divided by 
2 is 80, the number of teeth the missing 
wheel should have. 

For the benefit of those who have forgotten 
their ratio and proportion, we will state the 
problem this way (remember that like equals 
like): By measuring the fourth pinion we 
found it to be 2 millimeters (designated thus, 
mm.) in diameter. By measuring the dis- 
tance between centers we found it to be 9 
mm, It is obvious that the combined diam- 
eters of the wheel and pinion would be twice 
the distance between centers, so 2 X 9 are 
18 mm., which is the combined diameters of 
the missing wheel and pioion which we meas- 





ured. Now take 2 from 18 leaves 16 mm., 
which would be the required diameter of the 
wheel. Now read the rule in the preceding 
paragraph again, and remember that like 
equals like, and we have the following prob- 
lem: We have three quantities given, viz., 
16 mm., the diameter of the missing wheel, 
2 mm., the diameter of the fourth pinion 
which we measured, and (we want the num- 
ber of teeth in the missing wheel), and 10, 
the number of leaves in the fourth pinion. 

Following the above rules, we would set 
the problem down as follows: 16 mm. is to 
2 mm. as (unknown quantity, which is like 
the following quantity) is to 10 (leaves in 
the pinion)—solved as follows: multiply the 
outside numbers (16 < 10) is 160. Multiply 
the inside terms (but there is only one, so 
we cannot multiply) and divide the larger 
by the smaller, so 16 & 10 is 160 divided 
by 2 equals 80 teeth which there should be 
in the missing wheel. 

Thus we see that by using the depthing 
tool we saved the tedious process of count- 
ing the teeth in the train wheels and the 
leaves in the pinions in order to find the 
number of teeth in a missing wheel. 

(To be continued) 





Clock Hands Set by Radio 


RAvio has been successfully utilized to set 
the hands of a clock. As the culmination 
of months of experimentation at the bureau 
of standards, a special chronometer there was 
set at noon on June 14, 1924, by a blast of 
electrons from the Arlington broadcasting 
station. The clock utilized for the trial is 
an electric self winding chronometer with the 
experimental machines of the scientists of 
the Bureau of Standards attached to it. Del- 
icate timing devices worked by electrons con- 
trol action to three millionths of a second. 
By a procession of dots caused by electrons 
in the ether a few minutes before the 12 
o'clock Arlington time signals, the clock is 
prepared for the broadcasted time. As soon 
as 12 o’clock is broadcasted the delicate ad- 
justment of the machines attached to the 
clock will*move the hands to the correct 
time. Those at the Bureau of Standards 
who have been working on this principle of 
clock adjustment and control by radio are 
Dr. J. H. Dellinger, F. W. Dunmore and 
H. J. Wallis, who are proceeding now to 
perfect the details as a result of the success 
achieved by their instruments on June 14.— 
G M. L. 











W. R. Livingston, Sunnyvale, Cal., is ad- 
vertising a closing out sale. 
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Horological Institute of America 
Extolled by Well-Known Tech- 


nical Writer 























214% E. 4tH St., OLtympia, Wash, 
June 18, 1924. 
Technical Editor, THe JEWELERS’ CIRCULAR 
PUBLISHING Co. 

Dear Sir:—The compensation I have re- 
ceived from THe JEWELERS’ CircuLar for 
my modest endeavors has been appreciated, 
but never has this appreciation approached 
the keen gratitude for the small talent given 
me to help my fellow man, and the receipt 
of your letter has brought this to mind more 
fully, expressing (between the lines) the 
high ideals you and your fellow workers 
must hold te have approached the comple- 
tion of the organization of the Horological 
Institute of America. 

Personally, I have nothing but the highest 
respect for those who can visualize and have 
the faith to carry on in the face of obstacles, 
without thought of compensation, a work 
which will benefit their fellow man. 

Not having known Mr. Spier, my eulogy 
of the man would not count, but I do know 
that the words “freely give, freely ye shall 
receive” were not spoken in vain, and I feel 
that he has been called to take greater work 
than this earth provides. 

I wrote you rather sharply once re the 
H. I. A., giving you my ideas not because I 
thought I could criticise the methods of the 
institute, but to open your eyes (as I 
thought) to what was necessary in the fu- 
ture, and | note with pleasure in the report 
you enclosed that effort toward publicity is 
beginning to be made. Never in the history 
of civilization has man been so well informed 
of values in mechanical lines as he is today, 
and the moment it is brought to the attention 
of the public that watchmakers can be certi- 
‘ied, and that men who are capable of passing 
judgment (masters) are issuing the certifi- 
cates, just that soon will the institute be re- 
lieved of the necessity of asking watch- 
makers to certify. The public will see to it. 

I congratulate the. institute upon the 
choice of the examiner in Seattle. Albert 
B. Jones and myself have long been friends, 
and I consider him a man of high ideals, 
with a forceful manner which leaves no 
doubt of his intention of fairness to all. I 
have no doubt the same good judgment has 
xen manifested in other cities. 

\nswering your question directly—yes, | 
40 think the efforts of these men and the 
movement are entitled to the highest con- 
sideration, and I do not think the average 
Watchmaker realizes what the profession is 
) against. The apprenticeship system is 
gone, and while the various reputable schools 
* serving in a conscientious manner all 
who apply, the supply of real watchmakers 
Nowhere near meets the demand, and the fol- 
wing generation will-feel the need of high- 
Brade workmen, or I miss my guess. 

‘ his condition is partly due to the lack 
__icentive furnished by the profession, 
“ad due to the lack of dignity attached 
‘reto, and partly because the average deal- 


er cries, “We can only get second rates,” and 
when a real workman is recommended they 
hedge about wages. Men should study this 
more, for be it known that the natural law 
of compensation provides that you cannot 
take more out of a man than you put in him. 

I think I have said enough to show you 
the profound regard in which I hold the en- 
deavors of the institute. I am sorry that, 
geographically, I am located so as to be of 
no use, for my services would be freely given 
and I hope the time will come soon when I 
can substantially prove my motives. 

Yours sincerely, 
H. S. ANpreEws. 





Ancient Black Forest Clock Problem 





[N connection with the jubilee celebration 
of the National Association of Clock- 
makers of Baden, held from June 23 to 25, 
1923, at Karlsruhe, colleague Richard Kittel, 
of Karlsruhe, assembled at the railroad sta- 














BLACK FOREST FORE-RUNNERS OF THE PRESENT 
SYSTEM OF DISTRIBUTION IN THAT COUNTRY 


tion as a de facto reception committee a 
group of individuals formerly associated 
with the old time clock making and clock 
dealing businesses in their original, ancient 
Black Forest costumes. This was very 
gratifying as not only inspiring a feeling of 
patriotic interconnection but as being, from 
the standpoint of civilization as well as 
commercially, of interest. 

The accompanying illustration is a repre- 
sentation, according to M. L. in Deutsche 
Uhrmacherzeitung, of a souvenir card show-’ 
ing this picturesque assemblage sold for the 
benefit of the Ruhr group and which _re- 
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sulted in a considerable revenue. It shows 
an oldtime clock peddler, with the carrying 
frame on his back, as they traveled over the 
country in the Fall, to return in the Spring 
relieved of their burden of clocks but with 
money in pocket. These dealers, in most 
cases, were not clock makers, they were ped- 
diers and constituted the middlemen between 
the clock producers and the public. As they 
were, for the most part, very poor, the clock 


‘makers usually had to wait until their return 


for payment for their goods, a system that 
discounts any ideas as to payments enter- 
tained by the present generation. As late as 
1841, a selling association won favor with 
the Black Forest clock makers by paying for 
clocks one-half on delivery, the other half 
in six months. But in those times, with the 
more than modest living conditions of the 
rural resident, operations were carried on 
without loss of interest in the work. 

Conditions as they then existed are hardly 
conceivable today. A competent journeyman 
clock maker earned weekly from 0.70 to 1.20 
marks.* The master had a daily revenue of 
1.14 to 1.35 marks. The cost of living at 
that time was admittedly very low and the 
value of the money was stable. Occasion- 
ally. sales fell off and the price of clocks 
declined sharply. The house industry, in 
spite of the increasing acuteness of Ameri- 
can competition, managed to keep its head 
above water, because every clock maker was 
also engaged in farming. He was conse- 
quently not in a position to remain constantly 
at his work bench in Summer time and jour- 
neymen and apprentices were also obliged to 
do active duty in barn and field. 

Finally, however, recognition of the back- 
wardness of this method of production—no 
reflection on the quality of the many clocks 
turned out by the house industry being im- 
plied—and the defects in the selling methods, 
gave birth to the idea of the wholesale in- 
dustry, originally assisted by the State. The 
independent clock maker was transformed 
into a factory hand, or at best a foreman, 
and the peddler, with his carrying frame on 
his back, vanished from the scene. 

This is only’ a very brief resume of the 
history of the Black Forest clock making 
industry ; its character is irresistibly recalled 
on contemplating the picture. The family- 
size umbrella belonged to the outfit of the 
clock peddler, for it was a misfortune for 
the clocks to be exposed to a wetting by 
rain. The file, however, is only of allegorical 
significance, for the peddler sold but did not 
make clocks. He thoroughly understood 
how to hang a clock and start it going, but 
there his knowledge of the craft ended. 


*The mark of course at its then normal exchange 
equivalent of 23.8 cents, U. S. 


To Make Aluminum Black 





HE following formula for blackening the 
surface of aluminum is taken from a recent 
issue of Deutsche Goldschmiede-Zeitung: 
“The color of aluminum changes when the 
object is coated with egg albumin and then 
slowly heated. The black color thus ob- 
tained is extremely durable and constant 
against acids.” 








W. E. Bechkart is the successor to the 
W. J. Cannaton Jewelry Co., Denver, Colo. 
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REFINERS and SMELTERS 










Precious Metals 


PLATINUM 





In all Degrees of Hardness Welded on Gold in all Ratios 
Works: General Office: 
NEWARK, N. J. 24 JOHN STREET 





BROOKLYN, N. Y. NEW YORK 








THOMAS J. 


DEE &@ O 


REFINERS 


Let us supply ye with Sweeps, Polishings, OTs) (- Silver, capeuin zold—plates, Tes, 
soft platinum plates, and solders in 10Kt., 14Kt., 


solders and wires, also Platinum and Plated Scraps. 18Kt., also white golds and 
red ‘golds. 1D) 3) ae 01 0) BD) 


jars platinum. MANUFACTURERS ie 
Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


: Mountings. Selections Sent on Request. : - 
Purchasing and Sales Dept.: Refining and Manufacturing Plant: 


5 So. Wabash Ave. CHICAGO 317-319 E. Ontario St. 











Johnson Matthey & Company, Inc. || Johnson Matthey & Co., Ltd, | 












LONDON a. OVER 
BULLION MERCHANTS PURCHASE ORES, RESIDUES, dl 
CHEMISTS AND METALLURGISTS CONTAINING GOLD, SILVER OR PLATI- 
NUM, JEWELERS’ & DENTAL SWEEPS. 
Dealers in Platinum, the Precious Metals and Rare Earths Highest Prices Given for the Metals 


Silane Woolworth Building, New York or FULL ASS AYED CONTENTS 


JOHNSON MATTHEY & CO., LTD. . 
Hatton Garden, London, E. C., Eng. NEW YORK OFFICE Metals in Exchange 


Official Asssyers and Refiners to the Bank of England WOOLWORTH BUILDING If Desired 























Complete Enlarged New Plant Now Ready 


Repairing, Plating and Refinishing of Silverware — Bronzes — Mesh Bags 
Larger Quarters—Greater Facilities—Quality Work—Prompt Service 


GILBERTSON & SON New Location —_ "ee Ave. 
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[Patents Granted by the United States 
and the Registered Trade-Marks.] 











UNITED STATES PATENTS 


Issue of June 17, 1924 


107,846. SAFETY PIN CATCH. Frank E. 
FARNHAM, Providence, R. I., assignor to The 
Jewelers Supply Co., Biddleford, Me. Filed 
Aug. 10, 1921. Serial 491,207. 8 Claims. 

A safety-catch for pins, brooches or the like 
comprising a bifurcated catch-member having op- 
posite parallel legs adapted to be attached at the 
base to the body of the brooch and provided with 








a slot for receiving the pin-stem, a_ cross-strut 
integral with both legs of the catch-member and 
connecting its sides at a point relatively distant 
from its base, and a keeper rctatable between the 
sides of the catch-member and adapted to close the 
opening of the pin-slot to lock the pin therein. 


1,497,860, VEST-WATCH-CHAIN HOLDER. 
WatteR W. Lorin, Norfolk, Va. Filed 


March 24, 1922. Serial 546,421. 1 Claim. 
A chain supporting device of the class described 
comprising an annular head having diametrically 


aa 
5 


4% 


opposed spurs extending rearwardly thereof, an 

open hollow ring formed integrally with the head, 

extending outwardly and at right angles thereto, 

a spring catch for said ring, a threaded pin formed 

with the rear of said head and a threaded back co- 

operating with said pin and of substantially the 
same diameter of the head for securing the spurs 
to a garment. 

197,922. AUTOMOBILE CLOCK.  Freperick 
Lux, Waterbury, Conn., assignor to Lux 
Clock Mfg. Co.. Waterbury, Conn. Filed 
Sept. 18, 1923. Serial 663,348. 9 Claims. 

In a leek adapted to be Iccated on the dash- 
board of a motor vehicle, a clock casing having 

4 projecting spring attached thereto, a holder 





2 ‘ ou 


— which said casing is adapted to fit, said 

bie er having a guideway for said spring, said 

serving to lock the casing within the holder 
‘o prevent it from turning relative thereto. 


18,63, CIGARETTE CASE. Epwarp L. Ay- 
DERSON, Attleboro, Mass., assignor to R & G 
es Attleboro, Mass. Filed June 21, 1923. 
erial 646,915. 2 Claims. 

a cigarette case, a pair of similar sec- 

each having hinge knuckles at their inner 

and having overhanging lips at their outer 
each lip having a U- shaped cut-out in its 
side edge, the lip of cne section forming a 
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keeper, a catch mounted in the cut-out of the cther 
lip and formed to engage in the cut-out of the 
first lip to latch the lips together, a flat spring for 
tensioning the catch, and lugs integral with and 
extending outwardly from the free side edge of 





a 
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the second named lip and engaging the ends of 

the flat spring to hold the latter in position. 

1,498,070. STRAP ATTACHMENT FOR WRIST 
WATCH-CASES. <Avucust BeuckE, Newark, 
N. J., assignor to The Keystone Watch Case 
Co., Philadelphia, Pa. Filed Dec. 9, 1922. 
Serial 605,937. 3 Claims. 

In an article of the character described, the 
combination of spaced hanger arms having aligned 
openings therein, a tubular bar extending between 
said hanger arms with the bore therecf aligned 
with the said openings, a friction member located 


46—- 13 





within said tube and having an opening extend- 
ing therethrough, portions of said friction member 
extending toward the axis thereof and constricting 
the said opening, and a pin extending through the 
openings in said hanger arm and through the said 
bar and engaged by said friction member and held 
in position thereby. 

1,498,126, WRIST-WATCH BAND HERBERT 
Kemer Situ, New Orleans, La., assignor to 
Merle Powe Smith, New Orleans, La. Filed 
Nov. 23, 1922. Serial 602,890. 4 claims. 

A clasp for wrist watch bands comprising a 
rectangular keeper, said keeper being provided 
with a beitom plate and a top plate, said top plate 





heing cut away for a portion of its width at its 

forward edge to form a slot, a resilient tongue 

formed wmtegrally with the top plate and bent 

back upen said top plate, and provided with a 

depressed cr offset portion seated within the slot 

and extended beyond the forward end of the 
top plate. 

1,498,475. VANITY CASE. Atrert Mosuetm, 
East Orange, N. J. Filed Jan. 13, 1923. 
Serial 612,416. 13 Claims. 

A vanity case, comprising a casing, a frame 
mcunted in the casing for suppcrting a powder 
cake, a drawer slidably mounted in the casing, 





members carried by the powder cake supporting 
frame frictionally engaging the drawer to retain 
it in any desired position, means mounted in the 
'rawer for holding a powder puff, and means 


‘carried by the drawer for co-operating with the 


means provided for carrying the powder puff to 
held the lip stick. 
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1,498,486. VEIL CLASP. Cuartes A. SCHNEIDER, 
Chicago. Filed Feb. 3, 1922. Serial 533,867. 
1 Claim. 

A veil clasp comprising a _ substantially flat 
bedy of approximately oval outline form, a re- 
silient bar hinged at the one end to the one face 
of the body for movement toward and from said 
face, and a fastener for securing the free end 
of the bar to the bcdy, said bar being of ma- 
terially less length and width than the body, 
whereby the ends of a veil may be brought to lie 
and to be clamped between the bar and the said 
face of the body, and the bar and veil ends 
covered by the body and concealed from the view 





of an observer looking toward the reverse face of 
the body, the bar between its ends being of sub- 


‘stantially elliptical outline fcrm and _ transversely 


bowed and having its concaved side facing the 
body so as to dispose the longitudinal edges of 
the bar in clcse clamping proximity to the body 
when the bur is in secured position while dis- 
posing the central portion of the bar a greater 
distance from the body to provide an increased 
nesting space for the reception of the veil ends 
therebetween, each of said longitudinal edges of 
the bedy being longitudinally fluted to provide a 
plurality of blunt convexly curved bearing surfaces 
to clamp the underlying veil end against the body 
without penetrating or liability of tearing the 
delicate network of the same. 


DESIGNS 
64,911. RING OR SIMILAR ARTICLE. Josuua 





W. Mayer, New York. Filed April 19, 1924. 

Serial 9,323. Term of patent 7 years. 
64,936. BELT-BUCKLE FRAME. Lower. W. 

SulEtps, Rochester, N. Y., assignor to Hickok 





Mfg. Co., Rochester, N. Y. Filed Dec. 15, 
1922. Serial 4,601. Term of patent 3% 
years. 

64,940. BROOCH. Georce FE. Stuppy, London, 
and Greorce A. LauGcuton, Birmingham, Eng. 


aa 
s. 


Filed Dec. 15, 1923. Term of 
patent 34 years. 


64,941. WATCHCASE. 


Serial 8,042. 


Leopotp Strasser, New 


de 





York.. Filed Feb. 29, 1924. Serial 8,785. 
Term of patent 3% years. 


64,944. RING. Atreert C. Wattenstern, Cin- 
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cinnati, O., assignor of one-half to Walter JeweLtry Co., New York. Filed March 17, 
Mayer, Cincinnati, O. Filed April 12, 1924. 1924. : 


a 


Serial 9,240. Term cf patent 14 years. 





UNITED STATES TRADE-MARKS 
[The following trade-marks have been adjudged 

entitled to registration under the Act of Feb. 20, 

1905, and are published in compliance with Section 

oe ee et Particular descripticn of  goods.—Platinum 

- Jewelry for Personal Wear, Not Including 
Trade-Marks Registered June 17, 1924 Watches. 

Ser. 165,022. (CLASS 27. HOROLOGICAL IN- Claims use since Jan. 20, 1919. 
STRUMENTS.) I1tiinois Watcu Case Co., Ser. 193,991. (CLASS 14. METALS AND 
Elgin, WI. Filed June 5, 1922. ; METAL CASTINGS AND _ FORGINGS.) 

Sicmunp Coun, New York. Filed March 18, 


MSTE yf - 


Particular description of gcocds.—Watch Mcve- 
ments and Watchcases. 
Claims use since Aug. 26, 1919, 

Ser. 182,064. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Morris Rosensiroom & Co., 
dving business as Sirom Watch Co., Rochester, 
N. Y. Filed June 15, 1923. 


STROST 


Particular description of goods.—Watch Move- ; ase ; ; 
Particular description of goods.—Precious Metals 


ments. : 
pn use since about May 1, 1923. in the Form of Tubes, Plates and Wire. 
i Claims use since July, 1921. 
: : = . = 
0 ee ee Je AES ger. SM (CLASS 27. HOROLOGICAL IN- 
> gga Sana . a = ee STRUMENTS.) Savoy W, Co., Inc. 
Lock, Providence, R. I. Filed March 1, 1924. hanya , <P April 2 suka Oe SIE 
No claim is made to the exclusive right to the . : ; pics iis 


use of the word “Correct’’ apart from the mark 
shown. /| | () 
6 , J l 


Particular description of gocds.—Watches, 
Watchcases, Watch Movements and Parts 
Therec f. 

Claims use since about March 26, 1924. 

Particular description of goods.—Collar Pins, Ser. 194,951. (CLASS 27. HOROLOGICAL IN- 
Lingerie Clasps, Belt Chains, Ornamental Dress STRUMENTS.) Savoy Wartcn Co., Inc, 
Pins, Sweater Pins, Cuff Buttons, Shirt Studs New York. Filed April 3, 1924. 

Tie Clasps and Scarf Pins. 


Claims use cm ecllar pins since about April, 1920; 
on lingerie clasps since about April, 1921; on belt 
chains, dress pins, and sweater pins since about 
April, 1922; on cuff buttons and shirt studs since 
about August, 1922; on tie cls ASPS since — a 








cember, 1922; on scarf pins since about 
1923. 


Ser. 193,302 (CLASS 28 JEWELRY AND Particular — descriptio of  goods.—Watcl 
PRECIOUS-METAL WARE.) McRae & wocquar . | le ee 
estes: Kise. Abiidinen Stans ile’ Maid atchcases, atch ese and Parts There 

P Claims use since about March 26, 1924. 

the Ser. 195,019. (CLASS 28. (JEWELRY AND 

PRECIOUS METAL WARE.) _ Bernarp 

Rice’s Sons, Inc., New York. Filed April 4, 

1924. 


KGurivg ETCHARDT 


Particulc , cf vgcods.—Sil 
ee a ae ee a ee so sie icular description cf g .—Silver Hollow 
Claims use since Jan. 26, 1924. Glécme use since Feb. 15, 1924. 

Ser. 193,972.. (CLASS 28 JEWELRY AND Ser. 195,044. (CLASS 28. TEWELRY AND 
PRECIOUS-METAL WARE.) TRIANGLE PRECIOUS-METAL WARE.) B. A. Batiov 


5, 1924. 

No claim is made to the exclusive right t 
use of the words “Security” and “Cuff Link” apart 
frem the mark shown. 





Particular description of goods.—Collar Buttons 


June 25, 1924, 


& Co., Inc., Providence, R. I. 


1924, 


Q 


RA 
4 My, 


Filed April 5, 


Which are Made of or Plated with Precious Metals, 
Claims use since March 31, 1924. 
195,450. 

PRECIOUS-METAL 

Jounxson, doing business as Aaron E. Johngon 


Ser. 


Jewelry 


April 1 


y) 


Mfg. 


(CLASS 28. 


1924. 


JEWELRY AND 


WARE.) Aaron. £ 


Co., Minneapolis, 


Minn. Filed 


Orchid 





Part.cular description of goods.—Finger Rings, 
Claims use since March 25, 1924. 


Ser. 


Ser. 


Partictilar description of goods.— 


195,69 
META 


1. 
L 


(CL 


ASS 


14. M 


ETALS AND 


CASTINGS AND _ FORGINGS,) 


Katz & Ocusn, 


K. & O. 


Particular descriftion of goods.—Platinum, Gold, 
and Silver and Ccmbinations of These Metals and 
Other Precious Metals. 

Claims use since Jan. 


(CLASS 27. 


17, 192 


4. 


195,692. 


STRUMENTS.) 


York. 


Inc., 


Filed April 


K. & O. 


New York. Filed April 


17, 1921. 


HOROLOGICAL IN. 
Katz & Ocusn, Inc., New 


17, 


1924. 


Movements and Watchcases. 
Claims use since Jan. 
(CLASS 27. 


Ser. 


195,805. 


STRUMENTS.) 


Pittsburgh, Pa. 


CRAFTSMAN 


Particular 
Watch Parts. 
Claims use since Mar. 


Ser. 


Wa 


York. 


196,124. 
STRUMENTS.) 


Filed April 


1 


7, 1921. 


Watches, Watch 


HOROLOGICAL I¥- 


S. H. De R 


oy & Company, 


Filed April 19, 1924. 


description 


(CLASS 


of goods. 


9 


a/. 
KORONES 
25, 1924. 


9 


1, 1924. 


—Watches and 


HOROLOGICAL IN- 
Broruers, New 


SENOROK 


The trade-mark consists of the word “Senorok.” 
Particular description of goods.—Watches and 
tch Movements. 


since on or about March 19, 1924, 


Claims use 


Trade-Marks Registered June 17, 192% 

Act of March 19, 
These Registrations are not subject to 
Opposition 


Ser. 


185,543. 


(CLASS 


vy 


STRUMENTS.) G. 


Chaux-de-Fonds, 


1923. 


Serial 175,309. 
description 


Particular 


Watchcases. 


WOO 
SWISS 


for not less than one year. 


Claims use 


Ser. 


185,582. 


MILLS, 


Serial 


1 


(CLASS 
STRUMENTS.) 
Inc., New 


96,361. 


ole 


¥ 


1920, Sec. 1 (b) 


HOR(¢ 


)LOGICAL I¥- 


& C. DucomMMus, 


Switzerland. 


of gcods. 


SAYER, 


Filed Jan, %, 
Watches and 


HOROLOGICAL I®- 


PRETZFELDER 


‘ork, Filed May 1, 19% 


GOERING 


Particular 


& 


laim Ay 


use 


description 


since 


of 


about 


goods 


March, 


—Watches. 


1900. 
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